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Uncareful Thoughts 
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Poet’s Corner 


Stories of the Week 


“Draw pictures of what you 
want to be when you grow up,” 
Teacher trey-deuced. 

Off-side and off-base sketches of 
policemen, firemen, and airplane 
pilots were submitted. 

Loveliest child in the class pre- 
sented a blank page with a Post- 
script. 

“I want to be a bride,” she 
P.S.ed, “but I don’t know how to 
picture it.” 


“Mawnin’, Mandy Lee.” 

“Mawnin’, Deacon.” 

“Yor Mammy home?” 

“Yeah, Deacon, she’s home.” 

“Yor Pappy home?” 

“Yeah, Deacon, he’s home.” 

“Well, Mandy Lee, jes’ tell yor 
folks howdy.” 


Gags of the Week 


When you turn to the obituaries 
before the sports news—when you 
look at the menu before you look 
at the waitress—when you choose 
a crowded escalator instead of the 
empty stairs—when a party is 
spoiled because you think how 
awful you will feel tomorrow, 
you’re middle-aged. 


For prying into any human af- 
fairs, none are equal to those 
whom it does not concern.—VICTOR 
Huco. 


It’s the people who’re comfort- 
able who have time to worry over 
trivial things.—WILLIAM MCFEE. 


Balm for Harried 
Husbands 


Funniest thing we’ve read in 
AGES is Paul Gallico’s contribu- 
tion to the July Esquire magazine. 
(At the same time, it is philosophi- 
cally brilliant). 

To harrassed businessmen—who 
worry about that fact that Pres- 
sures of Their Jobs prevent them 
from being satisfactory husbands 
—author Gallico comes to the 
rescue. Quote: 

“If you want to live in a happy, 
peaceful world, then you must ar- 
range to keep women satisfied. 
Nothing makes for quite such bliss, 
harmony and general good feeling 
as a contented woman. 

“To achieve this, I propose a new 
family unit of six, worked out 
after careful calculation. There 
would be one wife and five hus- 
bands. Of these five husbands, four 
would be assigned specific depart- 
ments or jobs, while the fifth would 
function as a kind of utility in- 
fielder, able to fill in adequately in 
any position, in case of illness or 
the necessity of a business trip. 
The four would be _ classified 
roughly in the following cate- 
gories: 

"ae 

“(2) 


Wage Earner 
Poet 

“(3) Escort 

“(4) El Toro 

“The fifth should be able to play 
on both offense and defense.” 

Gallico herein poses the dilemma 
which faces an ambitious man: 
How can he be a success down- 


(Concluded on Page 6, Col. 2) 
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New Mitchell Div. 
Will Make Home, 


Commercial Units 


CHICAGO—Creation of a com- 
mercial and residential packaged 
air conditioning division to manu- 
facture larger 
size units rang- 
ing from 2 to 15 
hp. was an- 
nounced recently 
by Bernard A. 
Mitchell, _ presi- 
dent of Mitchell 
Mfg. Co. 

Robert H. 
Lodge, formerly 
sales and design 
engineer for 
Murphy & Miller, Inc., Chicago air 
conditioning and refrigeration con- 
tractor, has been appointed sales 
manager for the new division, 
which will augment Mitchell’s al- 
ready established line of room air 
conditioners. 

He will develop the distribution 


» | 


Robert H. Lodge 


and sales, operating within the 


scope of Mitchell’s current air con- 
(Concluded on Page 4, Col. 2) 


Kelvinator Offers 
‘Protection Bond. 
For July, August 


DETROIT — A pre-tested sales 
campaign, featuring a payment 
protection plan and a water-proof, 
multi-purpose “Therm-All” bag as 
a bargain attraction, will be of- 
fered to Kelvinator dealers during 
July and August. 

The “Value Days” promotion is 
designed to attract potential cus- 
tomers into appliance stores. It is 
based on a survey that shows that 
one in four families this year will 
buy one of the appliances sold by 
Kelvinator, according to Charles 
J. Coward, merchandising man- 
ager. 

The payment protection plan is 
intended to lessen or remove the 
prospect’s fear of buying because 
of concern over repossession. It of- 
fers the time payment customer a 
“Purchaser’s Protection Bond” 
issued by Refrigeration Discount 
Corp., Kelvinator’s financing sub- 
sidiary. 

The bond, which is sold to the 

(Concluded on Page 4, Col. 5) 


Admiral Ups List Prices 
On Its 1954 Freezer Line 


CHICAGO—Admiral Corp. has 
increased suggested list prices for 
its 1954 freezer line, effective im- 
mediately, while making no imme- 
diate change in distributor cost. 

According to W. C. Johnson, 
vice president-sales, the new prices 
will put the company’s distributors 
in a stronger competitive position 
as well as increase their profits. 
Increases range from $7.70 to 
$29.85. 

New and old list prices are: 


New Old 
Model Price Price 
11DUF (upright) $399.95 $390.85 
18DUF (upright) 569.95 540.10 
13DHFS (chest) 369.95 362.25 
13DHF (chest) 429 .95 421.85 
17DHF' (chest) 479.95 471.85 
20DHF (chest) 549.95 540.10 


Senate Bill Now 


Dealer Hope as 
FTC Order Hurts 


WASHINGTON, D. C.—Dealers 
in the appliance, automotive, and 
other consumer durable goods 
fields who have hoped for some 
strengthening of manufacturer- 
dealer agreements through govern- 
ment action got a body blow in a 
recent Federal Trade Commission 
action, and are now pinning their 
hopes on a bill introduced in Con- 
gress. 

What the dealers have been look- 
ing for is some measure that would 
put “teeth” into franchise agree- 
ments, with the aim of attacking 
such upsetting practices in the re- 
tail field as “bootlegging” and 
“transshipping” of new products, 
and other practices that have 
greatly reduced the dealer’s profit. 


(Concluded on Back Page, Col. 1) 


D.C. Home Buyers Want 
Cooling, Survey Finds 


WASHINGTON, D. C. — Three- 
fourths of Washington, D. C. 
potential home buyers would pre- 
fer to have air conditioning in 
their homes if they could get it for 
no down payment and only a $5 


increase in their monthly pay- 
ments. 
So indicates a study of the 


Washington area home buying 
market conducted recently by M. 
Belmont Ver Standig Advertising, 
Inc. for Wilson Supply Co. here. 

Asked how much they would be 
willing to put down for air condi- 
tioning, 71.7% of those interviewed 
gave figures between $50 and $500. 
The others were undecided or gave 
no answer. 

(Concluded on Page 4, Col. 3) 


Sunbeam Introduces 34-Hp. 
Air Conditioner In Atlanta 


ATLANTA—A %-hp. portable 
room air conditioner was intro- 
duced to the Atlanta market here 
recently by Sunbeam Corp. 

A %-page advertisement in the 
Atlanta Journal listed the features 
of the new unit—which includes 
automatic thermostat and fingertip 
controls—but did not give the 
retail price. The price is reported 
to be $369.95. 


Utilities Estimate Cost 
Of Cooler Operation 


CHICAGO—What does it cost 
for electric power to operate an 
air conditioner in Chicago and New 
York City? 

A spokesman for the Common- 
wealth Edison Co. here gave these 
figures for the Chicago area: 


Size (Hp.) ¢ Per Hour 
MRE sivisca oiesal 30 as ae 1.6 
Wie.” ay lee Conon 2.2 
. SSE air re! 3.1 
Dien ce blakieeiesion 4.1 
DS osetaeeeene 4.9 
a ere os ee 7.35 
dak canervatiosat 12.3 


The figures for the 2, 3, and 5- 
hp. sizes are for water-cooled units. 
Cost of water is not included. 

In New York City, the Consoli- 
dated Edison Co. provided these 
season cost figures for room units 
under “normal” operation during 
a “normal” summer season. 


Size Living 

(Hp.) Bedroom Room 

Vn $ 9.47 $15.78 
378 kwh 630 kwh 

Vy $13.61 21.05 
528 kwh 880 kwh 

A $18.36 $28.65 
753 kwh 1,255 kwh 

1 $21.94 $34.70 
924 kwh 1,540 kwh 


Racca Meeting Set for 
Miami Beach Dec. 2-3 


MIAMI BEACH, Fla. — Annual 
convention of the Refrigeration 
and Air Conditioning Contractors 
Association will be held here Dec. 
2 and 3, RACCA directors have 
announced. 

Hotel accommodations and pro- 
grams are being arranged and 
will be disclosed in the near fu- 
ture. Dudley Cawthon, national 
director, is convention chairman. 

Following a recent meeting of 
the board of directors in Chicago, 
it was also announced that Wil- 
liam Schemers has been appointed 
to act as treasurer until the De- 
cember convention. He replaces 
Ralph Manns, who resigned be- 
cause of a new business venture. 
Manns, however, continues as a 
director. 

The board also appointed W. W. 
Humburg, president of the newly 
affiliated San Francisco chapter, 
as a director-at-large to replace 
Charles C. E. Harris, who resigned 
March 2. 


Supermarket’s Big Frozen Food Volume Stems 
From Large Storage Areas, Specialty Displays 


DENVER—A phenomenal in- 
crease in the firm’s frozen food 
sales during the past three years, 
which saw volume increase by 
100% in 1952 and by another 
100% in 1953, is directly traceable 
to the addition of large frozen 
food storage areas and better in- 
store merchandising, according to 
Ernst Cito, frozen foods buyer at 
Miller Supermarkets, Inc., operat- 
ing 22 stores in Denver. 

The sales increase has far out- 
stripped original expectations and, 
Cito said, demonstrates graphically 
that frozen foods indicate by far 
the greatest potential of any de- 
partment in the store. 


t 
. 
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“Even though in 1951 we pro- 
vided sub-zero refrigerated storage 
capacity which we expected to be 
adequate for 10 years or more, our 
capacity is over-taxed to the point 
that we are actually finding it 
necessary to utilize large walk-in 
freezers in some of the newer 
markets to supply older stores in 
the same area with less refriger- 
ated space.” 

The expansion in sales volume, 
which saw Miller’s frozen foods 
volume rise well beyond 6% of 
gross sales, is based partly on a 
whirlwind public acceptance of 
newly-developed specialty frozen 


(Concluded on Page 25, Col. 2) 
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Congress May 
Drop Action on 
Safety Latches 


Postpone Hearings Until 
Next Year; Suggest 
States Pass Own Laws 


WASHINGTON, D. C.—Recent 
events indicate that Congress will 
take no action to require safety 
latches in refrigerators during this 
session. 

A scheduled House hearing on 
the subject was called off recently 
because the interstate and foreign 
commerce committee could not 
drawn enough members away from 
House business to proceed with the 
hearing. The committee chairman, 
Representative Charles A. Wolver- 
ton, New Jersey Republican, called 
off the hearing and said that a 
new one would be set for some 
future date. 

“With the rush to adjourn Con- 
gress by the end of July, I doubt 
whether such a hearing will be held 
this year,” said one industry 
authority who has been following 
the matter. “This would mean that 
the bills would have to be re- 
introduced in the next Congress.” 

The bills he refers to are HR 
7920 and HR8170 that would re- 
quire inside safety releases on re- 
frigerators and freezers. 

In the meantime, the Senate in- 
terstate and foreign commerce 
committee, which had been con- 
sidering similar bills, now has a 
resolution before it from three 
committee members that proposes 
that the Senate not take any ac- 
tion on safety latches now but to 
urge state governors and legisla- - 
tures to pass legislation concerning 
abandoned refrigerators. Net ef- 
fect of this resolution will be to 
kill the Senate bills. 


Inadequate Wiring To Kill 
30,000 Room Cooler Sales 


NEW YORK CITY—Inadequate 
wiring will result in 30,000 lost 
room air conditioner sales this 
year in New York City, John C. 
Murtha, manager of the sales engi- 
neering bureau of the Consolidated 
Edison Co., declared recently. 

He based his prediction on a 
preliminary survey made by the 
utility, which also indicates that 
local room cooler sales for the 
year will total between 110,000 
and 120,000 units. 

He said that a February survey 
of one and two-family homes found 
78% inadequately wired. Twenty- 
four air conditioning installation 
companies told the utility that 


(Concluded on Page 4, Col. 3) 
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AIR CONDITIONING & REFRIGERATION NEWS, JULY 12, 1954 


Hospital Moves Into 
Air Conditioned Bldg. 


NEW ORLEANS—The new 250- 
bed air conditioned Ochsner Foun- 
dation hospital, built at a cost of 
$5,500,000, began operation June 
12 after moving 134 patients from 
its old wood-frame quarters to its 
five-story structure at 2116 Jeffer- 
son Highway. 

The structure has an expansion 
potential of up to five more 
floors, according to Dr. L. L. Weis- 
miller, hospital director. 

A fleet of eight ambulances and 
many private automobiles trans- 
ferred the patients in what hospi- 
tal officials called ‘Operation 
Splinters to Splendor.” 


Judges Try Out Air Conditioning 


OKLAHOMA CITY — First air 
conditioners for the courthouse— 
two 114-ton console units,—have 
been delivered. 

District Judge A. P. Van Meter, 
whose office is in the northeast 
corner of the fifth floor, and Glen 
O. Morris, located in the southwest 
corner of the same floor, got the 
first two air conditioning units for 
a “trial” run. 

The new units, which cost $600 
each, will cool the judges’ cham- 
bers and the office of the bailiffs. 
No air conditioning of the court- 
rooms or other judicial offices is 
planned for the immediate future, 
but will likely follow, informed 
sources stated. 


Westinghouse Appoints 
Angier Heat Pump Head 


HYDE PARK, Mass.—Milton S. 
Angier has been appointed prod- 
uct manager of heat pumps for 
the Air Conditioning Div. of the 
Westinghouse Electric Corp., it 
was announced recently by Harry 
E. Seim, vice president. 

Angier joined Westinghouse in 
1924 following his graduation from 
the University of Illinois. During 
his 25 years with the company, he 
has served in various sales and 
managerial positions. Prior to his 
present appointment, he was man- 
ager of the electric utility section 
of the Westinghouse offices in New 
York City. 


FTC Attacks Unequal — 
Ad Allowances by Mfrs. 


WASHINGTON, D. C.—Assert- 
ing that cooperative advertising 
allowance must be offered to all 
competing purchasers on “propor- 
tionately equal terms,” the Federal 
Trade Commission has_ recently 
filed a complaint against the 
Wooster Rubber Co., a housewares 
manufacturer, for violating the 
Robinson-Patman Act in not doing 
so. 
The FTC action attacked a com- 

mon trade practice in the house- 

wares industry where manufactur- 
ers pay all or parts of the expense 
of cooperative advertising and 
@ demonstrators for some large de- 


3 R’s OF THE 
INDUSTRY 


Ranco Replacement 
Reference No, 1544 
lists almost 5,000 re- & 
placement controls . . . 
the most complete line 
in the industry. This 
big, new manual can be purchased 
from your Ranco wholesaler. Get 
yours now. 


RANCO DUAL PRESSURE CONTROL 


... safety-guarantee for your air conditioning service 


Your customers will appreciate the protection of this 
Dual Pressure Control . .. and here’s why: 


High pressure cut-out with non-adjustable 
high pressure limit stop safeguards the 
system—prevents service adjustment 
above the maximum safe operating pres- 
sure. Low pressure safety cut-out prevents 
pulling air into the system with excessive 
low pressure operation. 

In either event, the system shuts down 
until restarted with the manual reset. 
Both high and low pressure ranges are in- 
dependently adjustable. 


Kanco Dye. 


COLUMBUS 1, OHIO 


Add up those features and you'll under- 
stand why Underwriters Laboratories 
requires this type of control on all her- 
metically sealed air conditioning systems 
. . . Why both you and your customers 
will consider it well worth the few minutes 
it takes to install. Make your next job a 
Ranco Dual Pressure Control installation 
. .. now available in Types 012-1593, 012- 
1594 and 012-1595 . . . a safety-guarantee 
for your air conditioning customers, 


partment stores. How much aid 
from the manufacturer the store 
receives depends on the amount of 
traffic and sales the demonstrator 
and advertising generates. Smaller 
stores have been required to pay 
the entire cost of demonstrators 
and advertising themselves. 

This is the first case in which 
the FTC has applied this doctrine 
to the housewares field. It has ap- 
plied it in the past to cosmetics 
and toilet preparations. 


Servel Skipped Mart 
Exhibit Because of 
Biggest Selling Season 


EVANSVILLE, Ind. — Because 


we 


Because Penn quality tubing is consistently drawn to 
close tolerances and exact specifications, you can talk it 
with pride—recommend itwith confidence—write orders 
with the assurance of complete customer satisfaction. 


The broad scope of Penn productsenables jobbefs and 


races woo OORT A 


wholesalers to fill the bill accurately, quickly and profit- 
ably. Penn quality seamless copper tubing in $0‘ coils is 
packaged in sturdy, attractive cartons ready for re-ship- 
ment or delivery. All Penn packages are clearly marked 
for easy identification. Look to Penn for sealed tubing in 
straight lengths or coils up to 1” O.D.—Papco flaring 
and cutting tools for faster, neater tube work. For the 
entire picture of Penn products, write today for the 


story on PENNORAMA. 


QUALITY TUBING HAS A 


PENN NAME” 


PENN SRASS & COPPER COMPANY 


ERIE + PENNSYLVANIA - 


TELEPHONE 3-1164 
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) Servel, Inc. is in the midst of its 
busiest selling season, the com- 
pany had to forego its usual prod- 
uct exhibit at the summer market 
of the American Furniture Mart 
in Chicago. 

In answer to a question from re- 
| porters, W. Paul Jones, Servel 
president, said: 

“This period is the height of the 
air conditioning and refrigeration 
selling season. Every man in the 
Servel selling organization is out 
in the field helping Servel distribu- 
tors and dealers to take full ad- 
vantage of the current upsurge in 
sales. Rather than pull in any field 
sales representatives to man the 
Servel exhibit in Chicago, we 
simply decided not to open the 
exhibit for the summer market.” 

Servel will have a complete dis- 
play of its 1955 air conditioning 
and refrigeration products at the 
winter market in Chicago next 
| January, Jones said. 


New California Firm 


Will Distribute 
Rheem Mfg. Products 


BEVERLY HILLS, Calif. — An- 
nouncement was made recently of 
the formation of Southwest Air 
Conditioning Supply Co., with 
headquarters here, and its appoint- 
ment as a California distributor 
for Rheem Mfg. Co.’s heating and 
air conditioning line and built-in 
appliances. 

The new corporation was formed 
by Albert J. Wilde, Jr., owner of 
Air-Conditioning Supply Co., Phoe- 
nix, Ariz., and Don Piper, former 
executive vice president of Norman 
Products Co. 

Wilde, who has been in the dis- 
tributing business since 1946, is 
president of the firm. He will con- 
tinue his interest in the Phoenix 
company, which also is a Rheem 
distributor. 

Piper has had 30 years’ experi- 
ence in engineering, manufactur- 
ing, and sales capacities in the air 
conditioning and heating fields. He 
was one of the organizers of 
Norman Products and was asso- 
ciated with Surface Combustion 
Corp. for 18 years. 

George P. Mandel, former re- 
gional sales manager of Norman 
Products, will join the new firm as 
sales manager. 

The company will operate ware- 
houses throughout California, in- 
cluding Fresno, Stockton, and Oak- 
land. 


Polk Bros. Clerks Strike 
For Higher Base Pay 


CHICAGO—Some 140 salesmen 
and clerks at Polk Bros. seven ap- 
pliance and furniture stores and 
warehouse here walked off their 
jobs on July 1 when their union 
contract expired and negotiations 
were deadlocked. 

The salesmen are seeking a $5 
to $10 increase in base pay, an ad- 
justment of salary on a seniority 
basis, and paid vacations based on 
average weekly earnings rather 
than on base pay. 

The company has refused to 
grant these demands and has filed 
suit for an injunction against the 
strike and for $1,000,000 damages 
against the Retail Clerks Interna- 
tional Association and _ Local 
1515A, Department Store Sales 
Employes Union. 

At press time, the strike was 
still on. Supervisory employes were 
keeping the stores open. 

It was reported that the present 
starting salary is $50 a week, 
which the union wants increased 
to $60. Salesmen also get a 1% 
commission on appliance sales and 
2% on floor coverings and furni- 
ture. No increase is asked in the 
commission rate. 

A spokesman for management 
claims that experienced salesmen 
make between $7,500 and $12,000 
annually. A union spokesman, how- 
ever, said they were making be- 
tween $5,000 and $6,000. 


Distributor’s Gifts Would 
Keep Party Heads Cool 
Anywhere, Anytime 


CHICO, Calif.—Chico Air Cooler 
Distributors here has shipped two 
of its evaporative coolers to Presi- 
dent Eisenhower and to Adlai E. 
Stevenson, head of the Democratic 
party, with this letter: 

“These are trying times. From 
recent news events, we at Chico 
have felt a growing awareness of 
bigger and more frequent heated 
arguments among Americans. 

“Today, more than ever before, 
we believe that the best formula 
for solving the many problems con- 
fronting our great country is: 
Cool-headedness. 

“So please accept with our com- 
pliments this portable air cooler 
from Chico. You can carry it with 
you and use it anywhere, anytime, 
as a reminder for all Americans to 
keep calm—and keep cool.” 


eliminate pump-to- 


drain disposal line with 


NEW high-pressure Condensate 
DISPOSAL UNIT (moet ccc) 


© Ys H.P. MOTOR — pumps 
against 100 Ibs. pressure 


© AUTOMATIC OPERATION 
mercury float switch 


© HOT-DIPPED GALVANIZED 
TANK 


No need to run separate disposal 
line. Water is pumped directly into 
the condenser water line, through 
check valve furnished. 


$7. 450 { to contractors — 


or order through 
(F.0.B. Dallas) your jobber 


for full information — write or call 


ASHCRAFT CO. 


j ECHANICAL EQUIPMENT 
5643 Dyer Street ¢ Dallas, Texas 
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More ales Opportunity for Frigidaire Dealers 


men 
ap- i 
and f 
heir 3 
nion i 
ions 
| $5 
ad- 
rity ; 
ther 
to : 
filed 
a New Frigidaire Conditioners 
— offer sales, advertising 
‘ . 
_ 4 and service advantages 
The rapid growth of sales of Master- 
was Me FO yw ¥ ; : 
ere matic Frigidaire Conditioners is typi- 
} cal of the good things that have been 
ent happening to Frigidaire Commercial 
ek, and Air Conditioning Dealers coast 
sed | to coast under Frigidaire’s policy of 
1% | hasizing packaged products and 
ethers emphasizing packaged products an 
rni- compressors. Concentration of effort 
the i on packaged-unit selling benefits the 
dealer all down the line. Salesmen 
ent can concentrate on a single unified 
00 sales story and exclusive sales fea- 
va | tures. They’re able to quote definite 
be- prices for complete installations to 
meet any prospect’s exact needs. Deal- 
ers’ advertising can sell tried and true 
product performance —backed by 
one responsible manufacturer. What’s 
more, product selection is easy and 
accurate — installation and servicing 
are greatly simplified. 
ler And these advantages apply not 
= only to Master-matic Conditioners 
POSTWAR GROWTH OF 
é FRIGIDAIRE COMMERCIAL BUSINESS 
om 
ico | 
of 
ed 
| 
ila | 
~A | 46-50 | 1951 | 1952 | 1953 | '54(est) 
-_ but to every one of Frigidaire’s pack- 
er ' aged product lines. Proof that these 
th advantages pay off is shown by the 
1e, chart which illustrates the vast gains 
to | already made by all Frigidaire pack- 
— + Dramatic illustrations like this are appearing in national magazine and trade | Great Circle Cooling gets all the air up, out and around to fill the area with even aged product lines and points to a 
paper ads coast to coast, to illustrate Frigidaire’s exclusive Great Circle Cooling, comfort and without wasting cooling power: Remember, only Frigidaire Dealers record-smashing future for Frigidaire 
and to help set the stage for 1954 Master-matic sales! They show at a glance how can offer customers Great Circle Cooling! Dealers coast to coast. 
BUILT FOR BEAUTY ... BUILT FOR HEAVY DUTY 
The 1954 Master-matic line has extra | front panel will put the spotlight on | use concealed controls (B), and find 
sales appeal in its new styling, new | scores of important sales points. The | out how simple and foolproof they 
color, new trim. This beautiful ex- exclusive Multipath Cooling Unit(A), are. Prospects appreciate the fact that 
terior will help to make the sale in provides extra cooling surface that Frigidaire units may be installed with 
the many places where attractive quickly and efficiently removes heat little or no business interruption, 
appearance is desired. And for the | and humidity from the air. thanks to the strategically placed con- 
a “nuts and bolts” story, lifting off the Prospects can work the easy-to- nections (C), low and on one side. 


The fan motor (D), is rubber mounted 
and the cabinet is specially insulated 
(E), to deaden sound. Cleanable, 
aluminum mesh filter (F), Wide air 
inlet grille (G), permits free return 
of air. The heart of the system is the 
famous Frigidaire XD Meter-Miser 
direct drive compressor (H), sealed in 
steel, warranted for 5 years. 

All these features and many more 
can be translated into dollars and 
cents savings for any prospect and 


he’ll be sold on Frigidaire! 


BIGGER PLANS THAN EVER BEFORE ARE TAKING SHAPE FOR 
FRIGIDAIRE COMMERCIAL AND AIR CONDITIONING PRODUCTS 


Frigidaire engineering, manufactur- 
ing and sales operations are keyed 
for the greatest air conditioning era 
in all Frigidaire history. Product im- 
provements, broader lines and new 
product development are all in high 
gear. All Frigidaire packaged product 
lines, in fact, are receiving this 


treatment. And the deepening and 
strengthening of these lines give 
Frigidaire Commercial Dealers more 
opportunity to satisfy more prospects 
than ever before. It’s the sales oppor- 
tunity of a lifetime, and it proves, 
once again, the growing value of the 
Frigidaire Franchise. 


== FRIGIDAIRE 


COMMERCIAL REFRIGERATION AND AIR CONDITIONING 
—for growth and progress with General Motors 


¥ i 
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~ REFRIGERATION 
_ AND ‘ 
AIR CONDITIONING 


“EQUIPMENT... 


READING 


QUALITY 
COPPER 
TUBING 


READING 
TUBE CORPORATION 


EMPIRE STATE BUILDING 
NEW YORK 1, N. Y. 
WORKS: READING, PA. 


New Mitchell Div.-- 


(Concluded from Page 1, Col. 2) 
ditioning setup, under the direc- 
tion of E. A. Tracey, vice presi- 
dent. . 

After three years’ research, 
Mitchell is readying the new com- 
mercial packaged air conditioner 
for introduction in September. Al- 
ready in production, the unit will 
reach the market on a restricted 
basis. 

The company went into produc- 
tion on window-type room air con- 
ditioners eight years ago. 

“The postwar construction boom, 
which is still tremendous, offers a 
gigantic potential for the pack- 
aged air conditioner,’ Mitchell 
pointed out, noting the estimated 
$34,000,000,000 construction figure 
for 1954, only 2% behind 1953’s 
all time high. 

“As the public has become ac- 
customed to the comfort of air 
conditioning, it has become in- 
creasingly necessary to incorporate 
it in homes and offices alike. Vir- 
tually every construction plan in- 
cludes air conditioning facilities, 
and that is where the packaged 
unit is all-important.” 

Mitchell prophesied that “within 
the next few years, no new con- 
struction blueprints will be com- 
plete without plans for comprehen- 
sive air conditioning.” 

Mitchell stated that manufac- 
turing facilities have already been 
expanded to meet the demands 
created by the new line. 


Home Cooling- - 


(Coneluded from Page 1, Col. 3) 

Nearly 32% said they would be 
willing to pay $7.50 per month if 
necessary. Nearly 24% said they 
would go to $10 a month. Slightly 
more than 11% would go higher, 
but 33% were undecided or gave 
no answer. 

Some 78.5% said that if they 
were to buy a house without air 
conditioning, they would want the 
heating system designed so that 
they could add air conditioning. 

Two-thirds said they would pre- 
fer a central cooling system, and 
21.5% wanted room units. The 
others either didn’t want any or 
were undecided. Eighty per cent 
said they would insist on a nation- 
ally known, reliable brand of air 
conditioning. 


Inadequate Wiring - - 


(Concluded from Page 1, Col. 5) 
25% of incompleted sales to pri- 
vate homes could be laid to inade- 
quate wiring. Eighty per cent of 
lost sales in apartment houses 
were credited to the same source. 

He explained that the utility’s 
adequate wiring bureau had han- 
dled about 12,400 “problem’’ pri- 
vate dwellings and won acceptance 
for its recommendations in 3,800 
cases. It also handled cases of 
714 apartment houses with 38,800 
dwelling units and got action in 
58 cases affecting 2, 940 dwelling 
units. 
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Judge Scowls at 
90° Courtroom 


CHARLESTON, S. C.—In its 
presentment for the June term of 
General Sessions Court,’ the 
Charleston County Grand Jury as- 
serted that offices in the Charles- 
ton County Courthouse should be 
air conditioned. 

Presiding Judge William H. 
Grimball agreed. A thermometer 
which the judge examined at 3 
p. m. (June 11) from the bench in 
the Courtroom registered 90° F. 
Judge Grimball’s discomfort in his 
heavy silk robes might have in- 
creased had he known the official 
city temperature reading for that 
time was 81° F. 

The News & Courier “played up” 
the grand jury’s suggestion under 
a three-column head: “Grand Jury 
Again Recommends Courthouse 
Air Conditioning.” The newspaper 
also ran a two-column picture of 
Judge Grimball, who scowled as 
he pointed to a thermometer which 
registered 90° F. 


Dept. Store Sales for 
Week Ended June 26 3% 
Above Same Period of ’53 


WASHINGTON, D. C.—The Fed- 
eral Reserve Board has reported 
that sales of U. S. department 
stores in the week ended June 26 
were up 3% compared with the 


© corresponding week of 1953. 


The biggest advance, 19%, was 
registered by the Kansas City Dis- 
trict. Sales rose in other districts 
as follows: Atlanta, 13%; St. 
Louis, 8%; Boston, 6%; New 
York, 5%; Minneapolis, 4%; Chi- 
cago and San Francisco, 1%. 

Dallas District sales were un- 
changed from a year ago. Phila- 
delphia, Cleveland, and Richmond 
districts reported declines of 5%, 
4%, and 1%, respectively. 

For the four weeks ended June 
26 and also for the year to date, 
sales were off 3% from the year- 
ago levels. 

Chicago Federal Reserve officials 
said department store sales in the 
two weeks ended June 26 were 
higher than in any similar June 
period in the Seventh District’s 
history. Similar reports came from 
Milwaukee, Indianapolis, and other 
cities. 


Market Has Cool Lounge 


TAMPA, Fla.— An outstanding 
feature of the new B&B Super- 
market at Henderson Blvd. and 
Dale Mabry Hwy. here is an air 
conditioned lounge with magazines 
and books for the youngsters to 
read while mother does the shop- 


ping. 


Kelvinator -- 


(Concluded from Page 1, Col. 2) 
customer for $10, contains six 
extension payment coupons. The 
first three may be used after six 
instalments have been paid and 
the others after 12 paid instal- 
ments. 

Each coupon is good for a 
month’s postponement of the in- 
stalment due with no questions 
asked. Credit standing is main- 
tained and the equity in the ap- 
pliance is safe, it is said. 

After all instalments have been 
paid, the customer is allowed a 
$2 refund for each unused coupon. 
Thus, a customer who used none of 
the coupons would receive $12 
back, or $2 more than he paid for 
the bond. 

Other feature of the promotion 
is the red and black plaid Therm- 
All bag, which retails for 99 cents, 
about one third what it would cost 
normally. The bargain-rate bag is 
intended only as a traffic builder 
and must be used properly to 
achieve its purpose, Coward said. 

After the bag is purchased, it’s 
up to the salesman to get the cus- 
tomer interested in an appliance, 
Coward said. 

“A simple way to do this is for 
the dealer to run a local contest, 
built around the potential customer 
writing in 25 words or less, why 
she would like to own a specific 
Kelvinator appliance.” 

“A shelf item or major appliance 
can be offered as the top prize, 
with merchandise certificates as al- 
ternate prizes. A demonstration 
can be given of the appliance she 
says she’d like most to win. 

“The bag also offers an oppor- 
tunity for the Lucky Cake Key 
promotion. This consists of dis- 
tribution of Lucky Kelvinator 40th 
Anniversary Keys through the 
mail, followed by registration when 
the homemaker brings the key into 
the dealer’s store. The key holder 
is then taken to a large Lucky 
Cake and an attempt made to un- 
lock various sections containing 
certificates calling for prizes.” 

Other sales tools include an all- 
product Value Days newspaper 
broadside that emphasizes special 
values on all 40th anniversary 
Kelvinator appliances; suggested 
radio spot announcements; ad lay- 
outs for newspapers; TV commer- 
cials; and store trim set. 


Ga. Firm’s New Building 
To Be Air Conditioned 


CORDELE, Ga.—A new, com- 
pletely air conditioned building for 
Cordele Uniform Co. here was as- 
sured by the recent signing of a 
contract between the company and 
Jack B. Roobin, acting on behalf 
of the directors of the Crisp 
County Chamber of Commerce. 


SCHNACKE Thermatrod WATER 
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external equalizer. 
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No 777 SUPERHEAT CURVES Q | er. ; 
Here are three D’s to keep in mind No. 777 5 tow roemenae| 7” ee 
whenever you buy expansion valves— =e Capacities—1/8 to 2 tons s ‘$7 ’ — 
: Freon- andar Paid ; oa 
Detroit Double Duty Valves! Yes, Valve; 1 to 3 tons Freon- z = 2 ; +" ad —completel y 
Detroit expansion valves give you Ft eye yet ppt _-T Ya a d m to Buy | 
double-duty or dual purpose perform- ° charges available. ~~ C OHARGE or Install! k d P 
ance because they’re designed for either Accessible and easy ¥_~e ~~ a i a pac age { 
ee A 5 ants superheat adjustment. COEnATE Ter SAME In Tye RANGE. 
i ™ high or low temperature applications. e Available with or without + on ras .. «SO li ‘ 
Operanng Range Suchon Temperature °F ine se @ ’ ] 
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Take a look at the illustrated superheat 


curves of Detroit 777 and 673, expansion 


10 through 


e@ Adjustable superheat. 
e Gas charged for motor 


you in an emergency. Specify Detroit 
Double Duty Expansion Valves! 


overload protection and 
quick response. 


ad valves and note that both high and low No. 673 No. 673 SUPERHEAT CURVE 
temperature valves give the same excel- jo a ; 
i : lent performance in the low temperature Gapectipe=i.2 to 3.6 tons LOW TEMPERATURE HIGH TEMPERATURE 6 ] 
range. This can be a real time saver to pant | | 0 ton s 
I 
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. we e Duraflex bellows resist | 
| temperature work may require that the SSarDie Pree service, Oe eI Elim Costly Field A fuel 
oe suction line be throttled during pull-down. = cseetinrtechcam-esetceli im inate Os t y ie ssem y ; 
All components in one low-cost single unit—motor, starter, full Freon charge, I 
DETROIT CONTROLS corporation RS i! ee sn ts 3 , 
SHEL 8900 TRUMBULL + DETROIT 8, MICHIGAN | 40° suction, 55 water on, 45° water off. Simple hookup and balancing, 10-20-30- c 
Be Division of AMERICAN RADIATOR & STANDARD SANITARY Corporation 40-50-60-ton capacities standard. Ideal for multi-zone construction and year around c 
Representatives in Principal Cities e Canadian Representatives in Montreal, Toronto, Winnipeg—Railway and Engineering Specialties, Ltd. systems. One order does the job! Write for engineering data. I 
= ¢ 
4 AUTOMATIC CONTROLS for REFRIGERATION 
“HEATING + AVIATION + TRANSPORTATION 1105 North Evansville ] 
eae id ae Oia — Sewing home and soetnatys ; Ee: : Governor St. Indiana I 
AMERICAN STANDARD © AMERICAN BLOWER » CHMMGH SEATS & WALL: TILE + DETROIT CONTROLS + KEWANEE BOILERS + ROSS EXCHANGERS + SUNBEAM AIR CONDITIONERS t 
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SPECIALTY SELLING METHODS 


Offer of Free Frozen Food Saw Fetches 
Customers Into Norge Dealers Showrooms 


CHICAGO — Frozen food saws 
are proving to be one of the 
sharpest traffic-building promo- 
tions of the year for Norge appli- 
ance dealers, according to John D. 
Schuman, advertising manager of 
Norge Div., Borg-Warner Corp. 

Schuman reported recently that 
dealers have ordered 400,000 saws 
as customer giveaways in the last 
two months. Thousands more are 
back-ordered, he added. 

The saws are used primarily to 
promote sales of Norge “Custo- 
matic” refrigerator-freezer combi- 
nations. Dealers invite women via 


direct mailings, newspaper, radio _ 


and television, or window displays 
to come into the store to receive 
their gift and see the appliance. 

A leading St. Louis dealer who 
has given away 1,000 saws said 
the increased traffic which resulted 
led directly to several sales. 

Howard G. Parks, owner of H. 
G. Parks Furniture & Appliances, 
explained he used direct mail 
letters to 800 prospects as the 
main tool in promoting the saws. 
At least 400 saws were picked up 
as a result. 

Parks also presents the saws at 
cooking schools. 

“T’ve used no newspaper or radio 
and TV advertisements of any 
kind,” he said. “The letters, cook- 
ing schools, and word of mouth 
have been responsible for the 
demand. 

“For giveaways I’ve used yard- 
sticks, egg separators, measuring 
spoons, aprons, pot scrapers, ladles, 
windshield scrapers, and cook 
books, but none compared with 
the saw as a promotional item. 

A. H. Fihn, Sr., of Carson Union 
May Stern, also in St. Louis, said: 
“We’ve had more calls on the saw 
than on any other gift. It’s an un- 
usual idea and one that seems to 
arouse a lot of customer interest.” 

Fihn said his store, which first 
ordered 1,000 saws and then 4,000 
more, had used newspaper and 
radio ads and is planning to use 
television. 

Gene Strauss of Mayflower Sales 
Co., St. Louis Norge distributor, 
told how one store kept the saws 
in the freezer compartments of 
the refrigerators. That, he said, 
provided an excellent introduction 
for the dealer to demonstrate the 
refrigerator before he presented 
the saw. 

In all, Strauss said, some 17,000 
saws had been ordered by about 
100 St. Louis dealers, and it was 
expected an additional 13,000 
would be used. 

Paul G. Hagedorn of Harry 


Servel Sets Out To 
‘Blanket The Market’ 


EVANSVILLE. Ind.—A “blan- 
keted” market is the literal result 
aimed for by a nationwide promo- 
tion on Servel room air condition- 
ers announced by G. H. Christine, 
product manager of Servel’s room 
air conditioner division. 

He said that beginning immedi- 
ately in this “Blanket the Market” 
campaign electric blankets will be 
given away to purchasers of Servel 
room air conditioners sold by the 
company’s appliance dealers. 

Buyers of 34-hp. or 1-hp. deluxe 
models can choose a dual-control 
blanket or two single-control blan- 
kets for twin beds. A single-con- 
trol blanket goes with each 14-hp. 
or 144-hp. casement window model 
or the 34-hp. standard model. All 
blankets are a full 72 by 84-in. 
double-bed size. 

Christine added that the blan- 
kets are a _ well-known name 
brand and that they represent re- 
tail values up to nearly $60. 


Knodel Distributing Co., Norge 
distributor in Cincinnati, said the 
frozen food saw has proved popu- 
lar in that community, also. He 
described Cincinnati as a price 
market now, but, he said, dealers 
throughout the town have been 
high receptive to the saw. 

Ray W. Horak, sales manager of 
Roth Appliance Distributors, Mil- 
waukee, said: “The saws are mov- 
ing well, and we’ve had to re-order 
several times.” 

Several Norge dealers in Wis- 
consin have sponsored spot ads on 
broadcast cut-ins for Milwaukee 
Brave games, he said. 


Hot Salesmen Pick Cool Prizes 


PHILADELPHIA—A 3-lb. steak 
every week for a year ...ora 
range ... or a deluxe air condi- 
tioner. 

Winners of a three-month RCA 
air conditioner sales contest con- 
ducted among eastern wholesalers 
had their choice of these unusual 
prizes. The first and second place 
winners, Jack Shore and Al Smith 
of Raymond Rosen & Co., chose 
the air conditioner. 


Merehandiser Offered 
For ‘Home-Aid’ Freezer 


PHILADELPHIA — The Enter- 
prise Mfg. Co. of Pa. here is mak- 
ing available free of charge 
through its distributors and repre- 
sentatives a counter merchandiser 
for its new “Home-Aid” ice cream 
freezer. 

The freezer makes ice cream in 
the ice cube compartment of the 
user’s refrigerator in from 35 to 


45 minutes “without salt, ice, or 
mess,” according to the manufac- 
turer. Dealers desiring to obtain 
one of-the merchandisers are in- 
vited to write to the company or 
contact representatives. 


TV Playhouse Offer Gets 
78 Calls In 15 Minutes For 
Milwaukee Distributor 


MILWAUKEE—Philco Corp. got 
fast action here when it urged 
viewers of Philco Television Play- 
house to call Western Union col- 
lect and request a free demonstra- 
tion of home air conditioners. 

Seventy-eight persons had made 
such requests within the 15 
minutes following the program’s 
termination, according to Electro- 
Pliance, Inc., local Philco distribu- 
tor. Hot weather in Milwaukee 
the previous week was credited 
with an assist for the excellent 
response. Requests for demonstra- 
tions were turned over to dealers. 


Gibson Names C. L. Lannin 
Merchandising Specialist 


GREENVILLE, Mich.—J. L. 
Johnson, vice president in charge 
of Gibson sales for the Gibson Re- 
frigerator Co., announced the ap- 
pointment recently of Clifford L. 
Lannin as Gibson headquarters 
merchandising specialist. 

Lannin will travel extensively 
assisting Gibson distributors in all 
aspects of sales activity. His is the 
second such appointment recently. 

Johnson indicated that the two 
merchandising specialists have 
been assigned as a result of Gib- 
son’s interest in actively support- 
ing its dealers and distributors. 


Bank Addition Air Cooled 


NEW ORLEANS—The Metaire 
Savings Bank & Trust Co. has 
opened a new air conditioned addi- 
tion at 3338 Metaire Rd. 


There's nothing like the new 


NORGE rreezer at any price! 


NOPE ess. ns 


DIVISION OF BORG WARNER « MERCHANDISE MART, CHICAGO 54 e IN CANADA: ADDISON INDUSTRIES, TORONTO E 


Norge VHF-1200: 12.8 gross, 12.1 (NEMA) cubic 
foot net capacity at the low price of $399.95. 


NORGE scores again 
with another first with 
more features at 

an unbeatable price! 


More cold than you'll ever need! As low as 
52° below freezing! Norge’s exclusive Jet-Freeze 
shelves circulate more cold faster for safer food stor- 
age and extra speedy freezing. 


More features that are sales clinchers! Handidor 
and Juice Rack; Automatic Signal Lite; Safety Lock 
and Key; Adjustable Shelves; Big 420-lb. Capacity; 
Roll-out Basket; Special High-Density Glass Fiber 
Insulation. And many more. 


5-year food protection warranty. Included at no 
extra cost to you or your customers. Covers food 
spoilage due to mechanical failure. 


Beautifully styled to match the fast-selling Norge 
Model 1180 Customatic Refrigerator-Freezer com- 
bination. Here’s the ‘Food Saver Team” that has 
the whole industry talking. 


Norge is going places. If you want to carry the line 
that’s really moving today, call your nearest Norge 
distributor. Maybe there's a franchise open for you. 


ENGINEERING 
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“Sack-0-Circles’ Campaign 


Set for Icemaker Sales 


EVANSVILLE, Ind.—‘Free ice 
cubes for your party” is the theme 
of Servel’s new hot-weather “‘Sack- 
O-Circles’”’ dealer promotion cam- 
paign for “automatic icemaker” 
refrigerators. 

David K. Patterson, sales pro- 
motion manager of Servel, Inc., 
describes the Sack-O-Circles cam- 
paign as “a program to _ build 
floor traffic and sales.” 

He said that participating deal- 
ers “harvest” the ice-circles pro- 
duced by their automatic icemaker 
floor models and store them in 
Servel home freezers. The _ice- 
circles are then given away free 
on request. Newspaper ad mats 
offering the free ice-circles are 
available to the retailers. 

Tough, well-insulated bags are 
provided in which takers can carry 
the ice-circles home. Each bag 
bears a sales message proclaiming 
that there is “No need to beg, 
borrow, or steal ice cubes ever 
again once you own a Servel ‘auto- 
matic icemaker’ refrigerator.” 

Patterson said the promotion 
kit also includes motion flip cards 
which show the refrigerator’s ice- 
making process, and plastic ice- 
circles for displays and souvenirs. 


Air Conditioning Ducts Put In 
Model Home’s Plastic Floors 


NEW YORK CITY — Plastic 
floors containing ducts for air con- 
ditioning, wiring, and piping are 
among the unusual features of a 
model house which General Elec- 
tric Co. predicts will be built full 
size in 10 years. 

The model, designed by Eliot 
Noyes, New Canaan, Conn., archi- 
tect, has a plastic dome. Front 
and back walls are of glass and 
other walls are plastic panels. 
Plastic is also employed for the 
inside partitions between rooms, 
wired to furnish a curtain of light 
between two rooms. 


Hoffman Named To Manage 
B&G Air Conditioner Sales 


PITTSBURGH —B & G Sales 
Co.’s appointment of Arthur R. 
Hoffman as manager of air condi- 
tioner sales was announced re- 
cently by Eugene S. Cohen, vice 
president. 

Because of an increasing demand 
for air conditioning on an “every- 
room basis,” Hoffman plans to 
expand the company’s program to 
industrial and commercial con- 
cerns, according to Cohen. The 
company’s air conditioner combines 
heating and cooling in one unit. 
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Learn to live and laugh— |~ 
Thus delay your epitaph |° 


anion nh sa taal 


By GEORGE 
F. TAUBENECK 


(Concluded from Page 1, Col. 1) 


town—and not be a flop at home? 

Earning a living debilitates his 
energies. Hence, he’s in no mood 
to spout “sweet nothings,” go out 
partying, or be a lusty bull in the 
bedroom after: 

“Old B. G. on the rampage again 
. . . made up two carloads of No. 
23A Freebles for Syracuse only 
to have them wind up in New 
Orleans . . . signed a contract for 
10,000 breeg-lined gissipels to be 
delivered before the first of July 

. . underbid the A. & M. Com- 
pany ... say, you know what, 
they’re making me Vice President 
in charge of Transbilging with a 
raise in October . . . we got the 
order for 50,000 glass containers 
for prims just before Washington 
cracked down ... say, Helen, I 
took care of that little matter at 
the bank you asked me about... 
I had a check deposited to your 
account. 

“At this point Helen leans down 
and kisses Bill on his bald spot. 
She can afford to be sweet, can’t 
she? That’s the last she sees of 
Bill, who trots off happily to his _ 


“How often are we not exposed 
to some dame’s crotchets because 
the Toro in her old man happens 
to be at low ebb, or because the 
Poetry Department has not been 
functioning since the days of the 
courtship, or because Romeo’s 
paunch, sciatica, or sheer inertia 
will not permit him to get out-on 
the floor and execute the Samba? 
Under the old system, there is 
always something about which 
mother’s nose is out of joint. 

“No woman married more than 
five years, with whom I have dis- 
cussed this plan, has greeted it 
with less than the greatest en- 
thusiasm and seemed anxious to 
begin. In fact, several gave me to 
understand that there was nothing 
so new about my scheme. They had 
been experimenting with it private- 
ly and happily for years.” 


Keep Your Eye on 
This Lad 


A 23-year-old Texan, working 
his way through college, has been 
nominated as the “champion direct 
salesman of the year’ by friends 
in the Lone Star State. 

Charles A. Schnabel, Jr., a door- 
to-door salesman, was involved in 
a minor auto collision when his 
car struck another and caused 
damages exceeding $100. 

By the time the incident ended, 
a few hours later in a traffic court, 
Schnabel had: 

1. Settled the damage claim for 
a six-month supply of his product. 

2. Took an order from the traffic 


officer who investigated the acci- 
dent and hi-tailed him to court. 

3. Sold a supply of the product 
to the judge before whom he was 
arraigned. 

4. Signed up the judge and his 
daughter as salesmen for his com- 
pany. 

According to Nat Bernard, his 
employer : 

“Charlie’s amazing performance 
is a great example of a direct 
salesman who believes in his prod- 
uct and _ sells whenever and 
wherever he comes in contact with 
promising prospects.” 


The Origin of 


*‘Hobson’s Choice’ 


“Hobson’s Choice’ is a some- 
what rueful phrase. It means no 
choice at all—take it or leave it. 

Whence did it come? Recently 
we learned: 

Thomas Hobson, a _ Britisher, 
kept 40 horses for hire. He had no 
competition, so he could do pretty 
much as he liked. Thereupon he 
insisted that every customer take 
the horse nearest the stable door. 

No picking and choosing. Hence, 
“Hobson’s choice.” 


Uncareful Thoughts 


Too many people treat children 
like children. 


America has the best yessed 
women in the world. 


A good woman inspires a man; 


a brilliant woman interests him; 
and a beautiful woman fascinates 
him. But it’s the sympathetic 
woman who gets him. 


A husband who is busy as a bee 
may find his honey missing. 


Seven Ages of Parenthood 


1. He’s the most remarkable 
baby ever born. 

2. He’ll be President. 

3. He’s another Einstein. 

4. He’ll be heavy-weight cham- 
pion of the world. 

5. He'll settle down and have 
more sense as he grows older. 

6. He takes after your side of 
the family. 

7. Hope we can keep him out of 
jail. 


Poet’s Corner 


This is the age 

Of the half-read page 

And the quick hash 

And the mad dash. 

The bright night 

With the nerves tight. 

The plane hop 

And the brief stop. 

The lamp tan 

In a short span. 

The big shot 

In a good spot. 

And the brain strain 

and the head pain. 

And the cat naps 

Till the spring snaps— 

And the fun’s done. 
VIRGINIA BRASIER 


quarters serene in the knowledge ; 
that he has fulfilled his function 
and that nobody is going to bother 
him any more. It has been a rough 
day at the office and he certainly 
doesn’t feel like writing Helen a 
poem, or going to the Stork Club 
to dance.” 

Say Hey, fellow males— great? 

Let’s go back to the Gallico 
story: 

“It is now the turn of Luis 
Ramirez, the Escort, who appears 
immaculately clad in -black or | 
white tie, as the occasion demands, ' 
smelling sweetly of Old Spice, or 
L’Homme, or Essence Masculine, 
a white or red carnation in his 
buttonhole. Helen has by now 
changed to evening dress. Luis 
comes forward, kisses her hand 
and says ‘Bot, my dear, you look 
mos’ charming. I theenk thees new 
dress you have make you look 
like vary young girl.’” 

You wouldn’t get a speech like 
this out of a businessman, but it 
does start the evening off right. 


To learn how the poet and El 
Toro function, you’d better buy a 
copy of the July Esquire. However, 
we can’t resist appending author 
Gallico’s final paragraphs. 


ETHERMOBANK| 


Ammonia System 
with KRAMER 
THERMOBANK is 
the unbeatable 
combination for 
low temperatures. 
Defrosting is 
completely 
automatic! 


WRITE FOR 
BULLETIN TA-182 


rox Ammonia 
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.. Made to Order : 


ALUMINUM 
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Take home freezer liner panels and vertical home 
freezer shelving for example. Reynolds mass- 
produces these parts with tubing brazed in posi- 
tion so that it’s an integral part of the unit. Fur- 
nace brazed, metal-to-metal contact means less 
tubing, which in turn means lower cost and also 
gives the ultimate in heat transfer. Freezer panels 


For superior freezer parts, as well as for highest 

quality aluminum refrigerator parts, you can de- 

pend on Reynolds Aluminum Fabricating Service 

for help on your design and engineering prob- 

lems. Remember—Reynolds offers facilities, skill 

and experience. Aluminum offers rapid heat 

Be, . transfer, light weight, strength® freedom from 
~ © rust and stain, attractiveness and economy. Com- 
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Expect More—Receive More—With Aluminum 


Freezer Parts From Reynolds... 


and shelves are available in anodized finishes with 
plain or mar-resistant embossed surfaces. Verti- 
cal home freezer shelves are made of Reynolds 
special high strength aluminum alloys to insure 
maximum strength and rigidity. Freezer liner 
panels are shipped flat for savings to you... 
reach you ready for fast, easy assembly. 


Expect More—Receive More—With The Help 


Of Reynolds Fabricating Specialists . . . 


bine the advantages offered by Reynolds Alu- 
minum Fabricating Specialists with the benefits 
offered by aluminum and be sure of “perfect 
parts ... made to order.” For full details, contact 
the Reynolds office listed under “Aluminum” in 
your classified telephone directory, or write 
Reynolds Aluminum Fabricating Service, 2053 
South Ninth Street, Louisville 1, Ky. 


“MOWOUR DOLLARS ARE STILL WORTH 100 CENTS IN ALUMINUM! 
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Victor Two-Pronged Promotion Sells 
Dealers, Consumers on Freezer Benefits 


HAGERSTOWN, Md.—A_two- 
pronged campaign designed to tell 
“the truth about freezers’ to both 
dealers and consumers has been 
launched by Victor Products Corp. 
here. 

To stimulate dealer interest in 
freezer selling, the manufacturer 
has prepared a colorful presenta- 
tion brochure telling him that 
freezer sales are continuing to 
climb and that the profit from the 
sale of a single home freezer is 
equal to that of several other 
appliances. 

The profit on one 19-cu. ft. 
Victor Quickfreezer, the brochure 
asserts, equals that on three gas 
ranges, four television sets, 31, 
automatic washers, 71% vacuum 
cleaners, three refrigerators, or 22 
table radios. 

“The truth is the public wants 
Quickfreezers,” the brochure de- 
clared, pointing out that in a re- 
cent survey of people interested in 
new kitchens, 30% wanted a home 
freezer and 22% planned to buy a 
new home freezer soon. 

But, it emphasized, freezers 
aren’t bought, they are sold. It 
told dealers that Victor is backing 
its freezer with “the greatest na- 
tional advertising campaign in all 
freezer history” through Life 
magazine. In addition Victor is 


offering dealers a direct mail food 
plan campaign (the dealer sets up 
the food plan with a local frozen 
food locker operator), a “pair and 
a spare” of nylon hose deal to 
offer women for witnessing a 
demonstration, and a variety of 
advertising pieces for dealer use. 


FAMILY FOOD BUDGETS 
PREPARED 


As part of the food plan cam- 
paign, the manufacturer has pre- 
pared typical family food budgets 
for various size families and pro- 
vides the dealer with a series of 
charts giving prepared data on 
savings realized from various size 
food budgets, freezer costs per 
week, and average food eosts for 
the different types of individuals 
that comprise the family. 

The food budgets show what 
items can be purchased for storage 
in the freezer, what can be stored 
in the pantry, and what must be 
purchased fresh weekly. It com- 
pares the cost of weekly purchases 
with those of 16-week quantities 
by freezer owners. Based on typi- 
cal costs, each budget shows ap- 
proximately how much the family 
will save per year by purchasing 
on the food plan. 

Victor’s national advertising 
campaign to consumers was 


launched in the June 7 issue of 
Life, when the company took two 
and a half pages of advertising. 

One page was an essay-type 
advertisement in Life style telling 
the “truth about freezers.” Half 
the page was devoted to a picture 
of the accumulated food that the 
average family eats in a year. 
Copy was devoted to answering 
the two questions: “Is the Quick- 
freezer an expense or an economy ? 
Does it really save you money or 
is it simply a more convenient way 
of living?” 

To answer them, Victor offered 
the following evidence: 

“Perhaps the most important 
truth about owning a Quickfreezer 
is that you get more out of it than 
you put into it ... in terms of 
convenience, easier shopping, bet- 
ter food . . . and money saving as 
well. The claims are true. . . but 
because every freezer owner is a 
different human . . . the value he 
or she will get from a Quickfreezer 
varies in degree. 

“The average American family 
of four spends approximately 
$1,300 a year on food. By buying 
meats and other major food items 
in larger quantities and storing 
them in a freezer, you can save 
tremendously over the cost of food 
purchased in small quantities each 


ALUMINUM— 
FIRST FOR EFFICIENCY AND SERVICEABILITY IN REFRIGERATION 
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Write for your free copy of the new 16-page 
"Appliance Parts” brochure 


See ‘Mr. Peepers" Sundays on NBC-TV. 
Consult local listings for time and station. 


RELY ON REYNOLDS FOR THESE PARTS, TOO! 


REFRIGERATOR EVAPORATORS 
Reynolds Aluminum embossed 
and anodized refrigerator evap- 
orators offer unequalled econ- 
omy and efficiency in rapid heat 
conduction. 


REFRIGERATOR SHELVING 
Reynolds Aluminum one-piece 
color-anodized aluminum shelv- 
ing provides rigid construction 
plus a corrosion-proof, chip-proof 
finish. 


REFRIGERATOR PANS 

AND TRAYS 

Reynolds Aluminum crisper 
pans and bottle, dairy, egg and 
utility trays are produced with 
color-anodized trim to your 
specifications. 


M FABRICATING SERVICE 


ROLL SHAPING » TUBE BENDING + WELDING + BRAZING + FINISHING 
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week. Obviously, too, freezer own- 
ers can save as much as 50% on 
some foods .. . but not on others. 
Actually the average total savings 
will be closer to 15% or 20%. 


81% OF FREEZER OWNERS 
REPORT SAVINGS 


“In a recent survey of almost 
500 freezer owners, 81% said they 
‘saved money by owning a freezer.’ 
At the same time, about half ad- 
mitted that they had purchased a 
freezer which they now find is 
‘too small.’ 

“Until recently, the frozen food 
industry failed to keep pace with 
the growth of home freezers... . 
That picture has now changed. 
Freezer owners say that they pur- 
chased food for their freezers at a 
discount in supermarkets, at 
farms, chain stores, frozen food 
stores, frozen food locker plants. 
Eighty-seven per cent of the same 
owners state that they are com- 
pletely satisfied.” 

A second full-page advertise- 
ment was devoted to product fea- 
tures. The half-page advertisement 
introduced “Betty Blake,’”’ Victor’s 
home economist, who, the ad said, 
“has created a special food buying 
program that will be developed to 
your individual family needs.” 
Headline proclaimed that “my 
family food budget can save you 
$120 a year.”’ A coupon was pro- 
vided for persons interested in hav- 
ing a food budget prepared. 
Coupons received by Victor are 
being passed on to local dealers. 

In addition to this spread, Victor 
said, the company will continue a 
series of half-page ads in Life 
throughout the selling season. 


The company said that it is also . 
| prepared to run full-page news- | 


paper ads in many local areas this 
summer and is planning to have 
its name and products shown and 


; talked about on network radio and 


| television quiz and prize shows. 
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'Six-Piece Store Display 
Promotes Amana Freezers | 


AMANA,Iowa—A new freezer | 


display made of self-sticking trans- 
parent cellophane for easy mount- 
ing on store windows or walls has 


been introduced by Amana Refrig- | 


eration, Inc. 


The promotion package includes | 


a 30-in. full-color figure of the 
Amana eskimo, plus five smaller 


cellophane signs indicating the top | 


selling points of the “Stor-Mor” 

freezer line. 
The display, 

block out light, can be used with 


the single figure alone in the deal- | 


er’s window or store; with the five 
illustrated signs centered around 
the freezer itself; or with the en- 


tire six pieces in the freezer | 


demonstration area. 

The store promotion is available 
to dealers through Amana dis- 
tributors. 


Mr. Peepers Show To 
Feature Jordon Freezer 
On Sunday, July 18 


PHILADELPHIA — The Jordon 
“Hostess” (model J-16) upright 
home freezer will be featured on 
the Reynolds Metals Corp. show 
“Mr. Peepers,” Sunday, July 18 
on NBC, Harry Fogel, executive 
vice president of the Jordon Re- 
frigerator Co., announced. 

Jordon uses embossed aluminum 
for the interiors of its upright 
home freezers and in the “Duplex” 
refrigerator-freezer. The aluminum 
interiors have rounded corners and 
a minimum number of seams, in- 
suring ease of maintenance. 


Ohio Food Freezer Firm 
Holds First Convention 


DAYTON—The Dayton firm of 
Robert J. Irvine & Associates, a 
business management consulting 
organization specializing in estab- 
lishing food freezer plans, held its 
first semiannual convention here 
with about 100 men in the trade 
attending. 

Donald C. Dickerson, executive 
assistant to Irvine, who heads the 
company, said discussion of the 
10-year food freezer plan was the 
main theme of the convention. 

He added that the company 
owns or has an interest in three 
food freezer clubs in Dayton, 15 
others in the Miami Valley, and 
28 total in a five-state area. 
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WALL 
WIRE PRODUCTS 
COMPANY ~ 
A FOREMOST NAME IN. 
THE MANUFACTURE OF 
_ DIVERSIFIED WIRE PRODUCTS — 
OF SUPERIOR QUALITY 
ORIGINATORS OF WIRE & TUBE 
CONDENSERS FOR STATIC AND 
FORCED CONVECTION, AND OF 
WIRE &Tl UBE ity SHELVES 


STAINLESS sree SHELVES, 
SHELVES WITH CHROME PLATE, 
zm PLATE, PRO SEAL AND 


NEOUS FORMED AND 
WIRE phate stad 


WALL WIRE PRODUCTS CO. 
PLYMOUTH, MICHIGAN 


fa 


Florida. 


Illinois, and Indiana. . 


Frozen Food Ca 
1, MINNESOTA. 


We Want 5 Representatives To Sell 


SCHAEFER 
FROZEN FOOD CABINETS 


Our new policy of forming the Frozen Food Cabinet Division of Schaefer, Inc. 
enables us to expand our sales organization. Five excellent territories are open 
for experienced, aggressive representatives. These territories are: 

1. Tennessee, South Carolina, Georgia, Alabama, Mississippi, 

- 2. Washington, Oregon, Idaho, Montana, and Wyoming . 
3. California, Nevada, Utah, and Arizona. . 
. 5. Kansas, Missouri, and Colorado. 


This 25 year old company, one of the country’s leading low temperature cabinet 
manufacturers, has recently introduced a complete line of frozen food merchan- 
dising cabinets “oegine excellent reception from the trade. If interested, write to 

inet Division, SCHAEFER, INC., MINNEAPOLIS 
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\\ Restaurant & Bar Equipment | 


Vi) 
VA i 
ii 


‘Experts Tell Where and How To Find 


Customers for Ice Making Machines 


SYRACUSE, N. Y.—Where do 


you find customers for ice making 


owner to another. 
“T sent an Icemaker mailing to 


if he uses ice, I can sell him an 
Icemaker.” Pointing out that he 
found a whole new market in fac- 
tories, for example, Montgomery 
said: 

“Some plants down here spend 
as much as $3,000 a year for ice 
to cool drinking water for their 
employes. Now they’re saving 
money with the Icemakers I’ve 
sold them.” 


GASOLINE STATIONS 


the front of the building. The new 
site also provides offices, a large 
workshop, and storage areas. A 
truck parking space is in the rear. 

The Crawford building has a 
Carrier combination heating and 
air conditioning unit. 

The Bob Crawford Refrigeration 
Co. has just installed a new 25-ton 
air conditioning plant at the 
Strand Theater here. 


Voelkel Heads Department 


i , his best 

sER machines? 5,000 names and returns are still Caen. eas Sat , ’ 
uR! . That question was answered re- tumbling in. In town I placed a <a aa ok ek ji nd For Commerce Refrigeration 
Stop service calls... keep out cently by four men who ought to prmtnee Aagd ee te te were made to gasoline stations. SAN ANTONIO—W. C. Voelkel 


rust and sludge. . 


. Open new 


doors to sales acceptance!|—with 
coolers, ice-makers, sell ‘‘Taste- 
Master'’!—checks chlorine, traps 


sediment; 


promotes service-free 


satisfaction with all water pro- 


cessing appliances. Write— 


Filtrine 


MANUFACTURING CO, 


BROOKLYN 38 « N.Y. 


MicroMorors 


One of largest stocks 
in the world! 


FACTORY DISTRIBUTORS 
MARVIN L. “FERGIE” FERGESTAD 


MOhawk 9-6794 


CYCLO-FREEZ CORP. 
P.O. Box #6, Dept. A, Mpls. 16, Minn. 


know. They won high honors in 
the second annual Carrier “Ice- 
maker Sweepstakes” sales contest. 

Cited by them were such sources 
of sales as small summer resorts, 
diners, road houses, factories, a 
hospital, a Mississippi excursion 
boat, and gasoline stations. 

One of the prize-winning sales- 
men is Ben Rader of Metropolitan 
Restaurant & Bar Equipment Co., 
Elmsford, N. Y. He captured first 
place in the eastern regional race 
and then went on to cop the top 
national award—an _ all-expense 
trip to Paris for two. 

Rader reported that the new 
“TIcemaker”’ market he tapped this 
spring “came in like a gusher.” He 
explained: 


OFF THE MAIN HIGHWAYS 


“T went off the main highways 
to sell the small summer resorts 
around Lake Mahopac and the 
sales piled up fast as word of 
mouth spread the news from one 


much better with diners and road 
houses and these food places gave 
me the most action from my direct 
mail campaign.” 

Other $500 regional winners in 
the Carrier contest were Ed Mar- 
quez, Ed Marquez Co., New 
Orleans; E. A. Montgomery, Capi- 
tal Restaurant Equipment, Charles- 
ton, W. Va.; and Richard O’Hara, 
Ace O’Hara Co., Phoenix, Ariz. 


EXCURSION BOAT 


Marquez sold 11 Icemakers at 
one clip to the Dieu hospital for 
its kitchens and another four to 
a Mississippi excursion boat. The 
rest went one at a time to bars, 
restaurants, and motels around 
New Orleans. 

Marquez said 50% of his sales 
came through cold canvassing and 
the rest from direct mail leads and 
tips from old customers. 

Declared Montgomery: “I don’t 
care what business a man is in— 


“4 


HERES WHY 


PENN WATER VALVES 
stay on the job much longer 


“I sold a couple of units last 
year to those boys out on the high- 
ways and they cleaned up last sum- 
mer selling ice at 25 cents a bag 
to motorists crossing the desert. 
So I concentrated on that new 
market and it certainly paid off 
for me. 

“In town I sold two Icemakers 
to the Mountain State Telephone 
& Telegraph Co. and the rest went 
into regular markets.” 


Brobst, Kleiman, Xavier 
S. & R. Representatives 


NEW YORK CITY—S. & R. 
Soda Fountain Mfg. Co. here, cus- 
tom manufacturer of soda fountain 
and food service equipment, has 
announced the addition of three 
factory representatives to its staff. 

They are Robert G. Brobst of 
Dallas, who will handle the south- 
west territory; Samuel Kleiman of 
Harrisburg, Pa., who will cover 
the middle Atlantic area; and 
George J. Xavier of Toronto, Can., 
who will work with Ray Prescott, 
S. & R.’s Canadian representative. 


Emporia Firm Moves 


EMPORIA, Kan.—A new busi- 
ness building has been built for 
the Bob Crawford Refrigeration 
Co. at 920 Commercial here. 

The block structure has a 
diagonal front with limestone trim 
and is 25 by 115 ft. in size. The 
Crawford firm was formerly lo- 
cated at 6 Mechanic St. 

A display room is situated in 


has been named to head the com- 
mercial refrigeration department 
of Commerce Refrigeration Co. 
here, Eugene Bohne, Jr., an- 
nounced recently. 

In his new position, Voelkel will 
handle the distribution, installa- 
tion, and service of Friedrich com- 
mercial refrigerators. He once 
operated his own dealership here. 

Commerce Refrigeration is the 
local Friedrich dealer, handling 
that line exclusively. Bohne is 
also distributor for Friedrich in 
Bexar and 27 surrounding counties. 


Montreal Firm Added to 
La Crosse Field Force 


LA CROSSE, Wis.—Addition of 
REMA Refrigeration Mart, Ltd., 
Montreal, Quebec, Canada, to the 
field sales force of La Crosse 
Cooler Co. has been announced by 
R. S. Denzer, president of the 
latter firm. 

Denzer said the appointment 
gives La Crosse Cooler more thor- 
ough representation throughout 
the Maritime Provinces and will 
enable the company to work more 
closely with its dealers in that 
area. He added that the well-known 
Montreal firm has had extensive 
refrigeration and sales experience. 


George Weigand Dies 


SYRACUSE, N. Y.—George F. 
Weigand, 56, who operated a re- 
frigerator repair service here, died 
recently at his home. 
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And the Penn water valve is very sensitive to changes . 
in refrigerant head pressures to assure highest operating . 
efficiency. Try the Series 246 on your next refrigeration * 
job .. . you'll discover it will stay on the job much longer oni ore ae 
than other water valves. NO. SURFACE PRICE 
Sizes from ¥%” to 21,” in flanged and threaded styles 260-UC 02.34 Sq. Ft._| $147.00 
..also available for temperature actuated service. Ask 347-UC 109.39 _Sq._ Ft. 162.00 i 
your wholesaler or write Penn Controls, Inc., Goshen, - F 433-UC 760 121.49 Sq. Ft. 198.00 Ie 
Indiana. Export Division: 13 E. 40th Street, New York es 540-UC 995 _|_154.13 Sq. Ft. 241.00 
16, N. Y., U.S.A. In Canada: Penn Controls Limited, SF | 688-UC 1260__| 204.19 Sq. Ft. 307.00 
Toronto, Ontario. >] 867-uc 1670 | 256.50 Sq. Ft. 348.00 | 
} 1080-uc 1975 | 307.92 Sq. Ft. 411.00 f 
J} 1490-uc | 1490 | 2770 | 443.14 Sq. Ft. | 534.00 o 
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AUTOMATIC CONTROLS a 


FOR HEATING, REFRIGERATION, AIR CONDITIONING, GAS APPLIANCES, PUMPS, AIR COMPRESSORS, ENGINES 
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Denver Distributors’ Letter Contest Gets 


Air Conditioner Story Across to Public 


DENVER—To offset the general 
unfamiliarity of the public in cool 
Colorado with package air condi- 
tioners, eight major distributors 
here teamed up in a novel “educa- 
tional program.” 

Designed to bring the average 
homeowner into any of 110 dealer 
stores in the area, the program 
offered two package units per day 
from June 14 through June 29 as 
prizes in a general “Refrigerated 
Air Conditioner Contest.” 

Contest rules require only that 
the homeowner or housewife visit 
any appliance dealership which 
displays package room condition- 
ers, go through a demonstration, 
and then write a letter on ‘What 
Air Conditioning Would Mean to 
Me”’ or a similar title. The dealer 
must then certify that the entrant 
has been given a demonstration, 
on the letter itself. 

The Denver Post is headquarters 
for the contest, printing entry 
blanks and collecting the entries 
for judging by a committee repre- 
senting distributors and dealers. 

Brands offered by the respec- 
tive distributors include Admiral, 
Amana, Capitolaire, Chrysler, Cold- 


May Room Units Sales 
In West Penn Territory 
Up 14% Over Last Year 


PITTSBURGH—Contrary to the 
trend elsewhere, more room air 
conditioners were sold during May 
in the southwestern Pennsylvania 
territory served by the West Penn 
Power Co. than in any May on 
record, the utility reported re- 
cently. 

The 170 units sold during the 
month represented a 14% 
over May, 1953. Only other major 
appliances to show a sales gain for 
May over last year was the 
garbage disposer. Sales of this ap- 
pliance were up 30%. 

Clothes dryer sales, 
pared with last year, were down 
7%, automatic washers 8%, home 
freezers 10%, ranges and conven- 
tional washers 19%, dishwashers 
20%, refrigerators 21%, and water 
heaters 26%. 

Comparative unit sales for May 
and May, 1953 were as follows: 


May May 
Appliance 1954 1953 
Room Air Conditioners . 170 149 
Refrigerators ........... 1,296 1,634 
EL Cevkks vores anise 286 317 
C: Givvdinreerwrewnes 748 921 
Dehumidifiers .......... 6 
Garbage Disposers ..... 30 23 
Dishwashers ............ 42 52 
Clothes Dryers ......... 246 263 
RE adecei'esta430 6s 62 102 
Automatic Washers .... 466 503 
Conventional Washers .. 996 1,218 
Water Heaters ......... 316 425 


“Trouble-free performance ... makes 
satisfied customers for me," says Ernest 
W. Farr, Bell Refrig. Corp., Cleveland. 


TO GET ON ti most 


PROFITABLE FACTORY-DEALER TEAM 
IN THE BUSINESS, TIE UP WITH 


794 Union Street, 
Brooklyn 15, N.Y. 


TYPHOON 


AIR CONDITIONING 


* COMMERCIAL AIR CONDITIONERS, 2 TO 25 TONS 

* RESIDENTIAL YEAR-ROUND UNITS FOR GAS OR O11 
*ROOM AIR CONDITIONERS, Vs, Vo, %4, 1 1.P 

* PACKAGED MEAT PUMPS, RESIDENTIAL & COMMERCIAL 


spot, Crane, Deering, Emerson, 
Frigidaire, General Electric, Hot- 


point, International Harvester, 
Mitchell, Phileo, RCA, Servel, 
Victor, Vornado, and Westing- 
house. 


The goal of the contest will be 
the development of buying interest 
in an area which is probably less 
familiar with them than any other 
in the nation, according to the 
cooperating sponsors. 

“Denver has shown a steady in- 
crease in temperature during the 
summer months for the past 11 


- years,” it was pointed out, “which 


means that home cooling is defi- 
nitely becoming a need. Through 
the contest we will have an oppor- 
tunity to familiarize thousands of 
people with package conditioners, 
most of whom have never given 
them any previous thought.” 

Winners are being announced 
daily in the Denver Post. For the 
first award, 1,230 letters were sub- 
mitted, and dealers were reporting 
heavy traffic of interested contest 
entrants. 


ROOM COOLER DISPLAY rack allows Scruggs, Vandervoort, Barney 
department store to exhibit 12 brands of room air conditioners to 
give the public an opportunity to compare the several makes. 


Display Rack Allows Customers To View 
Many Brands of Room Air Conditioners 


ST. LOUIS—The fact that pack- 
age air conditioner sales in the 
appliance department of Scruggs, 
Vandervoort, Barney, department 
store here, are well ahead of last 
year’s figures is credited in part 
to an impressive “multiple choice” 
display fixture. 

Erected early in April, well be- 
fore the first spell of hot, humid 
weather struck St. Louis, the big 
display fixture showed 12 brands 
of room coolers in 14%, 34, and 1- 
ton capacities, in two banks flank- 
ing the entrance to the appliance 
department. 


The 22-ft.-long fixture angles 
around the wall of the department 
entrance and, extending to a 
height of more than 6 ft., can ac- 
tually accommodate 18 coolers, 
with an additional row of six along 
the top. 

Brands which were being fea- 
tured by buyer Robert Zeller in- 
cluded Fedders, Servel, Van Aire, 
General Electric, Mitchell, Crosley, 
RCA, Hunter, Deering, and Chrys- 
ler. Small displays to either side 
showed such developments as 
Chrysler Airtemp’s new casement 
conditioner. 


The store broke early with the 
most intensive room cooler adver- 
tising program in its history, and 
smali signs throughout all floors 
invited shoppers to visit the “Com- 
fort Cooling Center” as the exten- 
sive display fixture and surround- 
ing areas has been titled. 

All charge accounts were cir- 
culated with direct mail which re- 
minded them of St. Louis’ steam- 
ingly hot 1953 summer season, in- 
dicated credit plans available, and 
invited them to “avoid the rush” 
with early installation. 

Outside selling and quick follow- 
up on all telephone inquiries, etc., 
plus the extensive line-up of 
brands, are expected to make this 
a record room cooler sales year. 


N. Y. Distributor Schedules 
70 TV Spot Announcements 
On Fedders Room Coolers 


NEW YORK CITY—L & P Elec- 
tric Co., distributor of Fedders 
room air conditioners in the New 
York metropolitan area, planned 


to augment its television advertis- - 


ing with a program of 70 one- 
minute spot announcements on 
WABD. 

Schedule calls for 10 night-time 
spots each week for seven weeks, 
according to Stanley Fried, adver- 
tising manager. 

L & P is currently co-sponsoring 
with Fedders five announcements 
each week on Dave Garroway’s 
“Today” program on WNBT. 


gain | 


as com- > 


Your air conditioner 


noise control? 


Use L-0-F Fiber-Glass 
for Noise Control 


L-O-F Super’Fine Fiber’Glass is easily han- 


This flexible, blanket-type Super-Fine Fiber: 
Glass absorbs airborne sounds in the middle- 
and high-frequency ranges. For highest sound- 
absorbing efficiency, vinyl-faced Super:Fine is 


recommended. 


New L-O-F High Density Super:Fine Fiber: 
Glass reduces noise created by vibration. It can 
be molded into housings and other shapes. 


FIBER-GLASS 


FIBER -GLASS 


LIBBEY » OWENS +» FORD GLASS COMPANY 


dled, cut and installed. The fine glass fibers will 
not rot, mildew, burn, absorb moisture; are ver- 


minproof, rodentproof. 


For further information, contact your nearest 
L-O-F office (offices in 26 major cities). Or 
write: Libbey-Owens*Ford Glass Co., Fiber: 
Glass Division, 44-74 Wayne Bldg. ,Toledo 3, O. 


FIBER +» GLASS DIVISION 
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NEMA Refrigerator Sales 
By Distributors by States 
For First Quarter 


Summary for First Three Months, 1954 
Sales of electric household refrigerators 
by distributors to dealers—by states. 
Reports were received from 13 compa- 
nies. 


G-E Names H. B. Miller 
And A. I. Christensen 
At Appliance Park 


LOUISVILLE, Ky. — General 
Electric Co. recently announced 
the appointment of Halbert B. 


DEHUMIDIFIERS installed in basement of Racine Hydraulics & 
Machinery, Inc. save the firm more than four times their original 


cost per year by cutting damage from 
Eight units are said to remove as 
24 gals. of water every 24 hours. 


storage area. 


iam . 
e in 


hk 


much as 


8 Dehumidifiers Save $4,000 Yearly 
By Cutting Rust Damage In Basement 


RACINE, Wis.—Saving of more 
than $4,000 a year reportedly is 
being realized by Racine Hy- 
draulics & Machinery, Inc. here 
through the use of eight dehumi- 
difiers in the basement storage 
area of this plant. 

This annual saving is more than 
four times as much as the original 
purchase price of the Westing- 
house units, it was pointed out. 

The dehumidifiers prevent for- 


mation of rust on both finished 
products and parts awaiting as- 
sembly in the firm’s 70,000-cu. ft. 
basement storage area by remov- 
ing as much as 24 gals. of water 
from this area every 24 hours. 
Cost of operation is about the same 


as 15 100-watt light bulbs. 


William Reinhardt, Jr., 
superintendent, said the use of 
the dehumidifiers has not only re- 
sulted in the saving of money, but 


plant 


also of time and inconvenience and 
in the improvement of working 
conditions. 

“With the units,” said Rein- 
hardt, “we showed a reduction of 
relative humidity of about 20% 
after a three-month check. 

“Without the units in 1952, we 
experienced heavy rust damage 
and this resulted in costly de- 
rusting operations and production 
slow-downs. During 1953 with 
the Westinghouse units in opera- 
tion, no appreciable rust damage 
was experienced.” 

Racine Hydraulics manufactures 
hydraulic power equipment, such 
as pumps, valves, boosters, and 
metal cutting machines, and a line 
of railway maintenance machines. 


Seeger Earnings Rise 
In Spite of Sales Dip 


ST. PAUL—Seeger Refrigerator 
Co. recently reported net earnings 
of $4,498,852 after income tax 
provisions in the nine months 
ended May 31, 1954, compared 
with $3,830,998 in the correspond- 
ing period a year ago. 

The nine-month earnings were 
equal to $4.01 a share on 1,120,800 
shares of Seeger capital stock out- 
standing, as against $3.43 on the 
same basis in the three quarters 
last year. 

Sales totaled $84,163,046, com- 
pared with $87,621,306 in the like 
period a year before. 


S Units s 

MS ng eet 8,608 Miller as general manager of Ap- 
MR Soins Sc eee kecktcsttaayvesos byo-4 pliance Park’s specialty refrigera- 
n+ sec inet r tion products department. 
California 56,905 

Colorage 5,798 He fills the vacancy of Harold 
oo en B. Donley who is on special assign- 
District of Columbia ............ oye ment for the major appliance divi- 
as ERAS Ne wola waned dea pet sion. 

CEL. co atoanbudsatbarbnn cantare a F 3 
Sie ea err ret 1,442 In another specialty refrigera- 
er ee een bay tion department change, Arthur I. 
ial ea aria ae 10.964 Christensen was named manager 
Sr ell OO ER ees ee re ous of finance in the cost accounting 
Kentucky Perch geitegesnsnne¥s» rey +4 denertmnent. 

SS <cicin gedneweeee's 06 a . ~ ; 

BEBIMS ones ceccrcccerercesces Bs Miller joined G-E in 1936 as a 
Maryland occccrcuccvcot'* S908 student engineer. He served in a 
Michigan ........-:csscecscreesees an number of capacities in manufac- 
Minnesota «----------:----v7r1""1 Taq; turing, personnel, and wage rate 
NER ciated 4 HOARGTR TF WRR OSA Os 22,268 supervision before being named 
= “freee TORE COLE by} manager of manufacturing of the 
Nebraska vccccccuucccrscc'"" tgs industrial heating department in 
ENED occ ccccccedases aus Schenectady. He moved to Louis- 
New Mexico ...cc.cccccs. (2064 Ville in 1953. 

PR EE “Sac chcsa nen pebessecees« 95,237 Joining the company in 1948 as 
ark a Senewhcde kes hacer yor manager of marketing for the air 
Oui masons vvveevsss"""""""""" 49'995 ~~ conditioning division, Donley was 
ne eee ea 9,479 appointed specialty refrigeration 
Ars per ec eee 5,248 pro duets gener: a manager in 1952 
2 a mage mal Pe SE TORE Tee ao 3 
EE Dg cn cce ced ceecneseee 4 

Mouth Carolime ....csccccccscvess hyo z 
CIE ocd. ck acdeesataws 3808 Deepfreeze Appoints 
NO iia. ss cob avies ces seaee by : ; < ; 

Texas secrets SOG Louisville Distributor 

_ | iS Oe re 1,014 

bm EI Cer Per oe FRx NORTH CHICAGO, Ill. — Elec- 
West Virginia seeeeeesss""" g'317—s« trie Appliance Distributors of Ken- 
Wisconsin ........ccee cece ceceeeee “= tucky, Louisville, has been ap- 
WHYONETE, occcccescccsccscccvecces 76.588 pointe 4 distethater for p Sonam 


Total United States ............. 


Participating companies: Admiral Corp. ; 
Appliance & Electronics Div., Avco Mfg. 
Corp. (Crosley & Bendix Divs.); Deep- 
freeze Appliance Div., Motor Products 
Corp.; Frigidaire Div., General Motors 
Corp.; General Electric Co.; Gibson Re- 
frigerator Co.; Hotpoint Co., Div. of 
General Electric Co.; International Har- 
vester Co.; Kelvinator Div., Nash-Kelvin- 
ator Corp.; Norge Div., Borg-Warner 
Corp.; Philco Corp., Major Appliance 
Div.; Servel, Inc.; Westinghouse Electric 
Corp.; A. J. Lindemann & Hoverson Co. 
(out 2-1-54). 

The unit sales figures shown on this 
summary are not Factory Sales nor do 
they reflect the sales of all manufacturers. 
They represent Distributors Sales to 
Dealers for only those participating com- 
panies listed above. 


Appliance Div., Motor Products 
Corp., according to L. R. Walker, 
manager of field sales. 

The Louisville firm will cover a 
territory comprising most of Ken- 
tucky, including Louisville, Lex- 
ington, Bowling Green, and Owens- 
boro, as well as some southern 
counties in Indiana and _ Illinois, 
including Evansville, Vincennes, 
and Harrisburg. 

Officials of Electric Appliance 
Distributors include J. C. Carney, 
owner, and Charles Havill, sales 
manager. 
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ONLY NEW REMCO 
&-2-SEE 


LIQUID INDICATORS 


~ 


-* MANUFACTURERS 
NOW SPECIFY &-2-SEE 


With Remco E-Z-SEEs—with 
Swivel Sweat Connections—re- 
frigerant lines can be soft and 
silver soldered to connectors 
while completely removed from 
hermetically sealed body and 
glass assembly. Production is 
thus speeded, while damage 
a soldering heat is avoided. 


Available in Brass or Low-Cost 
Electro-Zinc Plated Steel 


FLO-INDICATORS and DUST COVERS 


optional on most sizes 


CARRIED IN STOCK BY LEADING WHOLESALERS 


ARE HERMETICALLY SEALED 


Guaranteed from highest vacuum to 
500 p.s.i. Only Remco offers hermet- 
ically sealed sight glasses! Double 
port, for E-Z to SEE viewing of 
bubbles in refrigerant lines, these in- 
dicators are suitable for use with both 
Freon-12 and Freon-22. 
COMPLETE LINE: 

4,” thru 5%” with Flare Fittings 
3%" thru 214” with Sweat Fittings 
Ask for E-Z-SEE combination 
INDICATOR-DISTRIBUTORS 
for Multi-Capillary Tube Applications 
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Bundyweld starts as 
a single strip of 
copper -coated steel. 
hen 
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BUNDYWELD 


continuously rolled 
twice around later- 
ally into a tube of 
uniform thickness, and 
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Portrait of the coil 
that stays sold! 


passed through a fur- 
nace. Copper coating 
fuses with steel. 
Result... 


1S BETTER TUBING 


Bundyweld, double- 
walled and brazed 
through 360° of 


wall contact. 


NOTE the exclu- 
sive Bundy-de- 
veloped beveled 
edges, which af- 
ford a smoother 
joint, absence of 
bead and less 
chance for any 
leakage. 
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AIR CONDITIONERS 


Room Air Conditioner Sales Drop 31% 
In Philadelphia During Month of May 


PHILADELPHIA—As elsewhere 
in the country, air conditioning 
sales, which had been doing fine 
for the first four months of the 
year in Philadelphia, slumped dur- 
ing May, the Electrical Association 
of Philadelphia reported recently. 

Distributor sales of air condi- 
tioners were down 31% for May 
as compared with the same month 
in 1953. Sales for the five months, 
however, were substantially higher 


Electrical May, 
Appliance 1954 
MiP COMGIIONSTS 2.260... 60000% 5,089 
CHUGOO EPPVOTE on ccceccsensess 445 
RENNES i-catesectakatsaes 449 
Home Freezers ......ccceccees 770 
PEE cNiCW es ba ve 0 ccs sek e ees 1,303 
po Te ee ee res re 5,378 


than for the 1953 period. 

Gains over last year were noted 
for dishwashers, which were up 
39%, and ranges, which were 4% 
higher. 

Refrigerator sales were down 
19%, clothes dryers 22%, and 
home freezers 42% as compared 
with May, 1953. 

Comparative figures for the 
month and for the five months are 
as follows: 


May, Total Jan. to Total Jan. to 
1953 May 31, 1954 May 31, 1958 
7,288 21,651 15,038 

576 3,345 3,299 

321 1,933 1,782 
1,312 3,580 6,698 
1,250 6,953 5,881 
6,563 27,073 29,323 


Free Room Unit Offer Tempts Tenants for Apartment 


NEW YORK CITY—A free \%- 
ton room air conditioner was 
offered to prospective tenants of a 
cooperative housing project in the 
Bronx here recently. 


Newspaper advertisements of- 
fered an Emerson unit to anyone 
renting either a 41%4 or 514-room 
apartment located in Wakefield 
Gardens. 


‘Before and After’ Story of Air Conditioning In ‘Companion’ 


National Magazine for 


Women Tells Graphically 
Of Room Cooler Benefits 


NEW YORK CITY — Multiple 
benefits of air conditioning as of- 
fered by a window unit are graphi- 
cally presented in the June issue 
of Woman’s Home Companion in 
a two-page presentation of what 
it did for one family. 

“Before and after” sketches by 
Roy Doty enliven the article pre- 
pared by Betty Wadsworth of the 
magazine’s home equipment staff, 
who writes: 


UNIT IN BEDROOM 


“Last year the Harper Landells 
of Broadaxe Village, Pa., got tired 
of battling the hot, humid summer 
weather and decided to do some- 
thing about it. An air condition- 
ing unit seemed to be the logical 
answer. 

They decided to put the unit in 
their bedroom because sleeping 
was one of their main discomforts. 
This location, they figured, would 
put the unit to the real test. 

“Things went well from the 
start. Installation was quite simple, 
as anchoring the unit securely 
into the window frame offered no 
special problems and neither did 
the wiring. Before installing their 
%4-hp. unit, they had their wiring 
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Another Bundy-pioneered idea which saves you time and money 


ERE at Bundy we don’t rest 

on our laurels just because 
we produce condenser coils that 
will go on working faithfully 
through many years of efficient, 
leakproof service. We constantly 
improve on these condenser coils. 


Take the strainer application 
above, for example. Instead of 
adding the customary separate 
tubular strainer between the end 
of the condenser coil and the 
capillary tube, Bundy built a 
small strainer into the condenser 
coil. The strainer, fitted to brass 


collar, is press-fit into the ex- 
panded end of the condenser coil. 
The strainer end of the coil is 
then swaged at the tip joining the 
capillary tube. A joint is elimi- 
nated, saving time and cost of 
making additional expanded part 
and assembling it onto coil. 


Bundyweld’s ability to expand 
readily and without leakage 
makes this particular application 
possible. For example, Bundy- 
weld expands from %” O.D. to 
%4” ILD. The O.D. of the filter 
screen section is .170 O.D., which 


slips inside the expanded section 
and guarantees a full 1/32” clear- 
ance all the way around the 
screen as it fits into the tube. 
Solving problems like this one 
is a habit with us at Bundy. We 
offer unexcelled fabrication facili- 
ties, specialized engineering skills, 
and a conscientious devotion to 
our customers’ problems. Perhaps 
we can help you, too. Why not 
call VA 3-1300 in Detroit for in- 
formation on your applications. 


BUNDY TUBING COMPANY 
DETROIT 14, MICHIGAN 


BUNDYWELD TUBING. 


DOUBLE-WALLED FROM A SINGLE STRIP 


indy Tubing Distributors and R 
Binney St. @ 
A. B. Murray Co., Inc., Post Office Box 4. © Los 
Pacific Metals Co., Ltd., 3100 19th St. 3 


Conn.: Korhumel Steel & Alumii 


Py oS ch ee, ed et oe 


‘epresentatives: Bridgeport, Co., 117 E. Washington St. Cambridge 42, Mass.: 
Tenn: Hy -9 Deakins Co,, 823-824 Chattanooga Bank Bidg. @ Chicago 32, Il: Lapham-Hickey Cs 3333 W. 47th Place @ 

Angeles 58, Calif: Tubesoles, 5400 Alcoa Ave. @ x 
Seattle yA. Wash.: = ee Metals Co., 4755 First Ave. South @ Toronto 5, Ontario, Canada: 
Monel tubing are sold by distributors of nickel and nickel alloys in principal 


Penns: Rutan & 1 See 1717 Sa 


Austin-Hastings Co., Inc., 226 
New 


Sansom St. @ San Francisco 10, 
Alloy Metal Sales, Ltd. 181 Fleet St, Gent. 


BEFORE 
Ly \ 
or 
Hot weather found Jeanne limp 


and listless with no energy for 
getting chores out of the way. 


Summer was a weary round of 
dusting and cleaning with win- 
dows open and dirt drifting in. 


carefully checked to make sure it 
was adequate for efficient opera- 
tion of the equipment. 

“The air conditioning unit more 
than lived up to the Landell’s ex- 
pectations. When the summer 
nights became hot and sultry they 
slept blissfully through it all and 
woke up fresh as daisies. The con- 
ditioner always kept the room at 
just the right comfortable tem- 
perature they had selected—never 
too cool—and the humidity was 
low, too. 

“Control of the equipment was 
easy as could be. Setting a few 


| dials did the trick. They were 


| 


pleased to find how quietly the 
unit ran, considering the work it 


| did so effectively. 


FAMILY LIVED IN BEDROOM 
“In fact, the bedroom was al- 


| ways so comfortable that during 


really hot spells they would spend 
the evenings there since it was the 


| only cool place around—not ex- 


cepting their attractive patio. 
Jeanne Landell even took her 
ironing board upstairs on those 
hot days and did the family iron- 
ing; and the children, Lynne and 
Ricki, seem to prefer playing there, 
too. 

“About this time Jeanne and 
Harper decided that as soon as 
they eould they’d add more units 
—one for the children’s room and 
one for the living-room where they 
could share their pleasant climate 
with their friends.” 


AFTER 


In comfortable surroundings 
she’s full of pep and feels like 
tackling both jobs and hobbies. 


Things stay clean longer now 
that windows are closed and 
the incoming air is filtered. 


© CARTOONS by Roy Doty enliven story of 


how life changed for the Harper Landells 

after they installed room air conditioners in 

their home. The article appeared in the June 
“Woman's Home Companion." 


ATTENTION?! 
Room Air Conditioner 
Dealers & Installers 
DON’T BE WITHOUT A... 
HACO 


LOAD-VOLTEGE partnendacane 


poe." 


A Portable Testing " Sastement that qulekly 
determines WITHOUT the necessity of 
installing the air conditioner the Voltage in 
quacy of an electrical ciroult for efficient usage 
+ Ve & %-HP Units (115 V). 


quate Voltage Overloaded 
e e Room Conditioner Owners 
satisfied and happy. 


* Sturdily constructed. Will give accurate 
Performance to user in the field. 


ORDER NOW .. . Only $34.80 ea. 
Jobbers: Exclusive Franchises available. 


Manufactured by 


HEIGHTS AIR CON DITIONING 


COMPANY 
Cleveland 20, Onto 


3607 Hildana Road 


NEW PRODUCTS? 
Turn to “What’s New” Page for 
useful information on new products. 
Use Key No. for fastest service. 


Here’s Harry Alter’s | 


No. 161... 


1954 


REFRIGERATION 
PARTS and 
Supplies plus 


Electric-Motor Parts, 
Air Conditioning 
and Heating 
There are over 
9,000 items 
illustrated, described —_ 
and rock-bottom-priced in 
our newest DEPENDABOOK. 
So—get and use this money-saver! 
Write for your copy to 


The HARRY ALTER CO., Inc. | 
1728 S. Michigan Ave., a el se yo 


134 Lafayette St., New York 


DEPENDABOOK  ~ 


GET YOUR 
COPY AND 


| WHOLESALE ONLY 
"Harry Alter gives you 


snappy service. 


ee ar ak 


m5 
—— sss eee oa OD = 
~ a | | 
ing : : 
Ec ie DEEL Sk eter We i sb a ee, es ‘Mar 
: E ace 
In- % 
of | _ Bee P| ee 
'% 7 
| ai = 
we ahh as 
ize js - pe 
o) a2 eee | ee 
ge «| ay ae 
ee ee ened 
Shem. ei cele g 
= - | een ee | ' ea 
. > | — |= ; 
ith 46 : |= ; 
s = : 
ra- *% 40 i == 
; ae | ' 
f ha at ee 
ge Vath ae 
Gis — . 
eA 
a - | i 
ch lV I ' 
nd } | 
ne , 
es. 
aaa 
or } i 
4 (SA | Se eee Fe 
j Z Vindale eed See : 
ax = ae We oes + ee 2 
|) Soe r) f es 
hs Y ea —) ee | oe. 
| - See a } Be: 
nF od eee fed » | se 
ed , Bb | Ge ae | Ss ™ 
alll ~ rs . 
d- Ae Gzoee S ye, 7 
a | ' ; 
Sasa | | 
re YS ; eer ” 
00 aa : er a —— 7 gS yee 
FP |+_ had thom 
= eee sas anti . _ SA ee 
he = ame) XZ, \ Ege : 
rs he BY RPE ey \ 4 ag 
ke Pe - 
i 
— | ——_——_—_—<—<————— 
| a | 
- —_ Ste A i ETRE SL ERS RE EI es BES ESL EE RSE LS IE ta etic Se aaa ORT a uit 
’ 2 ae be ep we Sti te tan OE ae SS ates 
. eh sh the oS Se Ai EA (bands Peet Poe i ah ace anes an eo le ks 
par , ts Eo oe ) S : ee 3 27 ha ee ee. Cee MRT ee TF de A yt 
bby 2 eo ns 9 ee Pres ee Ree baie rey Teplice eee Rb ay pi fala Seah ele weet 3 
. : ee & x ts he, OE Se 2 Pee tS a : 
? : ele hora Ge RL ‘ . iy 3 s. ore ee AL aryl { v de ie * re Ragin -miblag rp ae bd . 
ig ti . es i j ee eS ed . ae & y ; = i ai tng -. 8 “pe. aN 7% 
ess “tei z "ha 0 ae pheia 12 A Lie | ee * ras by « j sd we hieeie Ss pig prette * & 4 Sg Bes | 
wey » orwell i BL AB ea ig a as ve 2 nage ark. Pep ia Oe 
a % — % é oe Ping, a: 5 ae i ey ae Ps m ~ ae ENS ” ES Ping Ot 
ina ar Tee ed Fi ST : BD ot Bie Bio eR Ee Ee Pa eo ee iy 
: ‘ wanaeenen Sates . " rtm | M 
™ A adoiiacoy IE ARLE LES UNI RY SELINA UNI NOABS EL SF ELEM ROOT we ONS Sm Ray IF ee AAO AMR SIR. oe Dan a peed SENS 7 = “ ee ® . : oe a 
ee A Ne ge er eR NB Ce nhl « ~ - ——0 — - as ~~ : ¥ « ET LE | At & 
¢e8 ad We Fe Fe Ro te, a ee et Bic ee - Shy td tacit a = wh hte id Bes Hy ag ee ee a7 ert. "ey Bee ON ; H ee, man id ees } pe ve 
* : : : : . * i " ty ey, 8 ee a te 4 va e : - RE ne Sie co as ie 
Be SOUR EPO BBD iy 
.* ‘ gs a ‘ te aE ee . i s a ee £ kd ‘ = a ah 2 i aa eI ae Se Salem fe Sy 
se. ;  # i e Break oe hy Re Ee Pah es We Rn 0 RS 2 bie hs te : ha ek are dh tig Be ee | : ae a Maar ea,” At <f a 
er ee s ‘ “e, F : : - eg | <9 24. Ore de PS Pte io = d Seren eee : ata 
$0. ee a Grads td Ae te Pe rer Bee ee a8 ex Wh: j BF HO se fet rage pF eae ele shape Oh On ; it ins Naat c i ee is 
P ‘ ‘ § : seek : $ a » i oe $ ‘a ce me ary 5 * ad Loans te. x a ! oe Fe 
; et z en at ee a ee b-4f *s Fry. is be Weis if oe Pe a te ie eas 8 We a Be - E ; P ae ‘ Par 
s% _ : Tee * i, aed ee Ss ee _— Me eee : — : e Sop ae ed Ae he, 
: ee tk ede des ee eS ME egy cae ne SR te oy ga — Pad 
; rot é-% ai ei aa Yet a Ree é ‘ae ¥ — _— San 
. - ‘ ™ . os Sa ied 
oe 3 wy ee é - ; sr ; : r “i . pat iin ; ee ee. ee es ee = Will hel rco! roblems of In ery 
& 2 - es Be BE ae oe Ss ae red Pe 8 ae ee * ted Prres.F ye ( er he Ps ee Ba oe ak ee eee j a! ree ae | * J. tewte & eye ‘i 
‘ & SS a a ed oe ee eae #3 28% epi ia 4 wre Sie. Wg Se ye 
i? = 2 We: rest at et Dee es habe: os m hE mii kak “ahd ab Bs. pair . HRP as hath e Will increase your Sales—An impres- 
¥ x | EE a ee ee or tie ce role Sie os mee PRS bia “a 
i * ot eis 2 Re a ee i eR he a, ae an are eae ee PONE cd oii ted eg i 1 Ra RBG Pe ne a ee RE 
\  - * q x EM eee ee et EE a eg ~» Sime Rod Be Carer, IO ae GN eos ie Oe, ban’ a ere 
te ee I ip Cetin: c= i ee Bie ge Ee mote 
t 3 I te eR eR I a 
st : ete SE te SS. ae _ night aes ERE ERE — " : 
aes Ree ge cP PRR Tg RRR RS cose 5 ee 
BO ae Lil i lg Te ge ee, gee ee } wae: SE z 
— woe Te at oe ete 2 —— 
—.——_—_—_——————::————————————— Eee... pereminnsmamesereyciny ww perenne tare: nt sree 
Tike Sc whe ee ; a a NRE ES Ce a RRR RS CRS! = Cina 4 — — 
| i ee ee ee ho ae a 
i ; 
| <orscseinsnnanestentnterstsenesSibelitanifiatbcimeicaiaasinaisaiasiaiiised tliietitntnaaiiaiaiine aaa sie simasi 
| ee ae = a 
| ; ng _ 
| | , — ves, : 
| | Rte 2 . % 
| é ww — wa ae 
| oer — * < 
sty stats ae eat ad : a tee The 
| Jes oF a 
| ——-~ “A 
af “Ng * a 
* . e = 
= 4a : 
e - = ae eer . Es « * > is: 
~ BE _—, ae sage ee : sat ae hm « ie — 
| Sr eee es * a oT ae Pio 
| e T, = et ee men x e f 2 
| : Uo a : on 
. * , mul Yr ‘A he & a 7 aes ala 7 ” 
seaiened . ° 5H mh = Pi , ia a Sain a | e : 
ati P , , , , * Aj Fa Ai Fr 5 e Ma. f * - < 
Dae ated oy ey s a rs yo v. 5 
. oe ad ~ ee 
. . a Mare ‘ ey, New © = 
e SS * 4 ee e re 
Dal te ; . ecangyet sheng 
e <== Oe, \~ e =" 
ca i a e eo 4 
ee | | , sc ca 
Sa , 
ier : ect * ee - a Va foe a * m y = : ' he ies i j -_ taper dt 
Pe “¢ & Bey pee oe a es a ; F : 3 ; ef 2 & 2 : 3 Wee: een : - a 
a xe ‘ a rd : i . ae ap - le cea . —: m> i Ro ee oj ‘< - Fe Ro 
“ a itis,» baie Sek aa . monies pe % Fe - Sa ; ie a? = > ene ¥ re, 7, Vregi a ate 5% ee oe ae hens Lae ees OE hi 3 cane ‘a 
Pea it ae = i, in fee eae were © ie Lye a i Be ua ‘ i | oe Bo ; “fr 3 ee ee nS fn Pay a na an ee et ae _ 


eras) 


12 


AIR CONDITIONING & REFRIGERATION NEWS, JULY 12, 1954 


Do Distributor Schools on Comfort Cooling Pay Off? =f 


“Before Season’ Sessions 


Afford Many Benefits, 
Say Airtemp Outlets 


DAYTON — Does the distribu- 
tor’s school on air conditioning for 
retail dealers pay dividends? 

Directed to two of Chrysler Air- 
temp’s busiest wholesalers, S. S. 
Fretz, Jr. of Philadelphia and A & 
M Distributors of Red Bank, N. J., 
the firms replied, ‘‘Certainly.”’ 

According to William Hegge, 
president of the Philadelphia firm, 
the explanation of the affirmative 
answer is simple. ‘Both retailer 
and wholesaler make more money 
as the result of better sales tech- 
niques.” 

S. S. Fretz, Jr. is well estab- 
lished in Philadelphia as a whole- 
saler. The Fretz school was con- 
ducted for the eighth year. Under 
the direction of H. B. Schaeffer, 
the Fretz dealer course thoroughly 
covered air conditioning sales and 
application techniques. 

School began Monday, Feb. 8, 
and continued with two-hour ses- 
sions every Monday evening for 
eight weeks. For their text, the 
Fretz “pupils” used Chrysler Air- 
temp’s correspondence course in 
sales and application. All technical 
homework and _ correspondence 
school exercises were graded and 
prizes awarded. 


“FULL HOUSE” ATTENDANCE at the S. S. Fretz, Jr. air condition- 

ing school in Philadelphia for retail dealers and salesmen attests 

to high interest in such undertakings. ‘‘New dealers daily run 

into sales and application problems new to them," say distribu- 

tors. “Schools help retailers disassemble and analyze each 

phase of particular problems, and assist in finding solutions 
peculiar to their own regions." 


“Our course started this year 
with 52 candidates, some driving 
80 miles to come. At the end of 
March, we awarded 52 certificates. 
This is evidence of the tremendous 
enthusiasm of the men actively 
engaged in the business of selling, 
installing, and servicing packaged 
air conditioning,’’ Hegge related. 

“Each man who completed the 
course is qualified to survey, size, 
lay out, price, and sell packaged 
residential and commercial air 
conditioning systems. This prac- 


tice has developed our operation 
into one of Philadelphia’s leading 
air conditioning businesses. So, we 
are sure our program is a good 
one,” he concluded. 

And in Red Bank, another less 
formal school session was con- 
ducted for the area’s heating, 
plumbing, and air conditioning re- 
tailers by A & M Distributors. 

Unlike Fretz in Philadelphia, the 
A & M firm owned by Jack Mount 
is new to the air conditioning 
wholesaling business. 


© 


AIR CENTER U.S.A. 


This modern well-equipped research laboratory might well be called AIR 
CENTER, U.S.A., for it is here that Torrington engineers design and test the 
fan blades and blower wheels which move the air in a large share of the nation’s 
leading air-moving appliances. Here too there is available technical assistance 
on any design problem concerning air flow, sound, and vibration. 

If you make or plan to make heating, ventilating or air conditioning equipment, 
we believe Torrington’s vast fund of technical knowledge and experience as 
specialists in the design and production of air impellers can be valuable to you. 
Torrington air impellers have long been accepted as representing a high standard 
of uniform construction, quiet performance,.and efficiency. Torrington also 
offers you expanded, modern productive capacity, with fast and flexible 
scheduling of your orders. Put Torrington to work on your air moving problems. 


IMPELLERS 


Our engineers and research facilities are ready, without obligation, to help 
you gain Increased Unit Efficiency — Speeded Production — Reduced Cost! 


Te & 


TORRINGTON 
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TO RrRRIN STON : 
VAN NUYS, CALIFORNIA « OCAKVILLE, ONTARIO 
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First meeting took place on 
Wednesday, Jan. 6. About 75 inde- 
pendent businessmen were invited. 
Some 60 appeared. An average of 
40 attended succeeding meetings, 
held on alternate Wednesdays. 

Mount received an assist from 
Chrysler Airtemp’s New York re- 
gional manager, Ned Foulds, who 
assigned an Airtemp representative 
to the A & M Wednesday “faculty.” 


Topics covered included air con- 
ditioning application, engineering, 
sales, service, and promotion. The 
question and answer method was 
used effectively—to the extent that 
none of the meetings broke up be- 
fore midnight, although scheduled 
to end two hours earlier. 

Obtaining new dealers was one 
of the purposes of the A & M 
sessions. To date, 25 dealers have 
agreed to purchase equipment from 
Mount, seven already have done so. 


The results produced by the 
area’s first course of its type were 
heartening to Mount. “The re- 
sponse to our first session indi- 
eated that such a program is 
needed. The continued high at- 


tendance is proof that dealers are 
interested in learning as much as 
they can about air conditioning,” 
Mount said. 

One of the Mount’s new dealers 
recently sponsored an Airtemp air 
conditioning display at an Asbury 
Park, N. J. home show. He secured 
more than 40 excellent prospects 
for residential air conditioning 
systems. 

“The market is here in New 
Jersey,” Mount declared. “We just 
have to design better ways to 
develop it.” 

In the same vein, J. F. Knoff, 
vice president in charge of sales, 
recently announced the expansion 
of Chrysler Airtemp’s own factory- 
training program, and an increase 
in the amount of technical, sales, 
and promotional assistance pro- 
vided distributors. This followed 
on the heels of Airtemp’s adoption 
of a new wholesale distribution 
pattern. 

Knoff has estimated that “there 
will be no fewer than 15 Airtemp 
distributors conducting formal ses- 
sions for retail dealers in their 
areas next year.” 


Carrier Installation for 
Dallas Statler To Have 
Special Room Controls 


DALLAS—Signing of the con- 
tract for air conditioning the new 
$15 million Hotel Statler currently 
under construction in Dallas was 
announced recently by Carrier 
Corp. 

The newest and most modern 
structure in the Statler chain, 
whose hotels are located in nine 
other major cities across the 
United States, the Dallas hotel will 
also be one of the largest buildings 
in that city when completed. 

Carrier’s “Conduit Weather- 
master System” will be used. It 
will employ 1,086 Weathermaster 
room units and control tempera- 
ture and humidity, air cleanli- 
ness, circulation, and ventilation 
throughout all seasons. Occupants 
will be able to “dial their own 
weather” by means of individual 
room controls. 

Two big Carrier centrifugal re- 
frigerating machines producing a 
cooling capacity equivalent to the 
melting of 3,000,000 Ibs. of ice per 
day will supply chilled water for 
air conditioning the “Y” shaped 
hotel’s 1,001 guest rooms. 

Architect for the 18-story build- 
ing is William B. Tabler, New 
York City. Consulting engineer is 
Jaros, Baum & Bolles, New York. 
The general contractor is Robert 
E. McKee of Dallas, and mechani- 
eal contractor, J. S. Brown—E. F. 
Olds Plumbing & Heating Corp., 
El Paso. 


Cool Chureh Auditorium 


NASHVILLE, Tenn. — Belmont 
Heights Baptist church here will 
spend $64,984.19 for heating and 
cooling a new auditorium. Work 
on the new project is expected to 
be completed in about 10 months, 
Dr. Harold J. Purdy, pastor, 
stated. 


MOTOR BASE ADAPTERS 


Sell Many Other Items 
Gem, in = 
stock. Service- <=) 
men will pick BB 
up. adapters 
and motors. 
carry them in 
their cars, and 
complete serv- 
ice on the joh 
in one call. Eliminates delay of having 
motors away for rebuilding. Adapters 
are easy to install, fit any base. No 
rotor shaft too long or too short. They 
also — you more sales in motors, 
belts. pullevs. controls, etc. 

SIZES FOR % to 3 H.P. Inclusive 


Engineering Research Associates, Inc. 
3475 East Nine-Mile Road 
Hazel Park, Michigan 


Rafoth In Dubuque Handles 
G-E Heating, Cooling Line 


BLOOMFIELD, N. J.—Appoint- 
ment of Rafoth Furnace and Sheet 
Metal Works, Dubuque, Iowa, as a 
direct served retailer for G-E home 
heating and cooling equipment has 
been announced by the General 
Electric Co. 

The Rafoth firm will distribute 
the complete G-E line of heating 
and cooling equipment for the 
home in the city of Dubuque. 


on filling = 
the Cooling Water 
Requirements 


with the New Ingersoll-Rand Motor- 
pump designed for air-conditioning 
applications — everywhere. It can 
help you with: 


IMPROVED HYDRAULICS: 

New design and construction fea- 
tures that give improved perform- 
ance over its entire range of heads 
and pressures: 


GREATER SPACE SAVINGS: 
More compact, the new KRVSA 
fits anywhere, does the maximum 
job in a minimum space. 


LIGHTER WEIGHT: 

Improved design makes the new 
KRVSA the top performer in the 
field. 


You should know more about 
KRVSA; to get the whole story, 
mail the coupon to: 


Ingersoll-Rand 


11 Broadway, New York 4, N. Y. 


MOTORR PUMP 


_—— ~_= 


Lee que cums ams 
Gentlemen: 

I would like to know more about 
how the Motorpump line can im- 
prove my jobs, help cut my costs. 
Send me details. 

NAME 
TITLE - —_ 
COMPANY | 
ADDRESS. 
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PLENTY OF SEATING 
SPACE is available in =~ 


PLENTY OF “‘COOLTH" is 
in store for customers of 
the world's biggest diner, 
the ‘State,’ in Bloomfield, 
N. J. This Servel 25-ton 
water chiller is the heart 
of the largest air condi- 
tioning system ever in- 
stalled in a_ diner. 


the world's largest diner. 
Waitress familiarizes her- 
self with new equipment 
prior to grand opening. 


Big Diner In Bloomfield Uses 25-Ton 
Water Chiller for Air Conditioning 


BLOOMFIELD, N. J.—The 
world’s largest diner, which opened 
here recently, also claims to have 
the world’s largest air conditioning 
system in a diner. 

A 25-ton Servel model DUT 
water chiller is the heart of the 
system that serves the _ neon- 
lighted, stainless steel sheathed, 
$250,000 “State” diner located at 
the corner of State and Liberty 
Sts. here. The L-shaped structure 
is 115 ft. long and contains 6,500 
sq. ft. of floor space. It can serve 
3,500 persons a day. 

The air conditioning system was 
installed by Moran & Co. here with 
engineering design and technical 
assistance from Cooling Equipment 
Distributors, Servel air condition- 


ing distributor in New Jersey. 

Though the super diner resem- 
bles the standard diner with its 
counter seats and booths, it also 
includes a complete, compact kitch- 
en set up in galley style. In addi- 
tion the building has a full-size 
basement which houses a bakery, 
gas water heaters, gas-fired boiler, 
and the water chiller. 

The diner itself was built by the 
Fodero Car Co. here in five cus- 
tom-built sections. Each section 
was completely equipped at the 
factory and trucked to the site. 

Pat Fodero of the manufactur- 
ing firm, said this is the largest 
single diner unit built by one 
manufacturer. It took eight months 
to finish. 


_a complete “packaged” 


, refrigerated air 


Packaged 
Air Conditioners | 
to 15 h.p. 


Home Unit 
2 to 10 h.p. 


ACRN74 


Packaged Central Station 
Air Conditioners 


conditioning - 


Fiberglas 
Window Units 
%,%, Lhp. 
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Drugstore Reports Sales Rises Up to 
250% After Installing Air Conditioning 


FLORENCE, Ala.— Air condi- 
tioning is responsible for increas- 
ing sales throughout the Corner 
Drug Store here, believes phar- 
macist-owner Adin Batson. 

Batson’s figures reveal booming 
volume during ordinarily slack 
summer months last year, after in- 
stallation of an air conditioner. 

“Drugstore merchandising today 
requires more than a well-stocked 
store,” Batson remarked. “Pros- 
pective customers insist on shop- 
ping in a drugstore where they are 
comfortable.” 

Here are some of the sales re- 
sults of his air conditioning instal- 
lation, as reported by Batson: 

Baby department sales went up 
200% during the hot months, and 
much of this increase was retained 
throughout the year. (“I doubt if 
anyone appreciates shopping in 
comfort more than an expectant 
mother,” commented the druggist. ) 

Fountain sales zoomed 250%. 

A 45% annual rise in prescrip- 
tion sales was marked in the air 
conditioned store, with hot weather 
sales 100% above previous figures. 

Batson said it was actually the 
reported experiences of other 
stores with air conditioning that 
prompted him to have his store air 
conditioned. 

“It has proved to be one of the 
best investments I’ve made—one 


which has been many times repaid, 
and one which promises permanent 
sales gains for the store,” he said. 

“Regardless of where a drug- 
store is located, it must have air 
conditioning if it is to successfully 
compete with more comfortable 
modern establishments.” 


Houston University Offers 
Degree In Air Conditioning 


HOUSTON, Texas—A degree in 
air conditioning is offered by the 
University of Houston. 

About 250 students have been 
enrolled this year in the Depart- 
ment of Air Conditioning and Re- 
frigeration. The department is 
recognized by the National Engi- 
neering Council for Professional 
Development, and has complete 
training equipment for practical 
application as well as for instruc- 
tion in theory. 

Graduates receive an applied 
science degree in air conditioning 
and refrigeration, and are con- 
sidered qualified technicians. 

Engineering students at the 
university may also combine their 
majors with a two-year course in 
air conditioning and refrigeration, 
to graduate as air conditioning en- 
gineers. 


Air Cooler installed Outdoors 
To Save Market Floor Space 


COLLEGE PARK, Md. — Out- 
door installation of a 20-ton United 
States Air Conditioning Corp. self- 
contained central station air cool- 
ing unit saved floor space for the 
new Big Apple supermarket here. 

Utilization of this equipment, 
which includes a built-in evapora- 
tive condenser for re-use of 95% 
of the system’s water, limits water 
waste so that no drain connection 
is usually required. 


Whybrew Heads Contract 
Div. for James & Roach 


DETROIT—Norman M. James, 
president, James & Roach, Inc., 
Detroit air conditioning and heat- 
ing contractor, recently announced 
the appointment of George H. 
Whybrew as vice president and 
general manager of the contract 
division. 

A lifetime resident of Michigan, 
Whybrew has had a broad back- 
ground in the mechanical engineer- 
ing and contracting fields. 


Kroger To Cool New Unit 


GREENSBORO, N. C.—The 
Kroger Co. will establish a 120 by 
150-ft. supermarket directly west 
of Burlington Mills Corp.’s execu- 
tive offices here. Air conditioned, 
it will represent an investment of 
about $300,000. 
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York chose 


AMER-G/1S 


AIR CONDITIONING 


FILTERS 


® 


FILTERS SECOND - TO -NONE 


A ir filters that satisfied not just one, but all the requirements 


above were the only kind for York Room Air Conditioners. 
Naturally, it took a major producer of air filters to do business 
with York. York engineers had to be pleased . . . volume pro- 
duction schedules had to be met . . . and assurance made that 
when needed, replacement AMER-glas FILTERS would be avail- 
able to York users at the consumer level, country-wide. 


The two manufacturers collaborated successfully, and all 
filter problems were carefully worked out. Today, look inside 
the new models of York Room Air Conditioners—you'll see 
the custom-designed, hospital-white AMER-glas FILTERS. 


LET AAF QUALITY PUT YOU AHEAD 


Two important advantages: (1) rep- 
utable AMER-glas quality, and (2) cus- 
tom-engineering to give you top filter 
performance—are yours when you deal 
with AAF filter experts. Send for 
FREE test filter—today! 


Why not avail yourself of the more than 30 years’ exper- 
ience and the vast manufacturing resources of American Air 
Filter? Inquire today—there’s no obligation! 


AMERICAN AIR FILTER COMPANY, INE. 
109 Central Avenue, Louisville 8, Ky. 
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There’s Good News Tonight, 
Tomorrow, and Next Year 


Looking for an aspirin for your business headache? Now 
hear this: 

According to the National Conference of Sales Executives: 
“America’s economic state of health is excellent. We have passed 
the crisis state of the so-called recession, and are moving ahead 
to better and increased business activity.” 

Such talk cheers the ears of sales executives. They heard 
a lot of it in their recent convention in Chicago. 


Both amongst themselves, and from speakers on the rostrum, | 


they gathered evidence that sales of most things America produces 
are going to be SATISFACTORY for the rest of the year—and 
next year, too. 

Undersecretary of Commerce Walter Williams declared to 
the NSE: 

“No one can forecast events, but on balance, there would 
seem to be strong reasons for feeling that a good solid bottom 
is being laid for a renewed rise in business activity.” 


To substantiate this prediction he pointed toward a stabilized 
industrial production index, firm or slightly rising prices, personal 
income minutely below last year, construction activity up, new 
plant and equipment expenditures exceptionally high, and con- 
tinued exceptionally strong personal savings. 

Balancing this government man’s outlook, Ben H. Wooten, 
president of the First National Bank of Dallas dropped the 
following “strong economy” factors into the brew of our future 
economic outlook. 


(1) A defense program that will remain between $40 and 
$50 billions for a long time to come. 


They'll Do It Every Time . . Jimmy Hatlo 


YY You've GOT TO ASK FOR IT 
The wuoce orice [fp ONES 
GOATLEY INTO 
ASKING FOR 
A RAISE=* 


NEVER GET A 


(2) A philosophy of government in both parties which will 
not tolerate a depression. 

(3) A different attitude toward “give-away political econ- 
omy.” 
Individual sales executives at this conference bolstered that 
appraisal of the statistical indices with their own experiences. 
They “whomped up” each other with case histories in their own 
particular businesses—which already are ahead of last year’s 
levels (or, at worst, only slightly behind). 


Taking a crack at the “prophets of doom,” Robert A. Whitney, 
president of the National Sales Executives Association, trumpeted: 


GOOD THINGS 
come in these 
large “packages” 


There are several good things you'll like about the 
new line of Brunner “packaged” Air Conditioners. 


One thing, of course, is the full range of sizes and 
models which permit wide freedom in application 
planning. The simplicity of installation is welcomed, 


too — plenty of savings there. 


And — another good thing about all Brunner Air 
Conditioners is the famous Brunner slow-speed con- 


NEW BRUNNER AIR CONDITIONERS 


—— in a variety of models for within-room or duct installation, are 
available in 2, 3, 5, 7%, 10, 15 and 20 H.P. sizes. Completely 


self-contained, easy to install, easy to service. 


Ps 
rt 


p 
ie: 


maintenance, lower operating costs—greater satis- 
faction all around for you—and your customers. 
In sizes up to 20 H.P., these Brunner packaged 
conditioners are engineered for dependability and 
trouble-free performance. 


See these outstanding Brunner Air Conditioners . . . 
see all the “good things” in this great packaged 
line for 1954... 


BRUNNER MANUFACTURING CO., Dept. A-724, UTICA, N.Y. 


The Brunner Co., Gainesville, Ga. 
In Canada: Brunner Corp. (Canada) Limited, Toronto, Ontario 
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“The most heralded recession in history, that of 1953, has 
turned out to be the biggest false alarm in history. The prophets 
of doom and disaster told us that we were heading for a depres- 
sion. As usual, they were wrong. In fact, since 1947 we've 
checked these so-called experts and found they’ve been 82% 


wrong.” 


Grandly, the energetic mood of these sales executives went 
so far that they even cast doubts on their own previous assess- 
ment of SAD SACK present-day salesmen. 


After preaching lugubriously that today’s salesmen don’t 
know how to sell, the NSE applauded Claude Doyle, sales and 
advertising manager of the Ford Motor Co., who averred: 


“You know, salesmen haven’t done so badly after all—or 
we couldn’t have moved goods in such massive quantities.” 


General Electric Co. 
Small Appliance Div. 
Bridgeport, Conn. 


Editor: 


We, as manufacturers, have 
been aware and are more aware 
than ever, of the great importance 
of the editorial press to our busi- 
ness, and indeed, to all business. 

We are convinced that in these 
times when uncertainty seems to 
prevail in the fields of business 
and economics the importance of 
the editorial press is magnified. 
The creation of markets is by no 
means the function of advertising 
and merchandising alone. One of 
the greatest assets to any sales 
effort is the support that the edi- 
torial press alone can give to our 
modern products and services. 

We heartily thank you for the 
support you have already given to 
us and all manufacturers. We want 
you to know the significant value 
we attribute to this support and to 
the importance of its continuation. 

W. H. SAHLOFF, 
General Manager 


Independent Appliance & 
Television Co. 
Habana, Cuba 
Editor: 

You may believe me that your 
articles on the latest advancement 
in the science of refrigeration and 
air conditioning are of extraordi- 
nary benefit to your subscribers. 

We have learned a great deal 
from the articles of the brilliant 


sales talks of George F. Taubeneck, 
of whom we have all the books 
which he wrote. 

BIENVENICO R. CuRz 


Consolidated Ref’r. Corp. 
Rego Park, L. I., N. Y. 


Editor: 


Frozen food companies cannot 
give away or loan equipment, as 
the markup on frozen foods is not 
as high, or out-of-line as the prices 
of milk items. Would not the 
prices of milk items come down in 
price to the dealer and consumer, 
if the milk companies did not lay 
out so much in equipment? 

Are you interested in this argu- 
ment, or would mention of that 
condition alone hurt your space 
sales from refrigeration manufac- 
turers? 

J. L. BooTu 


Horseheads, N. Y. 
Editor: 


I have read every word of your 
latest book, Peace and Progress. 
You have put into very interesting 
and exciting reading the feeling 
Tom and I have had abdut our way 
of life. 

You have courage to write some 
of the things you did, but we need 
such words of wisdom. Wouldn’t 
it be wonderful if every high 
school library in the country had 
a copy of your book and it was a 
requirement for reading before 
high school graduation? 

Mrs. THOMAS P. LYNCH 
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Hand Truck Saves 
Manpower 


CHARLES HUBER, a refrig- 
eration mechanic at the 
Pearl Harbor Naval Ship- 
yard, shows off the cart 
he invented to remove the 
Chrysler Airtemp compres- 
sors from packaged air 
conditioners and refrig- 
erator units. The small 
hand truck, 20 in. wide, 
43 in. high, and weighing 
about 33 Ibs., will lift 
over 400 Ibs. safely, and 
easily. 


C. A. Patterson Appointed 


By Spencer Thermostat 


ATTLEBORO, Mass.—C. A. 
Patterson was recently named field 
engineer in the Philadelphia area 

.. for Spencer Ther- 
_mostat Div. of 
Metals & Con- 
_ trols Corp. here, 
| according to 
_ Jerome Ottmar, 
vice president. 

Patterson is a 
graduate in elec- 
See trical engineering 
from M.I.T. He 

joined Spencer 
G A. Fotems Thermostat in 
1946 and served as field engineer 
in the St. Louis area until 1952, 
when he was recalled for two years 
of active Naval service. 

In Philadelphia he will replace 
R. M. Glidden, who is transferring 
back to the factory to manage ad- 
vertising and sales promotion ac- 
tivities for Spenser Thermostat 
and General Plate divisions of 
Metals & Controls Corp. 


* 


Marsh Names Harry Kirby 


To Head Cleveland Office 


SKOKIE, Ill.—Harry Kirby has 
been named by Marsh Instrument 
Co. to head its Cleveland office. 


, Territory to be 
Harry covered by Kirby 

— will include por- 
tions of Pennsylvania and New 
York in addition to all of northern 
Ohio. 

This territory was previously 
handled by A. C. DuPerow who is 
now retired. 

Kirby joined the Marsh sales 
staff in 1946 and has worked in 
varicus territories throughout the 
middie west. 


The day Jas. P. Marsh Corporation acquired the Elec- 
trimatic line of regulators and control valves was the 
beginning of higher quality construction and greater 


dependability in products of this type. 


Today Marsh-Electrimatic products are setting their 
own standards. An excellent example of this is the new 
60, 65 and 67 Series of Marsh-Electrimatic Valves. Notice, 
for instance, the bodies machined from solid bar brass 
stock which means greatly added strength safeguarding 
against distortion when installing. And the machined 
bodies are simply outward evidence of the quality and 
precision found in every detail: Moisture and frost proof 
coils, specially impregnated and liberally wound; remark- 
ably tight seating valves with both seat and needle non- 
magnetic to prevent accumulations that often prevent 


proper seating in valves not so constructed. 


All of the 60, 65 and 67 series are Underwriters’ 
approved and rated. Note the range of these valves briefly 


covered opposite, Ask for complete details. 
MARSH INSTRUMENT CO. 


Sales affiliate of Jas. P. Marsh Corporation 


Dept. D, Skokie, lll. 


Marsh Electrimatic 60 Series 
valves are direct acting with 
3/16” orifice; maximum pressure 
150 psi. The 65 and 67 Series are 
pilot operated; maximum pres- 
sure, 200 psi. 65 Series has 3/8” 
orifice; 67 Series, 1/2’ orifice for 
large capacity requirements. All 
Series have 1/2” conduit leads 
24” long. 

*% The Marsh-built family of 
Electrimatic Controls also includes 
water regulators in a full range 
of types. Ask for facts. 


MARSH-Electrimatic 


Refrigeration Equipment, Parts Wholesalers’ Sales Up 12% 


WASHINGTON, D. C.— Com- 
mercial equipment and parts 
wholesalers and electrical appli- 
ance and specialty wholesalers re- 
corded exactly opposite sales re- 
sults for the first four months of 
this year, according to a Census 
Bureau report. 

Refrigeration equipment and 
parts wholesalers’ sales in that 
period were 12% ahead of the 
corresponding year-ago period. 
But those of wholesalers of appli- 
ances and specialties dropped 12%. 

April sales of refrigeration 
equipment and parts wholesalers 
were up 18% from both the pre- 
ceding month and a year ago. 
Sales of appliance and specialty 
wholesalers, hawever, declined 9% 
compared with the like 1953 month 
and were off 7% from March. 

Sales in April of all merchant 
wholesalers (as a group) report- 
ing to the Census Bureau dropped 
5% below the previous month and 
were also down 5% from a year 
ago. Cumulative sales for the first 
four months were 4% under the 
corresponding period of last year. 

Of the 37 kinds of business cov- 
ered in the bureau’s April whole- 
sale trade report, 24 indicated 
sales below the previous month. 

“In comparison with April sales 


Sales 
Per Ceat Change April 1954 Panel 
4 Mos. 
—April 1944— 1954 No. of. Reported 
rom from Firms Dollar 
Kind of Business and Apr Mar. 4 Mos. Report- Values 
Geographic Division 1953 1954 1953 ing (add 000) 
Refrigeration equipment, parts (com’l) +18 +18 +12 73 2,589 
OG es os ae +13 +13 -+13 14 824 
WORE ROPER GOMEAl ww ccc cesssccccvcecs +14 +14 +13 14 233 
STE « WARIREND © ib iiiec ctoccndodevdspaass +20 +36 +6 25 762 
I fois CEN EKa Ss chad ce sevevetedeskats 65 +4 +34 9 237 
Appliances and _ specialties wholesalers — 9 —7 —12 112 18,588 
I db icvacsdovesencebase aah — 8 —14 — 6 14 1,720 
EY Sov oc ct be scceesevesen kee --14 —5 —14 23 6,099 
BL | ee er +9 —6 —5 18 2,537 
Wee, See: COMGEL 0... ccc accscteses —2 —16 — 3 12 2,229 
SN INE Sic'seins cence cvdecadasceee —8 +3 —il1 16 1,760 
EL cave cig Veeecbwbens baweke —24 —4 —20 10 1,046 
PER Cac ha Ve 60.5405 ku5as cece becuse o% —22 —5 —22 9 1,563 
PON 8.27 6k We hadys cs divicecensecsassé —2 —4 —18 10 1,634 
Inventory, End-Of-Month (At Cost) 

Per Cent Change April 1954 Panel 

—April 1954—— Reported 


Kind of Business and 

Geographic Division 

Refrigeration equipment, parts (com’l) 
DE ED. Wedbebveccvdeteesssetade 
MG BOOEU ROOTES coscc daca sacecssacas 
Eee a sscashivas 
Pacific 

Appliances and _ specialties wholesalers 
Ce SEE Rica yb ev. eneccyehaveeeaeus 
Se UNE alia sbcceenetseceecceus’s 
NR arr ee 
.. «©... RB. . Seer es 
South Atlantic 
Re ere 
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from No. of Dollar 

Apr. Mar. Firms Values 
1953 1954 Reporting (add 000) 
+ 7 +6 63 4,374 
—12 +3 11 998 
+2 —4 11 488 
+18 +8 25 1,769 
+11 +6 7 278 
—il1 +1 91 23,031 
—1 +18 12 2,224 
0 —5 16 5,098 
+11 +6 13 3,593 
14 —1 10 2,138 
—3 +3 16 3,214 
—19 +7 8 2,381 
—36 —65 8 2,061 
—31 ~~ 4 8 2,327 


and parts wholesalers (up 18%) 
and farm supplies dealers (up 
21%) made principal gains.” 
End-of-April inventories of re- 
frigeration equipment and parts 
wholesalers increased 7% com- 
pared with a year ago and were up 
6% from March 31. Those of ap- 


pliance and specialty wholesalers 
were 11% less than on April 30, 
1953, and 1% above March. 

Inventories of all reporting 
wholesalers as a group at the end 
of April showed no change during 
the month but’ were down 4% 
from stocks April 30, 1953. 


Kirby will rep- 2 year ago,” the agency noted, 
resent Marsh in “most trades reflected declines. Of 
the sale of the seven kinds of business show- 
gauges, ther- ing gains over April 1953, com- 
mometers, needle mercial refrigeration equipment 
valves, and will ® 
direct his sales 
efforts toward the 

Fs manufacturers of 
—_ original equip- 
7 ment. 
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For Export: 13 E. 40th St., New York, N. Y. 


fip) Here’s one more A-P “first”! 

One more opportunity to design 
greater performance into your product with 
world-famous A-P dependable products. 


Job-proved features like these add applica- ibs 
tion flexibility never before available! . 


The Model 238 is IMMEDIATELY available — 
see your refrigeration wholesaler, or write: 


A-D CONTROLS ~—s = 
CORPORATION 


2460 N. 32nd Street, Milwaukee 45, Wisconsin 


In Canada: A-P Controls Corp., Ltd., Cooksville, Ontario 
U.S.A, 
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Brand NEW 


z 


EVAPORATOR 
PRESSURE 
REGULATOR 
VALVE 


Positively prevents 
freezing of water 
cooling equipment 
and frosting 

of air coils 


Model 238 


I-ton Capacity, 
Freon 12 


@ EASY INSTALLATION —installed between 


evaporator and system compressor. 


2 MAINTAINS EVAPORATOR PRESSURE 
(and therefore temperature) above the 
closing pressure of the regulator under all 
conditions of evaporator load. 


3 ADJUSTMENT RANGE — 0 Ibs. psig to 40 


psig is standard (Model 238). Also 


available in limited range of 32 Ibs. to 38 


Ibs. psig (Model 2381). 
4 100% DEPENDABLE — Valve disc made 


of special synthetic compound for Freon 
service. 


§ SIMPLIFIED INSTALLATION — 1.” SAE 


DEPENDABLE («2720/2 


male flare inlet and outlet. Gauge connec- 
tion is %4" SAE male flare. 


COMPACT-SPACE-SAVING DESIGN— 61,” 
length x 35” width. Weighs only 2 pounds. 


for Air © Liquids ¢ Gases ¢ Refrigerants 
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What's New 


When requesting further information on new 
products, please use “Information Center” form. 


‘Lectric Cook-All’ Provides Controlled Temperature 


matic signal light flashes on when 
the unit is plugged in and goes off 
as soon as the preset temperature 
has been reached. 

The Lectric Cook-All is basically 
the Lectric Cook to which has been 
added a removable aluminum in- 
sert pan 9 in. sq. and 3 in. deep. 
The pan provides 243 cu. in., or 
over 4 qts., capacity. 


Imperial Liquid Indicator 
‘Spells Out the Answer’ 


KEY NO. D-722 


CHICAGO—A new “Magic-Eye” 
liquid indicator in which the word 
“Full” actually appears when the 
system is fully charged, has been 
announced by The Imperial Brass 


ehh! terre 


3 ' let 
un hk 


Evans Air Filter Claims 


pack instead of matting on the 
intake face. Evans claims that this 
allows the filters to function effi- 
ciently for almost three times as 
long. 

In areas where there is corrosive 
action in the air, the filters may 
be anodized to give them protec- 
tion against corrosion. 


A heavy-duty, wide range expan- 
van Sitios nae er ft be. Mfg: Co. here. . To Hold 200% More Dust . 
KEY NO. D-721 sion hinge provides a snug fit be The word “Full” disappears 'Uni-Bar’ Hos Temperature 
COLUMBUS, Ind.—Designed to ‘Ween cover and pan and permits 104, there is an insufficient KEY NO. D-723——— 


make full use of the many advan- 
tages of controlled temperature 


raising the lid vertically or open- 
ing it out flat like a book. 


amount of refrigerant. 
“A new type of crystal insert is 


MOLINE, Ill.—An all aluminum 
lifetime air filter for commercial, 


Control for Keg Cooling 


KEY NO. D-724——— 


cooking, a “Lectric Cook-All” will Weighing only 10 Ibs., the Cook- ytilized to provide this positive industrial, or residential heating 
be introduced at the National All can be carried about easily. reading method which is stated to and cooling systems has been in- ERIE, Pa.—Temperature adjust- 4 
Housewares Show in Atlantic City The aluminum insert pan can be assure against errors and guess- troduced by the George Evans ment to cool warm kegs fast or 
July 12 by Arvin Industries, Inc. lifted from the Cook-All and work,” the company said. Corp. here. keep cool kegs at desired tem- 
here, the company has announced. Cleaned in the dishpan. Additional “The new unit is of basic, time This new filter is claimed to hold a is rg of the new 4 


The Lectric Cook-All, which will 
be a companion piece to the com- 
pany’s “Lectric Cook,” may be 
used as an electric frying pan, 
roaster, oven, chafing dish, sauce 
pan, defroster, or food warmer, 
Arvin claims. 

A highly sensitive thermostat 
that enables the user to “tune in” 
any desired degree of heat between 
150 and 500° F. has been engi- 
neered into the appliance. An auto- 


insert pans will be available at 
nominal cost. 

Closed, the Cook-All is 12 in. sq. 
and 61% in. high. It operates on 
110/120 volts a.c. and draws 1,320 
watts. Shipping weight is 11 lbs. 

Production is expected to begin 
on the appliance about July 19. 
Recommended _ retail price is 
$29.95. The Lectric Cook will con- 
tinue at its present $28.50 retail 
price. 


proven design that has proved it- 
self leakproof and trouble free 
over years of service. It has a 
husky forged brass body which 
cannot be distorted in assembly. 
Heavy glass on port hole has posi- 
tive seal.” 

The new liquid indicator is of- 
fered in two styles—female flare 
swivel to male pipe thread and 
flare to flare in sizes from 1-in. 
to \%-in. o.d. 


l¥ the many reasons why you will find it pays to sell Chrysler Airtemp 


‘A 5-year 


> 


@ Pioneer of ‘‘Packaged’’ Air Conditioning, 
Chrysler Airtemp was also the originator of the 


Compressor | 
Warranty that 


5-Year Warranty on compressors in ‘“‘Packaged’”’ 
units. Later, Chrysler Airtemp was the first to take 
the 5-Year Warranty out of the “‘optional’’ class, 
making its Warranty applicable on all ‘‘“Packaged”’ 
Air Conditioners shipped from its factory. And 
today, there are important features of the Chrysler 
Airtemp 5- Year Compressor Warranty which make 
it mean more—to you and to your customers. 


The 5-Year Warranty which now backs every 


up to 200% more dust than com- 
petitive filters with less than half 
the peak resistance to air flow. 

This is possible, the company 
says, because precision angled 
openings set up a higher turbu- 
lence within the filter and cause 
the air to travel over 3.5 times 
the width of the filter from the 
inlet to the outlet side. 

The filter pack is exactingly ma- 
chine stamped to have rough, 


© ; talonlike burred edges which grip 


and hold the dirt. Air is forced to 
travel over 1.24 miles of these 
edges in a 20 by 20 by 2-in. size 


| filter. 


These precision machine open- 
ings and corrugations form what 
the Evans Corp. calls air scoops in 
the filter pack. The filter pack is 
made with large openings on the 
inlet side and progressively smaller 
openings on the outlet side. 

This design, the company says, 
makes it possible to hold the lint 
at the same time as the progres- 
sively smaller openings permit 
dirt to penetrate deep into the 


“Uni-Bar” introduced recently by 
Uniflow Mfg. Co. here. 

The Uni-Bar 2DP will cool and 
dispense two half-barrels of beer 
and cool a third half-barrel so that 
it will be at serving temperature 
when needed, the company said. 

The Uni-Bar features stainless 
steel in hard, usage areas, three 
floor drains, a drain in each glass 
tray, a dispenser drain, and a sink 
drain. Overlap door construction 
with non-conducting breaker strips 
are other features. 

Uni-Bars are available in baked- 
on “tavern brown” or stainless 
steel for either remote or self- 
contained (including hermetically 
sealed refrigeration unit and 
filtered air pressure system) in- 
stallation. They come with or 
without bartop (except models for 
keg storage only) and with or 
without bottle storage and cooling 
section. 

Low initial cost, low operating 
cost, and easy installation are 
claimed. 


Chrysler Airtemp ‘“‘Packaged”’ Air Conditioner sold 
not only covers replacement of the compressor. 
It includes, also, payment of freight and labor. 


It’s a comprehensive warranty—one that gives 
you and your customers a clean deal. And the 
assurance of satisfaction which it allows you to 
pass on to your prospects constitutes another good 
reason why you will find it easier to sell the ‘‘Pack- 

” Air Conditioning which most people buy— 
Chrysler Airtemp. Stop now to review additional 
reasons listed below—then mail coupon for com- 
plete details. 


more advantages you sell with- 
when you sell Chrysler Airtemp... 


@ Consumer ge A ay lpn the Chrysler Airtemp name—associate it 
with engineering leadershi: confidence in the products which carry it. 


© Lower Installation Cost—super-quiet operation permits use within or very 
to areas to be cooled, reducing amount of ductwork required. All wale & chigned 
completely factory- assembled and tested. 

© Assured Dependability—Chrysier Airtemp pioneered “Packaged” Air Conditioning 
in 1937, has more units in use today than anybody else. All units are a 
to exacting standards of precision in a modern, win completely air conditioned 

ory. 

@ Advanced Engineering by Chrysler Airtemp offers your customers features that 
mean more because they do more for them. 

@ More Complete Line—9 models meet all requirements. 

@ More National Advertising—6 big campaigns reaching all 
tioning; 22 campaigns in trade Ye journals constantly selling the 
Chrysler Airtemp “Packaged” Air Conditioning to individual 
fessions which make up your most important markets. 

.@ More Local Selling Helps—the broadest line of tested and proved local selling 
helps for dealers. 
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cibedtooed” Air Speedy is right! And the proof of their 
atts a oe : worth is in the tight seal you get without 
a — - — 2 to 15 HP. using a wrench! The secret is the soft 
* Cond —- composition gasket that snugs up for a 
Ps water needed, no P eae 
_ Sate eel, 0 tight, positive seal. Years of use on charg- 
yyyrn ee re ing, gauge, vacuum and pressure lines 
Cuaraneed by is proof of their efficiency. A simple twist 
om of the quick-coupler with your fingers 
ilies is your proof of speed. 
eon Be choosey, ask your wholesaler 
Division of Chrysler Corporation for Superior Quick-Couplers 
P.O. Box 1037, Dayton 1, Ohio _ 
1 would like to know more about the Chrysler Airtemp Franchise. Su erior . 
e 
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What's New (Con’t) 


New Control System Simplifies Freezer Operation 


- Gotan eet 


KEY NO. D-726——— 

SEATTLE — Removal of all 
switches from the front panel and 
the development of a new control 
system that greatly simplifies op- 
eration marked an improved ver- 
sion of an air-cooled table model 
soft ice cream freezer introduced 
recently by the Sweden Freezer 
Mfg. Co. here. 

Elimination of the switches on 
the front gives the model 1-169A3 
freezer a more attractive appear- 
ance and makes the cleaning oper- 
ation much easier, the company 
claims. 


The few necessary controls have 
been housed in a small, removable 
box that plugs in like a radio 
tube and is located under an 
easily removed cover. They are 
out of the way of the operator 
who does not need to touch them 
during the day. 


Actual operation of the freezer, 
the company said, is done by an 
electrically operated foot switch 
which opens the serving gate and 
also controls the feeding of fresh 
mix into the cylinder to replace 
the product drawn. This system 
of control leaves the operator's 
hands free to make up to four 
servings at a time, the manufac- 
turer added. 


A new electronic portion control 
unit just developed by the com- 
pany is available as an accessory 
on all automatic continuous Swed- 
en freezers. Operating through a 
foot switch, this control permits 
the operator to dispense two dif- 
ferent sized servings by stepping 
on different ends of the foot 
switch. 

The size portions desired are pre- 
set by the owner or his manager 
and are not under the control of 
the operator. 


Schmidt Introduces 2 Self-Serve Meat, Vegetable Cases 


KEY NO. D-727 

CINCINNATI—The C. Schmidt 
Co. here has introduced two self- 
service cases for meats and vege- 
tables which have 15 cu. ft. for 
display and 32 cu. ft. for storage 


while occupying only 3314 sq. ft. 
of floor space. 


Exterior finish is porcelain 


' enamel with stainless steel trim. 


Large doors provide easy access 
to the storage compartment while 


rollers in door sills simplify the | 


handling of heavy crates. 
Standard length is 10 ft., but 


more than one case can be joined | 


together for continuous display. 
Model OMS-10A, with mirror, is 


available with sliding mirror for | 
rear service. Model OMR-10A is | 


built with storage doors in the 
front or the rear. 


For more information on What's New products, 


current literature and catalogs available, equipment 
advertised in Air ConpiTioninc & REFRIGERATION NEws 
use Key Numbers where designated or specify products 
advertised and we'll see that you receive this information 
promptly. 


What’s New or Current Literature Available 
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i =f Meereyrrrrrrrer err Me GO, Shee desieescstanees 
Mt TN cn cescsavasadeavexes Be DO. bs ccvevenixwasrcsaes 
Products Advertised 
(list name, page, and issue date) 
(PLEASE PRINT PLAINLY) 
PE nek h vanes 440A enna ted0nees MER Ss s0eseiesaeesaes 
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MITTITTTITIIELLL TTL Le 
CO cnvencdesSeaedancctapans Zone..... | eer r Tse 


Type of Business 
MAIL THIS FORM TO 


Arm ConpiTIonING & REFRIGERATION NEws 
Readers Service Dept. 
450 W. FORT ST. DETROIT 26, MICHIGAN 
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New Line of Square Diffusers Announced by Universal 
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KEY NO. D-728——— 


NEW YORK CITY—A new line 
of adjustable square air diffusers 
with built-in equalizing deflectors 
and rectangular air diffusers for 
two, three, or four-way diffusion 
has been announced by Universal 
Diffuser Corp. here. 

The ‘Type ‘H’ Flexiflo’” square 
series is manufactured in styles 
for plaster or acoustical tile ceil- 
ing installations. The easily ad- 
justable vanes increase or decrease 
volume as desired without aux- 
iliary dampers and can be locked 
into place, the company pointed 
out. 

“This adjustment of the diffuser 
only changes the volume; pattern 
of diffusion remains constant,’’ it 


was stated. “This feature makes 
balancing an air distribution sys- 
tem a simple matter and facili- 
tates air volume changes ‘on the 
job.’” 

Six models are available rang- 
ing in size from 4-in. to 16-in 
neck diameter. 

The “Type ‘MP’ Multi-Pattern”’ 
rectangular series uses the same 
blade form as the square model, 


with no “blank-off,” and is de- 
signed for use in areas of irregular 
shape. 


All sizes and designs are avail- 
able including long strip units up 
to 72 in. in length. 

Special selection charts, based 
on neck areas, have been developed 
to simplify sizing. 


Portable Smokehouse Is 
Completely Automatic 


KEY NO. D-729———— 


KANSAS CITY, Mo.—A porta- 
ble smokehouse that is completely 
automatic in operation has been 
announced by Koch Supplies lo- 
cated here. 

Both electric and gas models of 
the ‘‘Grand-Prize”’ smokehouse are 
available. Temperature is regulated 
by a thermostat and smoke density 
is controlled by an electric saw- 
dust feeding device, the company 
said. 

Low design of the smokehouse 


facilitates loading as even the top 
row of smoke stick supports is 
only 6 ft. 3 in. above the floor, 
Koch declared. Capacity is 500 Ibs. 
at a charge. 

The entire cabinet and door are 
fully insulated. The inner walls 
are galvanized. Protective grilles 
over the heating elements catch 
any product that might fall, there- 
by eliminating the danger of fire, 
the manufacturer said. 

Smoke is generated automati- 
cally in a separate cabinet at one 
side of the house. A Koch auto- 
matic sawdust feeder delivers saw- 
dust from a hopper at a uniform 
rate. The Grand-Prize can be 
operated with heat only, with 
smoke only, or with both together. 


USE THE COUPON! 


For “easy-to-get” 
product information . . . 
use coupon in the 
“Information Center” form. 
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two new STOCK conpvensers 


Py 


ats 


move. CRF 


STRAIGHT TUBE 


CONDENSER 


move, CFG 


SHELL AND COIL 
CONDENSER 


FOR REPLACEMENT WORK OR ORIGINAL EQUIPMENT 
IN SMALLER TONNAGE INSTALLATIONS 


B & G quality in two moderately priced 
refrigeration condensers! Both are built 
in popular sizes which enable wholesalers 
to maintain representative stocks—ready 
for immediate shipment. Both are excel- _ 
lent units for replacement work or as 
original equipment for installations 


within their capacity range. 


Model CRF is an extended surface, 
straight tube unit, with removable head 
for easy cleaning. It is constructed, tested 
and stamped in accordance with ASME 


Unfired Pressure Vessel Code. 


Model CFG is a shell and coil con- 
denser, with extended surface for rapid 
transfer of heat. Correct designing and 
sturdy construction assure efficient, 
dependable service. These units are built 
to ASME Code requirements and labeled 


“UM.” ‘ 


For complete data, send for bulletin 


FU-1153. 
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RATING—TONS | CTO! - @ 
Water {" | Water No. Condensing Pump Down 
Model ® Pressure AO preemies. of ace a8 Capac 
um ons ware freon 31 bos. 
> . eg 3 : on eX, 5 2 a 30.8 
Ba CRF-3 3.7 ts 3.5 f5 24 31.7 53.2 
rs CRF-5 5.75 2.5 5.4 17 24 43.5 T18 
ro CRFE-7.5) 8.5 6 8 2.9 24 55 90 
2 CRF-10/ 12.8 6 12 2.9 36 83 146 
e CRF-15 | 17 6 6 2.9 48 110 131 
CRF-20 | 22 8 21 a 58 141 126.5 
CRF-25 29 1 _28 5.25 64 179 146 


ing temperature ai 
NOTE @® 


siya: Metis t iaome ea 


temperature and 


- SELECTION DATA, MODEL CFG 
150 Ib. working pressure tube side (water); 300 


NOTE “® Based on water in at 75° F, out at 95° F (1.5 GPM/ton), 102° F condens- 
nd 40° F sucti of 


F temperature 


ter in at 85° F, out at 95° F (3 GPM/ton), 105° F condensi 
=e 4° F suction ‘temperature—minisn tent number of head 


NOTE ® Fone: down capacity based on 80% of total volume and Freon 12-at 102° F. 


300 Ib. shell side (refrigerant) 


RATING TONS REFRIG 3 TION 
Water ® Pani Pump B Down 
5 re 
Number tons__|_ prop Lbs. |__tone__| proptebe, | _}reom 12 Ibe 
FG-2 2.1 2.5 24 g 7 19 
CFG-3 3.15 ‘ 3.3 5 30 
FG-5 5.2 2 5.4 5.2 35 
CFG-7.5 7.85 2.5 8.1 7 60 
CFG-10 10.5 i 11 6 78 


NOTE @® Based on water in at 75° ¥. out at 95° F 1 S A en asap 102° F condens- 


ing temperature and 40° F 


NOTE @ Based on water in at 85° F, out at 95° F GG PM /ton), 105° F condensing 


perature 


NOTE ® ria iets capacity bused on 90% of wal Volume anid Freon 12at 102% F. 


BELL & GOSSETT 


suction tempera 


perature. 


, . Hn 8 Me A pt. 


Canadian Licensee: S. A. Armstrong, Ltd., 1400 O’Connor Drive, Toronto, Canada 
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Portland Foodliner To Exemplify IGA Ideas 
To Make Small Independent Store Competitive 


CHICAGO—The Portland Food- 
liner, an independent food market 
that is expected to open for busi- 
ness in Portland, Me. about Labor 
Day, was cited here recently as 
typical of what the Independent 
Grocers Alliance is aiming at for 


To be installed in the market 
are 241% ft. of open dairy cases, 
25 ft. of self-service meat cases, 
32% ft. of fish and service meat 
cases, 361% ft. of fruit and vege- 
table cases, 121% ft. of ice cream 
cases, and 321% ft. of frozen food 


cases. 

In the basement will be a 10 by 
18-ft. meat cooler, 8 by 12-ft. 
produce cooler, and 6 by §8-ft. 
frozen foods walk-in. The Copela- 
metic compressors serving this 
equipment will be in turn served 
by a 1014-ton Acme water tower. 
Both towers are also located in 
the basement. 

Curtis said that the Fells Co. 
got the air conditioning contract, 
A. F. Briggs Co. got the refrigera- 
tion contract, and the Brown Con- 
struction Co. is the general con- 
tractor. All are Portland firms. 

An outstanding feature of the 
new market will be the arrange- 
ment of the dry food islands at 
60° angles to the store. 


its members. 

The 5,040-sq. ft. store, which 
will incorporate year-round air 
conditioning and 1631, ft. of re- 
frigerated display cases, was de- 
scribed for IGA store engineers 
attending a clinic here by Everett 
Curtis of Milliken Tomlin Co., 
Portland food wholesaler. 

Curtis said that the store is ex- 
pected to do a $10,800 weekly 
volume and will carry an initial 
stock in excess of $20,000. 

Curtis, who is retaining title to 
the building, said that he is spend- 
ing $13,000 for a 15-ton Trane 
heating and cooling system with a 
15-ton Acme water tower. Cost of 
the refrigeration fixtures will be 
$28,000. 


Good Housekeeping In Back Room 


IGA Engineers Hear Formulas for Apportioning Refrigerated Space; 
What Can Be Done to Improve Efficiency 


CHICAGO — Good housekeeping 
in the back room adds up to effi- 
ciency in every department in the 
food store, store engineers attend- 
ing a recent clinic here of the In- 
dependent Grocers Alliance of 
America were informed. 

Wayne Clemens, assistant gen- 
eral sales manager, retail accounts 
division, Hussmann Refrigeration, 
Inc., gave the engineers some 
rough formulas to help figure how 
much refrigerated storage space 
would be needed, and Dave Nance 
of the Gary Wholesale Co., Gary, 
Ind., reported on the results of a 
survey to find out what improve- 
ments could be made in back room 
arrangement. 

Clemens noted that 20 to 25% 
of the store building area should 
be devoted to the back room. 
About 60% of this ts taken up by 
dry grocery storage. 

For the storage of meat, Clem- 
ens said, the engineer should 
figure on 1 sq. ft. of cooler floor 
area for every $50 of meat retail 
sales per week. A cutting cooler 
should be immediately adjacent to 
the meat storage cooler and should 
be a little larger than the storage 
cooler in small stores and of equal 


@ of weekly dairy sales. 


Look behind the nameplate . i 


eee ee 


K COOLERS 


when you sell Victor 
...It stays sold! 


There’s no profit in a sale that takes repeated service calls, 
complaints, repairs and correspondence to keep it sold. 
When you sell Victor . . . you know that it is backed with 


“FHOZEN FOooogSs 
a 


~ Cem 
| 2 ra) =, a 
S UB. feavic® ae 


Watch for Victor’s Big Advertising 
Campaign in LIFE! 


the best engineering know-how in the business . . . you _— ~4 
know that it has been made right . . . tested and proved VICTOR PRODUCTS CORP. | 
with the experience of almost 35 years in refrigeration. Dept. A-74, Hagerstown, Md. 
Whether it is Commercial Refrigeration, Quickfreezers, Please send me more information about the following Victor =| 
Dehumidifiers or Air Conditioners make it Victor products: ...... sabiidsenere sctngneeunsrdenniionness 
. .. and you'll be sure of a sale that stays “‘sold.” ini 

COREY ccc cccccesvcccccccncccoccess TRS « vacsvece 
~4 a al nes A SES 
Nal Vic BR. PRODUCTS CORPORATION 

TF Se bcccecsccceccceccceses Zone... .State.......++ 

Hagerstown, Maryland 


The Independent Grocers Al- 
liance of America recently in- 
vited store engineers to Chicago 
for a conference, purpose of 
which was to outline the latest 
information on how to increase 
store profits through moderni- 
zation. 

As much of the information 
presented at the conference 
directly concerns the commer- 
cial refrigeration distributor and 
dealer, on whom these store en- 
gineers will rely for much of 
their work and ideas, the NEws 
covered the conference. 

In a series of reports start- 
ed in the June 28 issue, and 
continuing in this and future 
issues, will be found many new 
ideas which affect the market 
for food store equipment. 


size in larger stores. Meat packag- 
ing can be done in a non-refriger- 
ated room when _ refrigerated 
packaging tables are used, he said. 

The engineer should figure on 1 
sq. ft. of produce cooler for each 
$40 of weekly produce sales. For 
the dairy cooler there should be 1 
sq. ft. of cooler area for each $60 
Freezer 
storage should equal the capacity 
of the display space for frozen 
foods in the merchandising area. 

Clemens recommended the use of 
an upright reach-in freezer for 
frozen food storage rather than a 
walk-in in order to save floor 
space. 

Nance predicted that 20 to 25% 
of total store business would be 
in frozen foods within the next 
three to five years. 

He said to get his data on what 
improvements could be made in 
back room arrangement, he went 
to the men who should know—the 
delivery truck drivers. 

They suggested that delivery 
doors be made not less than 4 to 
6 ft. wide and either swing out a 
full 180° or slide up overhead. 

They recommended that the re- 
ceiving door be located on the 
narrow wall of the back room so 
that the conveyor would run 
straight ahead the length of the 
storage area. If it were laid out 
this way, they explained, the men 
removing cartons from the con- 
veyor would be able to stack them 
without moving away from the 
conveyor and would thus save 
steps, save carrying heavy loads, 
and would speed up the operation. 

They also called for the elimi- 
nation of steps and turns in the 
storage room. 

Nance pointed out that one fac- 
tor in back room efficiency was to 
have all the merchandise for one 
department stacked in the same 
place and easily accessible. 

One store accomplished this, he 


said, by fencing off the back room 
into four areas, one each for dry 
groceries, produce, meats, and 
dairy. There were two receiving 
doors in the back wall, so placed 
that each door served two of these 
areas. Inside the room adjacent to 
these doors were swinging gates, 
separating the two areas served by 
each door. When deliveries were 
being made to one area, the gate 
closed off the second. When deli- 
veries were made to the second 
area, the gate swung over and 
closed off the first. In this way, 
there was no possibility of getting 
merchandise in the wrong area, 
Nance noted. 

“TI know you IGA wholesalers are 
wondering how to get low cost re- 
frigeration for your retailers,” 
Clemens anticipated. ‘“‘Well, I’ll tell 
you. 

“Refrigeration equipment manu- 
facturers are thinking of refrig- 
eration sales the same way as you 
wholesalers think in putting food 
on the grocers’ shelves. You want 
to get them there at the lowest 
possible cost so that the grocer 
can realize the greatest possible 
profit. 

“In order to do this, someone 
must perform many services. We 
help the grocer to prosper and 
grow by performing services. First 
there is store planning and layout 
to consider. Then the _ proper 
equipment needed to do the job 
the grocer wants must be deter- 

(Continued on next page) 
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BY EVERY 
SMALL STORE 
OPERATOR 


WANTED 


LIFETIME PORCELAIN 
Self-Service Case 


This Pinnacle Double Duty Case will keep all 
fruit and produce green and saleable. What's 
more—freshness and quality are maintained for 
long periods. Then too, it will go through a 
36” doorway! Exterior front, ends, and wearing 
surfaces of gleaming white lifetime porcelain. 
Both citrus fruit and leafy vegetable sections 
flooded with bright, modern, fluorescent lighting. 
Low operating cost. Comes In 6, 8, and 10-Foot 
Lengths. Single Duty Cases also available, as 
well as self-contained models. WRITE TODAY 
FOR 4-COLOR FOLDER! 


Pinnacle 


EQUIPMENT CORP. 
FLEETWOOD, PA. 
EXPORT DEPT.: 39 Broadway, New York 


El These typical compact combination controls, shown here, 
consist of the Bulletin 836 pressure control or Bulletin 837 
temperature control units mounted in the same enclosure 
solenoid starter. All intercon- 


with an A-B Bulletin 709 


nected wiring is made at the factory. Adequate room is 
provided in such enclosures for easy access to wiring and 


all adjustments. 


Allen-Bradley Co., 1313 S. First St., Milwaukee 4, Wis. 
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Refrigeration Distributor Is Grocer’s Friend 


(Concluded from preceding page) 
mined. 

“Then the proper refrigeration 
engineering for the particular store 
must be performed—such as lay- 
ing out drain lines, electrical con- 
nections, and refrigerant lines; de- 
termining where is best place to 
put equipment; how many cases to 
put on one condensing unit; and 
avoiding safety hazards. And 
someone must order, receive, store, 
and service the new refrigeration 
equipment and must dispose of 
the old. 

“Someone has to perform all 
these services. If the grocer can- 


not perform them himself, he must 
hire someone to do them. A good 
refrigeration equipment distribu- 
tor can provide all of these serv- 
ices at smaller cost than the re- 
tailer can do himself. 

“Many times retailers think that 
they can save money by buying 
equipment direct from the factory. 
They may pay less for the equip- 
ment, but they have not considered 
the cost of these other services. I 
suggest that you find a good re- 
frigeration distributor and work 
closely with him. The only alterna- 
tive is to set up a department to 
do the work yourself.” 


What Makes Market Super? 


Display, Advertising, Price, Management—They’ve 
Got It and the Independent Can Have It, Too 


CHICAGO—Four characteristics 
mark the chain supermarket of 
today and the independent grocer 
can match every one of them if he 
wants to, Dewey Hiltibidal of the 
Wetterau Grocery Co., Inc. of St. 
Louis told a store engineering 
clinic of the Independent Grocers 
Alliance here recently. 

The four characteristics are dis- 
play, advertising and merchandis- 
ing, price, and management. 

By display, Hiltibidal referred 
not only to product display but 
also the over-all attractiveness of 
the market which makes the cus- 
tomer want to come in and shop. 
Massiveness, size, and cleanliness 
all have a psychological effect on 
the public and that is what the 
independent grocer doesn’t have. 

But, Hiltibidal emphasized, the 
small grocer can also make his 
store attractive, clean, and modern, 
with the help of the IGA. He 
recommended particularly that the 


JUST ASK US 
Turn to “What’s New” Page for 
useful information on new products. 


grocer not clutter up his window 
with a lot of produce signs that 
make it look more like a confec- 
tionary store than a food store. 

“We must have good display re- 
gardless of size,” he declared. “Our 
stores must be laid out efficiently 
and must continue to attract an 
increasing volume of traffic into 
the store so as to help reduce op- 
erating costs.” 

Supermarkets are good at ad- 
vertising and merchandising, he 
noted, but the independent grocer 
is able to do more personal adver- 
tising than the chain. He can send 
out direct mail pieces to his cus- 
tomers when he has special buys. 
And he can create a friendly per- 
sonality in his store. Strangely 
enough, he said, a friendly person- 
ality is the factor which costs the 
least and yet is used the least. 

Supers have convinced the pub- 
lic that they offer lower prices, he 
said, but a glance at their profit 
picture shows that they are not 
giving anything away. They make 
the largest gross in the business. 
They may offer lower prices on 
some items on certain days of the 


“some combinations 


can't be beat!” 


For it takes a combina- 
tion—a well integrated 
team of sound engineer- 
ing and quality crafts- 
manship — to produce 
the most efficient and 
durable Coil and Pan 
Combinations. That’s, 
why, for either standé 
ard or special installa 
tions, it pays to Stake 
it to TENNEY.’ “i 


tin-plated tubing 


to tube 5. Louvers of 
placed louvers for im 
ture-equalized to pr 
hanger for easy in: 


i 62. Super-sensitive fins 3. Electro- 
4 Mecha molded bond of facetized fin 
favy aluminum alloy 6. Scientifically 
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Plants: 


ENGINEERING, INC. 


1090 SPRINGFIELD ROAD, UNION, N. J. 
Union, N. J. and Baltimore, Md. 


4 


Engineers and Manufacturers of Refrigeration and Environmental Equipment 
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Dairy = | 


‘Canned Meats |Fish & Prepared Foods - Vegte>les-Fruits-Juices 


Beverages | 


[ Coffee & Tea - Jellies-Pickles-Cofdiments 


Cereals 


[Plastics fzmar-))| 


Fresh Fruit & Vegtables 


A MAP LIKE THIS should be given to every patron as she enters the food market, IGA officials believe. 
find what she wants and boosts total sales, they say. The 60° angle arrangement of the dry food islands is recommended to speed and 


direct traffic flow. 


lt makes it easier for customer to 


week, but the independent can 
show his customers that he offers 
low prices every day of the week, 
Hiltibidal declared. 

Good management is something 
that can be taught to the retailer 
by the wholesaler. He pointed out 
that the independent grocer to be 
competitive must hire the same 
type of labor, pay the same wages, 
and keep the same hours as the 
chain super. And, therefore, he 
must get the greatest amount of 
production out of his employes in 
order to keep his costs down. 

Hiltibidal noted that the seven- 
day week trend is growing, but he 
cautioned that the longer the store 
stays open, the higher the costs of 


operation, particularly for the in- 
dependent. 

This is true, he said, because 
there must be a certain number of 
key people in the store at all times, 
regardless of the amount of busi- 
ness done. And longer hours may 
require hiring two shifts of em- 
ployes. 

He explained that small grocers 
in St. Louis were able to gain a 
small advantage over the chains by 
negotiating a contract with the 
union that permitted clerks in 
stores of less than $9,500 per week 
volume to work 4214 hours a week 
for the same pay that would be 
paid to clerks in larger stores for 
40 hours. 


LOOK WHAT CAN HAPPEN 
TO THE WOOD IN COOLING aa 


Unprotected cooling tower redwood 


RESULT OF CHEMICAL ATTACK 


PRESSURE CREOSOTING ADDS YEARS OF LIFE 10 
HALSTEAD & MITCHELL COOLING TOWERS 


FUNGUS ROTTED UNPROTECTED DECKING 
Unretouched photographs 
CLEAN PRESSURE-CREOSOTED DECKING 


Bally Appoints Distributors 
In Atlanta, Jacksonville 


BALLY, Pa.— The Bally Case 
and Cooler Co. here has announced 
the appointment of two new dis- 
tributors in Atlanta and Jackson- 
ville, Fla. 

Charles S. Martin Distributing 
Co. of Atlanta will distribute 
Bally’s line of refrigerated cases 
and coolers in 25 surrounding 
Georgia counties. 

The Jacksonville Refrigeration 
Co. will cover that city and sur- 
rounding counties in Northern 
Florida and southern Georgia, it 
was indicated. 


ant OF FUNGUS ATTACK 


Examine these unretouched photographs carefully. Constantly wetted 
wood decking in a cooling tower is subject to immediate attack by 
fungus and marine parasites. It is also subject to chemical deterioration 
from acids in water. All wood used in Halstead & Mitchell Cooling 
Towers is protected against these twin enemies. 


WHY PRESSURE CREOSOTING ? 


Creosote... 


with 162 elements toxic to fungus growth and parasites . . . 


also makes wood more resistant to chemical attack. Deep penetration 
of the wood by Koppers Pressure-Creosoting gives the longest possible 
wetted decking life. Therefore, all Halstead & Mitchell Cooling Tower 
decks are Pressure-Creosoted, and are guaranteed against rotting due to 


fungus growth . . 


ONLY HALSTEAD & MITCHELL OFFERS THE 


20-Year (ruarantee! 


ON THE WETTED DECK SURFACE against rotting by fungus attack 


. for 20 years! 


2 thru 100 Tons 


Sheet-Steel Cabinets, 
5-times protected 


Stainless Steel Fans and Shafts 
Weather Shielding 


Everdur Bolts for ease of 
disassembly at any time. 


At Leading Refrigeration & Heating Wholesalers Everywhere 


Halsted 


OFFICES: Bessemer Bidg., Pittsburgh 22, Pa, 


Ybitchell 
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New Trane Lab Includes Facilities for Testing 
Equipment at Temperatures from —65° to 2,500° 


LA CROSSE, Wis.—A_broad- 
ened research program looking as 
far ahead as 10 years into the 
future is now being mapped by the 
Trane Co. with dedication of its 
new Research and Testing Labora- 
tory here, a “House of Weather 
Magic” that triples the company’s 
experimental and product develop- 
ment facilities. 

Intensive studies already out- 
lined range from basic flow studies 
on varying types of coils to corre- 


lation of factors affecting condens- 


ing and evaporating coefficients of 
refrigerants, and from coil per- 
formance under severe frosting 
conditions to their performance at 
extremely high temperatures; and 
a host of other projects. 

Enabling pre-tests of equipment 
designed for use anywhere from 
Arctic regions to equator, the 
laboratory has facilities for dupli- 
cating a wide variety of tempera- 
ture, humidity, pressure, and air 
movement conditions. 

For example, one of its two cold 


LEFT: Preparing to test a new coil design in 
an air tunnel in the Trane Research and 
Testing Laboratory, a technician adjusts the 
thermocouples—devices for measuring tem- 
perature differences electrically. Indicating 
the thoroughness of testing in the labora- 
tory, as many as 90 different readings are 
taken in a single test on this 18-in. by 
120-in. coil. 


RIGHT: Surrounded by chilled air, a room- 
within-a-room that helps design and rate 
Trane convectors was visited by guests dur- 
ing an open house. The walls, floor, and 
ceiling of the inner room are chilled on the 
inside to 55° to simulate sub-zero weather. 
The inside surface of exposed walls of the 
average house doesn't get as cold as 55° 
until the outdoor temperature dips to -10° 
or -20°. The chilled air circulates within a 
2-ft. area between the inner and outer 
rooms. Trane convectors are placed against 
an inner wall of the inside room and hooked 
up to steam or hot water pipes. 


rooms permits the temperature to 
be driven down to -65° F. for pre- 
testing equipment destined for use 
in Arctic or cold storage condi- 
tions. At the other extreme is 
an atmosphere-controlled furnace 
where the temperature can be 
skyrocketed to 2,500° for research 
in new methods of fabricating heat 
exchangers designed especially to 
cope with the ever-climbing tem- 
peratures of new industrial pro- 
cesses and perhaps, too, to help in 
harnessing of atomic energy. 


ae 


In addition there are such fa- 
cilities as a room-within-a-room 
to test heating equipment under 
simulated winter conditions, a 
“floating” room for sound tests, 
and other testing equipment. 

Of the two cold rooms in the 
laboratory, the larger, 28 ft. by 
14 ft. by 91% ft. high, will maintain 
temperatures down to -25° F. The 
smaller cold room, 121% ft. by 614 
ft. by 814 ft. high will maintain 
temperatures down to -65° F. 

Inspection windows’ through 
which technicians can watch equip- 


ment under test from outside are 


MUELLER BRASS CO. 


deluxe drier... the one that 
covers all bases 
THE ONE PROVED BY 3,000,000 IN SERVICE 


Three million Mueller Brass Co. Deluxe Driers have been 
installed in commercial refrigeration systems. The completely 


of triple thickness Thermopane 
glass. The -25° F. cold test room 
walls are of cork and plastic cover- 
ing, 9 in. thick. The -65° F. cold 
test room walls are of the same 
construction, 15 in. thick. The cold 
room doors are 10 in. thick and 
filled with cork. 


Two-Stage Cascade 


Refrigeration System 


An unusual two-stage cascade 
refrigeration system using two 
50-hp. reciprocating compressors 
pulls down cold room _ tempera- 
tures. A third 714-hp. compressor 
is used for hot-gas defrost of cool- 
ing coils for the test rooms. Two 
sets of coils are installed so one 


walls of the two rooms. Walls of 
the smaller room are maintained 
at about 55° F., or “a good deal 
colder than the inner surface of 
walls of a well insulated house 
when it’s -20° F. outside,’ the 
company explains. The inner room 
is 12 ft. by 16 ft. by 8 ft. high. 

The inner room, with all four 
walls surrounded by chilled air, is 
supported within the outer room 
by nine steel legs and side braces. 

A precision, 16-point electronic 
indicating and recording thermom- 
eter makes a permanent record of 
temperatures throughout the test 
room. 


Air Tested at 

Many Levels In Room 

To make sure that the convec- 
tors distribute warmed air evenly 
in the room, thermocouples are 
located to measure the tempera- 


ture at critical areas. Thermo- 
couples are located above the 
floor at 3-in., 30-in., and 60-in. 


levels and 3 in. below the ceiling 
and just in front of the convector. 
Temperature of air entering and 
leaving the heating coil is taken. 
A permanent record of these tem- 
peratures over several days may 
be made by the recording and indi- 
cating thermometer. 


The humidity required for each 
test is supplied by steam jets di- 
rectly into the test room ductwork. 
Steam is taken from main plant 


Ist J iJ * 
satisfactory service they have given wherever they have been set can be defrosted without iater- To measure B.t.u. used by the 
ot is + ¥ = of the thoroughly effective cleaning and — a the test currently (Concluded on next page) 
i ey do. , re pal 
rying | Y The refrigeration system ca- 
pacity is controlled by a precision 
THE ONE WITH THE EXCLUSIVE CONE SCREEN hinabes Comparators conireller eatian on 6 MERIAM 
2nd The cone screen filter of Mueller Brass Co. Deluxe Driers is a patented filter-strainer back-pressure valve and automatic Pie F | L T E R 
unit filled with chemically cleaned pure wool. And the filter area has been increased | unloaders on the compressors. ee 
PRESSURE 


30%, providing a cleaning capacity approximately seven times that of the usual disc. 


Direct reading, 


boilers. 
Instrumentation outside test accurate, non- 
rooms will indicate and record spilling for indi- 


cating low air 
- pressures. De- 
signed for use 
as a portable 
unit, or perma- 
nent installation. 
Model C-4128 
0-3" water 
_ pressure. Model 
C-4490 0-6" 
water pressure. 


temperatures, air flow, or pressure 
drop through coils under test, 
“Freon” flow through coils and 
cold test room ambient tempera- 
tures. Changes in these factors as 
frost builds up will be carefully 
measured for basic data on how 
frost affects coil performance. 
Chilled air supplied by a 10-ton 
system surrounds all four walls of 
the room-within-a-room to simu- 
late winter heating conditions for 
testing and rating convectors. 
The cold air circulates between 
a 2-ft. wide plenum space between 


THE MERIAM INSTRUMENT CO. 
10994 Madison Avenue * Cleveland 2, Ohio 


THE ONE THAT REALLY REMOVES MOISTURE AND ACIDS 

. . » AND ALWAYS HAS! PA 400 Super Silica Gel, a new, more effective 
desiccant in Mueller Brass Co. Deluxe Driers, provides up to 98% more drying 
capacity. In addition, PA 400 not only removes moisture that may cause 


formation of acids in a system but also removes these acids if they are already 
er KELVINATOR COMPRESSOR BODIES 
At Tremendous Savings! 
THE HOME OF MUELLER BRASS CO. DELUXE DRIERS . . . the large, modern 
plant in Port Huron, Michigan. Mueller Brass Co. was one of the pioneers in SERVICE MEN! 
HOME the development of reliable refrigeration and air conditioning equipment. 
Complete laboratory, research and manufacturing facilities insure the MANUFACTURERS! 
production of valves, driers, fittings and copper tube bends and coils REFRI GER ATION DE ALERS! 
ity. Model H (3% hp) Model F (1 hp) 
to the highest standards of quality. aes ee Feiees Gana 
etn Wrot Copper —_ Liquid Write today for big, new (Specification sheet available on request) 
and Fittings and Fats Indicators Streamline Refrigeration Buy these Kelvinator bodies while they still last. Originally intended 
Filters Copper Tube - Products Catalog . . . just for manufacturing % and 1 hp condensing units. Now, a change in 
released! plans brings you these brand-new bodies—complete with flywheel and 
<a a service valve—at just a fraction of the regular price. 
Ag Se + — a= Order direct from 
MANN REFRIGERATION SUPPLY CO. 
MUELLER BRASS co. PORT HURON 9, MICHIGAN 126 440 Lafayette St. New York 3, N. Y. GRamercy 3-8000 
ie 
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AIR CONDITIONING & REFRIGERATION NEWS, 


JULY 12, 1954 


New Trane Testing Laboratory -- 


(Concluded from preceding page) 


convector on test, condensate is 
weighed if steam is being used, 
or the hot water is weighed if it’s 
a hot water heating test. These 
are precise weighings accurate to 
the 0.01/th part of a pound. Tem- 
perature and pressure of steam 
entering and of condensate leaving 
the convector is measured; tem- 
perature of hot water entering and 
leaving is taken if it’s a hot water 
test. 

In a specially built room-within- 
a-room that floats on felt and 
rubber, delicate instruments pick 
out sound and vibration from heat- 
ing and air conditioning equipment 
under test. 

Sound meters are used to test 
the gross or over-all noise level of 
the unit. This instrument simply 
indicates whether the total noise 
from the unit is within the permis- 
sible level established by Trane 
noise standards. If objectionable 
noise is found, other instruments 
are used to pinpoint the source of 
the. noise. 

In locating noise and diagnosing 
remedies a stethoscope similar to 
those used by doctors was found 
to be very helpful. With end cups 
removed and the stethoscope fitted 
with steel prods, the technician 
can roam over the surface of the 
unit under test to locate the source 
of noise. 

Once pinned down roughly, a 
vibration probe can take over to 
measure the source. The vibration 
probe is a pick-up something like 
the cartridge that picks up music 
from the record in a phonograph, 
provided with a rod which is 
touched to the suspected source. 
The probe is attached to the sound 
meter, and as the technician moves 
the probe about the test unit, he 
watches the sound meter needle 
respond, much as an “applause 
meter” needle responds on a tele- 
vision audience participation pro- 
gram. 

An octave band analyzer deter- 
mines frequency distribution of 
the noise within octaves (broad 
frequency bands_ corresponding 


roughly to octaves in the musical 
scale). 

A spectrum analyzer pins down 
the noise within the octave band 
to a specific frequency. For ex- 
ample, the laboratory technician 
may find noise in the 60-cycle 
range coming from a unit ventila- 
tor. He can suspect the fan motor 
as the source of the noise because 
it operates from a 60-cycle line 
frequency. 

Any harmonic (a multiple of the 
fundamental frequency) of 60, 
such as 120, 180, can also be 
caused by the motor. Effective 
steps can then be taken to remove 
the source of the noise, such as 
improving motor vibration isola- 
tion methods. 

Reciprocating refrigeration com- 
pressors and condensers are tested 
in an unusual calorimeter. As an 
electrically heated evaporator boils 
the refrigerant, the _ electrical 
energy consumed is measured by 
a photo-electric cell that counts 
the revolutions of a watt-hour 
meter. The flow and temperature 
drop of the refrigerant, condens- 
ing water, and the electrical energy 
consumed by the compressor motor 
is also measured. 


Kaufman Handles Jordon 
Line In Pittsburgh Area 


PHILADELPHIA—Jerry Kauf- 
man, of Jerry Kaufman Associates, 
Pittsburgh, has been appointed 
factory sales representative for 
the Jordon Refrigerator Co., manu- 
facturer of commercial refrigera- 
tion, upright home freezers, com- 
bination upright home freezers, 
and room air conditioners. 

Kaufman will handle the domes- 
tic line of the company in the 
western Pennsylvania and western 
West Virginia areas. 

Jerry Kaufman Associates was 
established in 1945, and maintains 
offices in the downtown section of 
Pittsburgh. The firm is also manu- 
facturers’ representative for other 
appliance lines, radio, and televi- 
sion sets. 


ai 


_ Only the NEW.PA 400° 
gives you all these qualities! 


¢.4 


Compan mer) 


Formal Opening 


E. F. King, (left) president 
of the Thermal Co., St. 
Paul, and W. O. Corfield, 
district manager, Ebco 
Mfg. Co., set an Oasis 
air drier display on the 
counter of Thermal's new 
Minneapolis branch. The 
new office was recently 
formally opened. 


Keiser Co. Moves to Utica 


UTICA, N. Y.—The Keiser Co., 
export representative for various 
refrigeration and air conditioning 
manufacturers, has occupied new 
quarters at 304 Paul building, 209 
Elizabeth St. here. The firm was 
located in New York City. 


Unarco Names Lochner 
Eastern Sales Manager 


NEW YORK CITY—Philip R. 
Lochner has been named eastern 
regional sales manager of the 
Union Asbestos & Rubber Co. ef- 
fective July 1, it was announced 
recently by Edwin E. Hokin, presi- 
dent. 

Lochner, who attended Rutgers 
university, started his business 
career with the National Cylinder 
Gas Co., Newark, N. J., and 


joined Unarco in 1940 as a rail- 


road sales representative in the 
New York office. 

In 1951 he resigned to accept a 
position with the National Waste 
Co. of New York. 


Four New Officers Named 
At Brewer-Titchener Corp. 


CORTLAND, N. Y.—Appoint- 
ment of four new officers of the 
Brewer-Titchener Corp. was an- 
nounced recently by James H. 
Greene, president, following a 
board of directors meeting. 


The new officers are: J. F. 
Dwyer, vice president; E. R. 
Brewer, vice president; W. S. 


Brewer, vice president; and H. J. 
Flinn, treasurer. 

At the same time, Greene dis- 
closed the resignation of Mark E. 
Maxon, vice president and trea- 
surer, who retired July 1. 
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Schaefer Appoints Five 
New Distributors for 


Frozen Food Cabinets 


MINNEAPOLIS—Five new dis- 
tributors for Schaefer frozen food 
cabinets have been appointed due 
to the creation of a separate divi- 
sion for frozen food cabinets by 
Schaefer, Inc., it was announced 
by H. N. Nafstad, sales manager. 
The following were named: 

Electric Utilities Corp., Kansas 
City, Mo., for the Kansas City 
territory. 

New England Refrigerator Co., 
Providence, R. I., for Rhode Island. 

Peterson Fixture Co., Davenport, 
Iowa, for the Davenport territory. 

The Schorer Co., Inc., Hartford, 
Conn., for Connecticut. 

The Eastern Co., Cambridge, 
Mass., for lower New Hampshire 
and eastern Massachusetts. 

Schaefer, Inc. has recently an- 
nounced a new line of frozen food 
merchandising cabinets from 12 to 
22 cu. ft. capacity. Included are 
the glass front open top cabinets 
with and without storage capacity 
underneath. 


Air-Cooled Store Opens 


NEW ORLEANS — Completely 
air conditioned, the largest Katz 
& Besthoff store in the chain has 
opened in the new Metairie shop- 
ping center, featuring self-service 
in four departments. 


~SERVEL 


-SUPERMETIC 


Cpe - America st De ndable:, 
“am. Le , $. Mo eper dab le. 
High Reserve Capacity yes no no no 
Pre-attrited yes no no no 

Low Pressure Drop yes yes yes no Servel hermetic condensing units for expansion 
Adsorbs Water Physically yes no yes yes valve or capillary tube type systems, and hermetic 
instead of Chemically power units are available in all popular sizes from 
Non-dusting yes no no yes Ys through 712 H. P. Write today for complete set 
Adsorbs Acids yes no yes yes of Supermetic model specifications. 

Will dry Freon 12 to 


below 2 ppm at 120°F yes 


*T.M. Reg. Applied For 


SEE YOUR 


we hg ib om ge JOBBER TODAY 
See your jobber'nitay Ue ates OR WRITE TO &% 


DAVISON 


“% aye 
Progress D~ 


DAVISON CHEMICAL COMPANY > 
Division of W. R. Grate’% Co. 
BALTIMORE 3, MARYLAND 
Producers of Catalysts, Inorganic Acids, Superphosphates, Triple Superphosphates, 
Phosphate Rock, Silica Gels and Siicoftwerides. Sole Producers of 
DA Fertitizers. el 


THE NAME TO WATCH FOR GREAT ADVANCES 
IN REFRIGERATION AND AIR CONDITIONING 


SERVEL, INC., COMMERCIAL REFRIGERATION DIVISION 
EVANSVILLE 20, INDIANA 
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Residential 
Air Conditioning 


Plans Call for 700 Homes! 


‘Nation’s Largest’ Air Conditioned Housing 
Project Adding Homes at 10-a-Week Rate 


LITTLE ROCK, Ark.—Hailed as 
the nation’s largest air conditioned 
housing project when it was an- 
nounced here last September, 
Fausett & Co.’s Broadmoor is 
rapidly becoming just that, accord- 
ing to a nine-month progress re- 
port. 
Elbert L. Fausett, president of 
the local building company, re- 
vealed that production has been 
stepped up to the rate of 10 com- 
pleted Broadmoor homes per week. 
He added that 178 homes had been 
sold, 130 started, and 80 completed 
when the report was compiled. 
Plans call for a total of 700 houses 
in the project. 

Each ll-brick, three-bedroom 
house is being built around year- 
round gas air conditioning. Design 
features that contribute to air 
conditioned comfort are 30-in. 
overhang, 4-in. blown-in’ glass 
fiber insulation, box cornices, and 
high windows in all rooms except 
the living room. Built-up white 
marble chip roofs reflect heat from 


many homes in the project, and 
many trees on the site also help to 
cut down the heat load. 

Such building techniques made 
practical the use of 2-ton Servel 
Wonderair ‘“All-Year” gas air 
conditioners despite the fact that 
some of the houses run larger 
than 1,400 sq. ft., according to 
Fausett. The units are being in- 
stalled by the Arkansas-Louisiana 
Gas Co. in cooperation with Servel, 
Inc. 

The ranch-type homes are in the 
$10,995 to $17,000 price range, 
plus lot. However, appraisals by 
Federal Housing Administration 
officials have run as high as $3,000 
over the selling price, and are 
averaging $2,000 over. 

Features include kitchen exhaust 
fans, glazed ceramic tile in bath- 
rooms and kitchens, custom-made 
kitchen cabinets, and remote con- 
trol lighting. 

William Van Valkenburgh is the 
architect. Bruce Henry is on-the- 
site engineer. 


ATHENS, Ga.— Builder T. J. 
Northcutt has constructed and is 
selling 87 three-bedroom, U. S. 
Steel “Gunnison” prefabricated 
homes equipped with Chrysler Air- 
temp year-round air conditioning. 

Two models ranging from $12,000 
to $12,800 are under construction 
throughout the Habersham Hill 
subdivision in south Athens. In 
addition to air conditioning, the 
homes feature completely land- 
scaped lots facing paved streets, 
it was pointed out. 

The air conditioning equipment 
installation utilizes normally wast- 
ed crawl space under the house 
thus increasing the kitchen area. 
Less utility room space is required 
since a gas-fired, 80,000-B.t.u. Air- 
temp horizontal furnace is matched 
with a 2-hp. Airtemp air-cooled 
condensing unit and evaporator 
coil centrally located in the crawl 
space. 

Conditioned air is supplied 
through a perimeter duct system 
with outside wall outlets in each 
room. 

The air conditioning system was 
designed and installed by White & 
Weir, Athens Chrysler Airtemp 
dealer. Joel Weir of the firm re- 
ported that a heavy weekend pro- 
motion spotlighting the air condi- 
tioning drew approximately 3,000 
visitors. 

Fifteen homes were sold. 
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EXAMPLE No. 6: 11s cary 10 impor 


your profit performance with an aggressive 
line-up of factory experts behind you. Bryant’s 
field representation puts the services of all 
these men at your disposal: a division sales 
manager; a district sales representative; and 
a traveling, three-man, sales-training and 
service team consisting of a heating product 
specialist; an air conditioning specialist, and 
a merchandising specialist. You can avail 
yourself of all these profit-building services 
by switching to Bryant, now! 

Your Bryant Distributor has full details. 
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AIR CONDITIONING 
WATER HEATING 


. The most complete line in the industry 

. Quality products—Competitively priced 

. Established name—Good customer acceptance 

. Broad, attractive profit margins 

. Local Distributor warehousing and service 

. Factory district representatives and traveling 
sales training and service teams 


Bryant Heater Div., Affiliated Gas Equipment, Inc., 17825 St. Clair Ave., Cleveland 10, Ohio 
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University of Wisconsin from July 13-16 


CLEVELAND—A special four- 
day course in summer cooling, air 
distribution systems, and heating 
problems will be stated at the Uni- 
versity of Wisconsin in Madison 
from July 13 through July 16, the 
National Warm Air Heating and 
Air Conditioning Association an- 
nounced recently. This is said to 
be the first such course to be held 
during a summer session. 

Prof. R. C. Tegtmeyer is in 
charge of arrangements and re- 
ports that many prominent mem- 
bers of the warm air heating in- 
dustry will be on the program. 

Classes are scheduled from 8 
a.m. to 5 p.m. for the first three 
days with special evening activi- 
ties on the second and third days. 
The fourth day will see classes 
held from 8 a.m. to noon, at 
which time a graduation luncheon 
will be served. After luncheon, cer- 
tificates of completion will be 
awarded to all registrants complet- 
ing their assignments. 

A registration fee of $25 will 
cover the cost of the NWAHACA 
library of manuals and floor plans 
of three classroom projects. Lodg- 
ing and meals will be made avail- 


able on the university campus. 

In addition to summer cooling 
and air distribution systems, class- 
room instruction will cover school 
house heating, small pipe perim- 
eter heating, and combustion effi- 
ciency. 

Blueprints of a small home 
(1,000 sq. ft.), a large home (2,000 
sq. ft.), and a small office build- 
ing consisting of six offices, a re- 
ception room, an auditorium, and 
two washrooms will be furnished. 

Problems involved in determin- 
ing the heat loss and heat gain for 
each building will be worked out 
in class. The equipment for heat- 
ing and cooling will be selected 
based upon the load estimates 
made, and air distribution prob- 
lems will be solved. The completed 
project becomes the property of 
each registrant. 

Among those scheduled to make 
addresses during the course are 
Bill Redrup, immediate past presi- 
dent of NWAHACA; Lorin G. 
Miller, technical consultant for the 
association; Guy Voorhees, tech- 
nical secretary; and Bruce Mc- 
Louth, chairman of the college 
short course committee. 


Pryor Heads Filter Sales 
For Pittsburgh Plate Div. 


PITTSBURGH—Appointment of 
Richard R. Pryor as manager of 
air filter products sales, Fiber 
Glass Div., Pittsburgh Plate Glass 
Co., has been announced by R. A. 
McLaughlin, director of fiber glass 
sales. 

Pryor, formerly with Glasfloss 
Div. of Tilo Roofing Co., became 
associated with Pittsburgh Plate 
Glass early this year when Pitts- 
burgh Plate acquired the manufac- 
turing facilities and assets of the 
Glasfloss Div. at Hicksville, Long 
Island, N. Y. 

Pryor brings to his new capac- 
ity more than 15 years of opera- 
tional and sales experience in the 
textile and fiber glass industries. 

From 1937 to 1947 he was as- 
sociated with the Newark, Ohio 
textile plant of Owens-Illinois 
Fiberglas Corp. During that time 
he served as plant superintendent, 
manager of textile contract fabri- 
cations, and manager of yarn sales. 
He joined the Glasfloss plant in 
1947 as filter sales manager. 


Cedar Falls Manor Offers 
G-E Air-Cooled Units 


CEDAR GROVE, N. J.— The 
first large home building project 
in the metropolitan New York area 
to offer air-cooled summer air 
conditioning is Cedar Falls Manor 
under construction by Paul Futter- 
man and Edward J. Bergen. 

In each home of the $4,000,000 
project will be installed a G-E 
automatic gas furnace, and if de- 
sired, the new G-E air-cooled air 
conditioning unit. Each home will 
have seven rooms including three 
bedrooms, built-in garage, finished 
recreation room, and modern 
kitchen with Hotpoint appliances. 

Each plot in the project, which 
straddles Montclair Ave. eastward 
from the Pompton Turnpike, is 
landscaped and covers about a 
quarter acre. Prices range from 
$15,900 to $17,900. 


JUST ASK US 
For “easy-to-get” 
product information .. . 
use coupon on “What's 
New” page. 


] NOW— Developed Specially for 
AIR CONDITIONING and 


A New, Silver- 
Bearing Alloy! 


@ Melt, Flow Point: 425° F. 
@ Appl’d With: Iron, Torch, Induction 
@ Tensile: 10-30,000 Ibs. p.s.i. 


@ Ductility: 10-30% 


REFRIGERATION 


“HOWALLOY” 
NO. 


Ws 


Corrosion-resistant—with extra-high conductivity and capillary 
properties—this new, thin-flowing alloy is comparable to silver 
brazing—but costs only about one-fourth as much! Use 
HOWALLOY No. 425 on: Copper, Brass, Stainless, Chromium, 
Alnico, etc. Contains no lead or zinc—takes high polish. Your 
“best bet” for best results . . . at lowest cost! 


Wholesalers: Protected 
territories still open 
all states. WRITE! 


(Write For Complete Data, Free) 


Demonstration If Desired 


owe Tuteruatioual 


431 Danforth Ave. (Dept. A-712) 
Jersey City 5, N. J. 


Phone: Henderson 4-8198 


pice — a AIR CONDITIONING & REFRIGERATION NEWS, JULY 12, 1954 . 
| “ Air Conditioned Prefab 4-Day Heating, Cooling Course Offered by 
Bl fy fiddled 
ical a | 
ee 
i ade re 
aN 
he 
ae 
pesia? | 
cron | 
ca : po a | 
ALWAYS a | 
* a ’ . ae 
oa ahi > n 
oAd\\ 
| . Se 
| QA ob hig ~ Fe SIX 
ey Yu . 4 \\' c 
- g Lp Y Lf (_ j m= 
: a v Fad on 
xe w ! s pei = 
— : it al . & cae 
. . O ge | — 
Sa ~ 7 
. — | 
~-- ° 
eer i a 4 es dicta te mo - PA = cee oe ee ees Pe — a —_ 
—...then switch to” “= a ZZ 
4 = 
ee P| 
eer 2 
ae 4 
aan 5 
4 ee a en | 
pit Fis 
cal ge a —— oe 1 bcs i + me Pade SC Bee 7 a i, 7 
Bigeye truegyy —_____ 
: hee ; See ae = ea ) ae So om tee. ‘rs ~ ans fo ee See - . << ET oc at? Lj a : 
: im ne } | laa | | x2 ; : * a aa “2 | : 4 F scant F gee: =, trad ie Fd hE; bas Fal i 4 . = Ef ; : aa 


i ie ee 


AIR CONDITIONING & REFRIGERATION NEWS, JULY 12, 1954 


23 


Refrigeration Problems 


and their solution 


by Paul Reed 


For Service and Installation Engineers 


Paul Reed 


95-5 Solder 


Over the past few months, 
several reports and letters have 
appeared on the relative merits of 
a type of solder composed of 95% 
tin and 5% antimony, and com- 
monly referred to as “ninety-five- 
five solder.” Perhaps our readers 
may be interested in having the 
matter reviewed, along with fur- 
ther comments and information 
that the author may be able to 
contribute on this subject. 


EARLY EXPERIENCE WITH 
95-5 SOLDER 


Our first experience with 95-5 
solder was, to the best of our 
recollection, about 1932—at least 
it was well over 20 years ago. The 
manufacturer with whom we were 
connected at that time had re- 
cently started to make condensing 
units in the larger sizes that re- 
quired suction lines in sizes larger 
than %%-in. o.d. Soft copper tubing 
was available in 34 and 1-in. o.d. 


Buy Peerless | 


FOR PERFORMANCE 


DRIP-PUMP 
for 
Condensate 
on Air 


Conditioners 


The Peerless Drip-Pump solves the 
troublesome drainage problem—on 
air conditioners, coolers, refrigerators 
and other machines where condensate 
is present—by eliminating hazardous 
— drains altogether! The Drip- 

ump lifts condensate up and out, 


overhead . . . saves valuable space. 


Illustration shows Model DP-2 high 


capacity high lift pump for air condi- 
tioner applications. Also available is 
Model DP-1 packless centrifugal type 
pump, driven by “‘flea-power” motor 
. the ideal pump for use for dome, 
unit or flash coolers. Both models are 
edly built for long, hard service; 
easily and quickly installed. Write for 
full eheeubtion. 


Peerless of America, Inc. 


1501 No. Magnolia, Avenue 
Chicago 22, Illinois, U.S.A. 


LARKIN 


means low prices! 


LARKIN CEILING HUMI -TEMP 


Price is only one factor in the selec- 
tion of any product—especially one 
that has so important a task as pro- | 
tecting valuable perishables. Per- 
formance must come first. Quality 
cannot be overlooked. Durability is 
highly important. Larkin has all of 
these. And Larkin has low prices, 
too. Compare them and see for 
yourself how low they are. 

For the latest Larkin price list, 
see your wholesaler. If you wish, 
write direct to us. We shall be glad 
to send you one. 

7 


Manufacturers of the original Cross-Fin Coil 
@ Humi-Temp Units ¢ Frost-O-Trol Hot Gas 
Defroster ¢ Evaporative Condensers ¢ Cooling 
Towers « Air Conditioning Units and Coils 
¢ Direct Expansion Water Coolers * Heat 
Exchangers ¢ Disseminator Pans. 


‘S19 MEMORIAL DR. S.£. + ATLANTA,GA. 


sizes, but it was difficult to bend 
and otherwise handle in field in- 
stallation, and it was difficult to 
run in neat, straight lines. 

Consequently, we went to hard 
drawn copper tubing that came in 
straight lengths rather than in 
rolls. This hard drawn copper tub- 
ing, now frequently but not quite 
accurately called copper pipe, pre- 
sented some entirely new problems 
and required an entirely new tech- 
nique on the part of the installa- 
tion men. 


The most radical difference was 
that it was not practical to flare 
the hard drawn tube as we had 
been accustomed to do with the 
soft drawn tubing. This meant 
that joints had to be soldered in- 
stead of using flared tube fittings. 


Nor was it practical to bend the 
hard drawn copper tube, so 
changes in direction had to be 
made with elbows. This meant 
many more joints than previously, 
and again, these joints had to be 
soldered joints. 

So on an installation involving 
a 5-hp. condensing unit to which 
were connected five evaporators, 
for example, we might have several 
dozen soldered joints. At first this 


| dismayed us quite a bit. We had 


had a good deal of experience with 
a certain type of sectional evapo- 
rator, the sections of which were 
assembled and soldered together 
on the job, and we had had more 
leaks than we liked to remember. 

Many of these leaks had not 
shown up for weeks or months 
after the original installation. Al- 
most invariably, an examination of 


the leak would show that a sort | 


of blister would first appear in the 
filet of solder, and not long after 
a hole would be eaten in the blister. 


We laid this to not “boiling out” 
all of the soldering flux when the 
soldered joint was originally made, 
and that this flux gradually ate its 
way through the solder. We had 


used fifty-fifty solder (50% lead 


and 50% tin) and an acid paste. 


After some 
several test installations, we de- 
cided to standardize on the use of 
95-5 solder with a non-corrosive 
paste flux (No-ko-rode). At first, 
we had some trouble in getting 
good joints. We found that the in- 
stallation man had to learn a new 
technique in soldering hard drawn 
tube and soldered (“sweat’’) fit- 
tings, with 95-5 solder. 


THE THREE ‘MUSTS’ OF 
SOLDERING 


We learned that there were 
several very important points that 
had to be recognized and mastered 
in making a good 95-5 soldered 
joint. Foremost among these, and 
of about equal importance, were 


| the following: 


1. As in any other successful 


| soldering operation, the surfaces 
to be soldered together had to be 


clean, and the outside, tarnished 
“skin” of these surfaces had to be 
sanded off down to the raw, bare 
metal. This had to be done just 
before the joint was_ soldered; 
otherwise, oxidation would start 
and the bright, raw metal would 
be fouled with the copper oxide 
formed on the metal surfaces. On 
this there could be no compromise; 
the surfaces, both the outside of 
the end of the tube and the inside 
of the fitting had to be clean. A 
thin layer of paste was then ap- 
plied to the outside end of the 
tube and to the inside of the fit- 
ting. A small brush was found best 
for this purpose. No oil could be 
present, not even from the finger 
of the solderer. 


2. The fit between the end of 
the tube and the fitting, whether 
of the forged or wrought type, had 
to be right. The clearance had to 
be about 3 to 6 thousandths of an 
inch between the tube and the 
fitting, which makes it a snug, or 
what might be best described as 
a moderate slip fit. 


Obviously, it could not be a 
tight fit, for the solder had to 
enter, but it was found to be highly 
important that it not be a sloppy, 
wobbly fit. The fit for 95-5 is 
about one half what it is for a 
soft soldered joint, which is about 
8 to 12 thousandths. 


This fit depended upon the man- 
ufacturers of the tube and of the 
fitting. Originally, these had been 
for use primarily in the plumbing 
trade for water lines, where a gas- 
tight joint was not required and 
where 50-50 solder was widely 
used. We had to be careful in our 
buying, for at first all the tube and 
fitting manufacturers did not hold 
their tolerances close enough to 
assure the proper fit required for 


95-5. Now, however, all of the 
manufacturers recognize the neces- 
sity of the proper fit for refrigera- 
tion purposes and maintain the re- 
quired close tolerances. 

3. Care had to be exercised in 
heating the joint and in judging 
the time when the 95-5 was to be 
applied. The flame was applied to 
the fitting at the tube end, and the 
heat tested occasionally with the 
solder. A gasoline blow torch 
could be used, but it was cumber- 
some, and the flame was apt to be 
too big. A small acetylene torch 
with a portable tank (Prestolite) 
was found most suitable. 

The flame had to be small 
enough that one end of the fitting 
could be soldered without un- 
soldering the other end, and yet 
large enough to heat both the top 
and bottom of the joint. Also the 
flame had to be clean and not 
leave a carbon coating on the 
joint. 

Soldering with 95-5 has to be 
done at a slightly high tempera- 
ture than with 50-50. Both start to 
melt at 360° F. but soft solder 
flows freely at 415° F., while 95-5 
does not flow freely until it 
reaches 465° F. Neither tempera- 
tures are high enough to cause the 
rapid scaling found with brazing 
or welding. 


SOLDERING DEPENDS ON 
SKILL 
Soldering is somewhat of an 
art, and skill must be obtained 
through experience. No one can 
simply read how to do it and then 


go and do a good soldering job. 
However, it can soon be mastered 
with some practice. 

We have stressed these three 
essential points as they have a 
bearing on later paragraphs of this 
article. Failure to observe these 
precautions has undoubtedly been 
responsible for most of the failures 
to make permanent, soldered joints 
using 95-5 solder. 

Within the next 10 or 12 years 
after 1932 we installed in the home 
city of this manufacturer several 
hundred installations of various 
types from ice cream hardening 
rooms and market fixtures to air 
conditioning, and involving as 
much as 75 hp. on one installation. 

The refrigerant lines of all of 
these installations, involving liter- 
ally thousands of soldered joints, 
were soldered with 95-5 solder. A 
report of less than a month ago 
from the service manager of this 
manufacturer states that leaks 
have been and still are very rare, 
even on those installations made 
over 20 years ago. 


95-5 IS DEPENDABLE AND 
PERMANENT 


There seems to be, therefore, 
little reason to suspect that a tube 
and fitting joint made with 95-5. 
solder, if properly made, will not 
be dependable or permanent. This 
record is certainly impressive and 
would seem to attest to the reli- 
ability of 95-5 solder if used with 
reasonable care. 


(To Be Continued) 


investigation and | 


HERMETIC. = 
Compressors ond units from “4 to 
2 HP. in all usual back pressures. 


SELF-CONTAINED 


Units covering the range from te 


4% WLP, da olf back pressures. 


Medel FIRE, 
1h WP. 
ang wait, 


TECUMS 


TECUMSE! 


yr POK 


Model W1000FS, 

10 H.P. water 

cooled condensing 
unit. 


For full information write: 


H PRODUCTS 


ICH. 


EXPORT DEPT. 


Model 75H, 
% HP. air cooled 
condensing unit. 


FOR A FULL LINE OF 
REFRIGERATION EQUIPMENT 


FOR THE FIRST TIME THE FULL LINE OF TECUMSEH HERMETIC AND 
OPEN TYPE EQUIPMENT IS AVAILABLE TO THE DEALER TRADE 


Take a close look at these units and compressors now being offered 
the dealer trade. Here you will find a compressor or unit to meet 
most refrigeration applications up to 15 H.P. With one line you 
can supply hermetics from 4% to | H.P. for domestic and commercial 
replacement applications, self-contained units for commercial in- 
stallations up to 44 H.P. and remote units up to 15 H.P. 


Also consider the fact that this line includes all the latest ad- 
vancements in refrigeration design such as: oil pumps for pressur- 
ized lubrication, high speed operation, multiport suction and 
discharge valves and many others too numerous to enumerate. 


We suggest you investigate the selling features of this line and 
see how you can cash in with the most complete line in the industry. 


REMOTE 


Units, either air cooled, 
water cooled or combina- 
tion air-water cooled. 
Complete range of sizes 
from 4 -to 15 HP. 


The world’s largest 
producer of Com- 
pressors for the re- * 
frigeration industry. 


11 WOODWARD AVE., DETROIT, MICH. 
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Theory and Practice of Heat Pumps 


Part | — Heat Sources 


With interest in heat pump air conditioning systems continuing to mount, 
the NEws presents a concise explanation of the principles involved in such 
systems, in a series of articles by K. D. Cunningham. 

There will be some emphasis noted on the “water-to-water” type heat 
pump in this series of articles, as the author has been concerned principally 
with the development of this type system. 


By K. D. Cunningham, Acme Industries, Inc., Jackson, Mich. 


Interest in the heat pump, or 
reverse cycle refrigeration system 
as a means of winter heating of 
residences and all types of com- 
mercial and industrial buildings is 
definitely gaining in many parts of 
the country. While many “experts” 
have taken the position that heat 
pumps could only be used in the 
south, or in areas having a very 
favorable power rate, recent ex- 
perience tends to prove the heat 
pump to be a satisfactory and 
efficient method even in severe 
winter climates. 

Refrigeration is now being used 
to heat various types of buildings 
in Michigan, Wisconsin, Seattle, 
Wash., and Toronto, Ont., Can. 
Successful installations have been 
made in Colorado, where winter 
design conditions are -30° F. 

Because heat pumps have an 
operating efficiency of approxi- 
mately four to one (power input 
ratio to heat produced), cost of 


operation at normal electrical 
rates is far from exhorbitant. 

Aside from considerations of 
operating efficiency, heat pumps 
have the advantage of saving the 
space occupied by boilers and fuel 
storage facilities, greater cleanli- 
ness, and freedom from mainte- 
nance. Hence if the building owner 
considers the value of additional 
space, the saving in cleaning costs, 
and the saving in maintenance, he 
may well discover the heat pump 
to be his lowest cost method of 
winter heating. 

Further, with the system re- 
versed in summer, he is able to 
have the many advantages of 
summer air conditioning without 
the purchase of additional equip- 
ment. 


PROPERTIES OF WATER USED 


Any source of water used in the 
water-to-water type heat pump 
should have the required physical, 


An “Upright” 


Air Conditioner! 


@ 
yo 


Pe 


Governair 


| Type SC 
4 Conditioner 


Yes, this is an upright Governair self-contained conditioner 
—but that’s not the reason for the halo. 

The halo is there because this air conditioner behaves 
itself! Built to perform true air conditioning quietly and 


efficiently ... 


it does just that! Flexibility, compact 


design, easy installation, dependability and economy are 


among its many virtues. 


Available in capacities from 3 to 15 tons, the Governair 
Type SC Conditioner is the answer to your air condition- 
ing needs in commerce, institutions, factories and homes. 
Choose Governair . . . originators* of completely packaged 


air conditioners! 
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COMPLETELY PACKAGED 
AIR CONDITIONERS 


BLAST COILS FOR 
HEATING & COOLING 


EVAPORATIVE 
CONDENSERS 


*Type SCU Conditioners Patent No. 2,297,928 
GOVERNAIR CORPORATION * 513 N. Blackwelder * Okiahoma City, Okla. 
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chemical, and thermal properties. 
From a physical standpoint the 
water must be relatively free of 
foreign and gaseous matter, such 
as sand, waste matter, or other 
corrosive elements. 

Chemically, the water must not 
be of excessive hardness, or con- 
tain certain salt brines, hydrogen 
sulfides, or other corrosive ele- 
ments. 

During the heating season the 
water should have a temperature 
of 45° F. or higher, although it 
is possible to operate a heat pump 
system with water temperatures as 
low as 39° F. if special equipment 
is used. In many cases water 
pumped from below the surface of 
a frozen lake or stream will be 
found to be warm enough to be 
a satisfactory source of heat. 


COMMON WATER SOURCES 


The three sources of water 
most commonly used in the opera- 


—@ tion of water-to-water type heat 


pumps are: 1. Well Water, 2. Lake 
or River Water, and 3. City Water. 
The volume of water used will, 
of course, depend upon its tem- 
perature. Water consumed will 
vary from 0.1 to 0.3 gallons per 
minute per 1,000 B.t.u., depending 
both upon the volume of water 
available and its temperature. 
Exact water requirements and 
pumping rates may be determined 
by referring to the Flow-Temp 
Heat Pump Engineering Data. 


INSTALLATIONS USING 
WELL WATER 


The depth and size of the well 
will vary with the locality and the 
amount of water required for satis- 
factory operation of the Flow- 
Temp heat pump. After determin- 
ing water requirements from engi- 
neering data, consult your local 
well driller to determine the depth 
and size of the well. 

After the well has been drilled, 
and before it is attached to the 
heat pump, it should be pumped 
out until it is absolutely free of 
all cuttings and sand. Should a 
continuous sandy condition exist, 
a proper sand trap or filter should 
be installed. 


WATER DISPOSAL SYSTEM 

After the well water has been 
used in the Flow-Temp heat pump 
it must be disposed of by one of 
several methods, depending upon 
local conditions. If the water is 
going to be put into the city sewer 
system, the sewer capacity should 
be checked, together with special 
sewer taxes and charges that now 
exist in many communities. In 
certain cases the used water may 
be piped to a nearby river or lake. 

However, where such systems 
are not available or when the con- 
servation of well water is required, 
a water disposal system using two 
wells, or one well is recommended. 


TWO-WELL SYSTEM 

In areas where well water is 
found in strata, the two-well sys- 
tem shown in Fig. 1 is commonly 
used. Since underground water 
has a direction of flow, the disposal 
well should be located downstream 
from the supply well, at a distance 
of about 100 ft. Size of the dis- 
posal well will again be determined 
by local conditions. 


ONE-WELL SYSTEM 


In areas where well water is 
found in veins rather than in 
strata, it may be impractical to 
have a two-well system. Where a 
one-well system as shown in Fig. 2 
is used, an additional drain con- 


FIG. 2—A one-well system, showing use of an additional drain connection. 
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FIG. 3—Piping for a lake or river installation. 
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FIG. 4—Where city water is used, water is normally returned to sewer system through 
a trap, but local codes must be observed. 
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FIG. 5—Use of a cooling tower to reduce water consumption. 


nection should be provided. 

To avoid dilution of the supply 
well, to a point where the effi- 
ciency of the heat pump is affected, 
a temperature control valve in- 
stalled in the manner shown in 
Fig. 2 permits a certain portion of 
used water to be bled away to the 
drain, where the water is disposed 
of in any convenient manner. 

Although Fig. 2 shows two pipes 
within the well casing, it is im- 
portant that the supply and dis- 
posal drop pipes terminate at dif- 
ferent levels, so the well water 
will not be constantly recirculated. 


INSTALLATIONS USING 
LAKE OR RIVER WATER 


In locations where lake or river 
water is available it is ideal for 
use with the heat pump, as the 
water temperature remains fairly 
constant through the heating sea- 
son, even when the surface of the 
lake or river is frozen, provided 
the intake is located at least 31%4 
ft. below the ice line. A typical 
lake or river installation is shown 
in Fig. 3. 

The installation and discharge 
lines should be located as far apart 
as practical, and in the case of a 
river, the discharge line should be 
located downstream from the in- 
take piping. 


COMBINATION SYSTEMS 


In actual heat pump practice, 
various combinations of well 
water, lake water, and _ river 
water systems will be encountered. 
For example, a residential system 
at Parma, Mich. obtains water 
from a flowing artesian well, and 
the water is returned to an out- 
door trout pond where the owner 
is engaged in raising brook trout. 

This pond drains by natural 
means to a nearby stream, so in 
actuality the flowing artesian 
water is simply diverted to the 
heat pump system. In other cases, 
water may be pumped from a well 


and returned to a stream or drain- 
age ditch. 


INSTALLATIONS USING 
CITY WATER 


Water from city supply systems 
may be used where it is low in 
cost or where other sources of 
water supply are not available. In 
this instance, the water is normally 
returned to the city sewer system 
through a trap, as shown in Fig. 
4. Installations of this type must 
be made according to local codes, 
and special sewer charges should 
be taken into consideration. 


WITH COOLING TOWER 


In warmer climates where the 
maximum water consumption 
occurs during the summer cooling 
season a cooling tower may be 
connected to the system, as shown 
in Fig. 5. In this system, water is 
taken from the city water supply 
and returned to the city sewer. 

The cooling tower conserves 
water during periods of maximum 
demands, as it uses a maximum 
of only 5% of the water normally 
required. Fig. 5 shows how the 
cooling tower is by-passed during 
the heating season, by means of 
the two 3-way valves. 


WITH GROUND COILS 


In those parts of the country 
where water is not readily acces- 
sible, the earth itself may be used 
as a heat source. By recirculating 
an anti-freeze solution of ethylene 
glycol through a pipe coil system 
in the ground, a continuous flow of 
heat is maintained to the pump. 


AIR-TO-AIR SYSTEMS 


The outside air may be used as 
a source of heat, but because of 
the lower air temperatures en- 
countered when the _ greatest 
amount of heat is needed, many 
of these systems will require 
auxilary heating of some kind. 


(To Be Continued) 
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Refrigerated Vendors 
Seen As Way To Ease 
Milk Surplus In Calif. 


LOS ANGELES—With three re- 
frigerated milk vending machines 
now being operated here and a 
similar number in Bakersfield, 
several southern California dairy 
distributors are studying the possi- 
bilities of such devices as a means 
of reducing surplus milk. 

The Kern County Dairymen’s As- 
sociation set up the machines in 
Bakersfield. Located out-of-doors 
on heavily-traveled streets, the 
coin-operated machines dispense a 
quart carton of milk upon inser- 
tion of two dimes and two pennies. 

The three machines being oper- 
ated in Los Angeles’ southeastern 
section were set up by Superior 
Milk Products Association of Ar- 
tesia, a cooperative dairy firm. 
Two of the vendors are located in 
vacant lots near ice cream stores 
and the third in a spot near Long 
Beach. 

These machines dispense both 
quarts and half-gallons of milk. 
Quarts sell for 20 cents, half-gal- 
lon containers for 40 cents—the 
same as stores charge. About 80 
quarts and almost as many half- 
gallons are sold daily through each 
machine, the company said. 

Many other dairy firms are now 
taking a long look at milk vending 
machines according to a spokes- 
man for the General Dairy Indus- 
try Committee. 


Central Ice Machine, Omaha, 
Appointed Frick Distributor 


WAYNESBORO, Pa. — Appoint- 
ment of Central Ice Machine Co., 
Omaha, Neb., as distributor for 
Frick refrigerating and air condi- 
tioning equipment has been an- 
nounced. 

Central Ice Machine will cover 
Nebraska, eastern Iowa, and south- 
ern South Dakota, and will have 
the cooperation of Van J. Sparks, 
manager of the Frick district 
office, Kansas City, Mo. 


THIS SEAL IS YOUR 


GUARANTEE 


When Quality is a Must in 
Finished Die Castings 
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Supermarket’s Huge Frozen Food Sales-- 


(Concluded from Page 1, Col. 4) 
food items and “the capacity to 
maintain a huge stock,” as Cito 
put it. 


WAREHOUSE SPACE FOR 
20 CARLOADS 


In 1951, Miller Supermarkets 
built one of the largest frozen food 
storage warehouses in the nation, 
with capacity for 20 carloads, at 
the Brighton Blvd. headquarters 
plant. 

Here, in a series of rooms which 
can be maintained at -10° F., suffi- 
cient storage capacity is available 
that the supermarket chain has 
been able to make advantageous 
buys in major quantities and, in 
this way, largely “control volume 
as we wish.” 

The Brighton Blvd. storage fa- 
cilities have been at least in part 
matched in the construction of 
recent Miller stores, including new 
supermarkets at East 34th Ave. 
and Elizabeth St. and in the 
Cherry Creek shopping center. 

Each was laid out with frozen 
foods expansion in mind, and each 
includes three large walk-in refrig- 
erators in the basement and elec- 
tric conveyors from shipping room 
to the frozen foods area. This 
makes it possible to handle as 
much as six times more frozen 
foods than in previous stores. 

Also, the number of self-serve 
refrigerated display cases, pro- 
vided by Hussmann, has been in- 
creased in newer stores. Both of 
the latter markets feature more 
than 110 lineal ft. of frozen foods 
display space. 


SPECIALTIES OFFERED 


The upsurge in frozen foods 
volume throughout all stores coin- 
cides rather closely with the intro- 
duction of prepared frozen foods 
specialties, according to Cito. 

Important in this connection, he 
pointed out, are such developments 
as frozen raviola, pizza pie, 
chicken pie, tuna salads, a variety 
of Italian food specialties, frozen 
baked goods, chicken-a-la-king, 
and waffles. 
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America’s great industries 
demand quality, quantity 
and fast delivery of fin- 
ished die castings. That's 
why more than a score of 
leading manufacturers in 
the refrigeration, automo- 
tive, radio-television, ap- 
pence and plumbing 
elds rely on Grand Rap- 
ids Brass Company. 
Two Grand Rapids Brass 
Company plants now pro- 
duce more than 17,000,000 
lated, finished die cast- 
ings each month. 
If you require quality cast- 
ings electroplated or baked 
synthetic lacquer finished 
delivered in large quanti- 
ties on schedule, Grand 
Rapids Brass Company's 
design engineers and more 
than 1,000 skilled employ- 
ees will prove of invalu- 
able help. 


@ Write for complete de- 
tails on met pony ~ 


Suppliers to the Nation's 
leading Automotive, Refrig- 
eration and Plumbing 
Manufacturers 


| 
| 
| 
| 


~Y 
| 


measurable inroads on 


In Cito’s opinion, the pull of 
such swiftly-prepared, convenient 
items has been the turning point 
in converting busy housewives 
from canned foods to frozen 
varieties. 

In each of the Miller Supermar- 
kets at least one and in many in- 
stances two or three cases are 
devoted to sharp-frozen specialty 
foods of this nature, and with 
heavy success in every instance. 


‘LEADERS’ OFFERED IN 
NEWSPAPER ADS 


Such specialties, incidentally, 
have dovetailed neatly with the 
store’s policy of offering one or 
two frozen food “leaders” in every 
major newspaper advertisement. 

That these leaders do the work 
of introducing frozen foods suc- 
cessfully to a large percentage of 
the buying public is well illus- 
trated by personal interviews 
taken with “average housewives” 
throughout the 22 Miller stores. 

In almost every instance, the 
housewife interrogated said she 
had been using frozen foods only 
for the past couple of years and, 
except for such “standbys” as 
frozen peas and vegetable mix, 
made little use of the department 
until the revelation of flavor and 
ease which some specialty bought 
on price appeal gave her. 

Asked whether the increase in 
the sale of frozen vegetables had 
cut appreciably into fresh produce 
volume, Cito’s answer was a quali- 
fied “No.” He cited as one illumi- 
nating example, the Denver chain’s 
experience with broccoli. 

Always of insignificant rank in 
the produce department, broccoli 
has become a mainstay in the 
frozen foods department, to the 
point that thousands of families 
serve it regularly who had scarcely 
encountered the item before. 

Broccoli sales are thus “plus 
business” as far as produce is con- 
cerned, and there are indications 
that increases in broccoli sales in 
the various produce departments 
hinge directly upon the fact that 
the customer developed a taste for 
the vegetable ‘“‘via the frozen foods 
route.” 


FROZEN PEAS SUPPLANT 
FRESH, CANNED ONES 


On the other hand, Cito noted, 
it may be true that frozen pea 
sales have largely supplanted 
fresh pea sales in the produce de- 
partment and have made definitely 
canned 
peas. 

The situation is different, almost 
item by item, he pointed out, but 
in the main it can be readily said 
that frozen food sales are actually 
benefiting sales in other depart- 
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FROZEN FOOD specialties 
are centered in one case 
where the shopper learns 
to look for them and any 
new items the store may 
be featuring. This device 
is considered a merchan- 
dising “ace” by the 
management. 


ments rather than chopping down 
on their volume. 

There is no such thing as a 
“typical month” in frozen foods 
merchandising throughout the Mil- 
ler stores, Cito said, nor do sales 
fall into a set pattern month by 
month through the year. 

“Instead, we can control the vol- 
ume and the month’s results en- 
tirely on the basis of what we 
offer for that month,” Cito said. 

“Thus, there is no such thing 
as a pre-determined low sales 
month or high sales month, it be- 
ing merely a combination of what 
we have to offer and management’s 
decision on promotions which in- 
fluences any given month’s sales.” 


SPECIALTY ITEMS KEPT 
IN SEPARATE CASE 


A merchandising “ace,’’ accord- 
ing to Cito, is the use of a separate 
display case in which all of the 
prepared specialty foods mentioned 
earlier are shown. The housewife 
soon learns that anything brand 
new in frozen food offerings will 
be found in this case. 

Another factor, 
weighed heavily in skyrocketing 


under the frozen foods heading, 
but separately warehoused. 

In frozen seafood specialties, 
Miller’s has made much headway 
with such specialties as African 
rock lobster tails, lobster newburgh, 
greater variations in shrimp offer- 
ings, filets, mountain trout, etc. 

A point worth mentioning in 
connection with Miller’s frozen 
foods display is the use of white 
lettered, blue rectangular signs, 
10 in. by 5 in., which are slipped 
into rails along the rear of each 
frozen foods case to identify the 
product immediately below them. 


which has | 


frozen food sales is the careful | 


selection of accessory items which 
are displayed along the ledge, di- 


rectly above the frozen foods item. | 


For example, over frozen sea- 
foods appear bottled dressings, 
glass-packed tartar sauce, mayon- 
naise, etc. Over frozen macaroni, 
raviola, and Italian foods are 
shown such items as Parmesan 
grated cheese, and tomato paste. 

Each store has a public address 
system which, at regular intervals 
(usually every 5 minutes or so 
during busy shopping days) is 
used for announcements on frozen 
foods specials, new products in 
the cases, etc. 

Ice cream and frozen fish are 
carried by Miller Supermarkets 


TRA’ MARKO 


NOS 


Are preferred for both ammonia and 
Freon service. Exclusive features, such as 
high-angle seats, are described in Cata- 
log O, which also gives pipe sizes, 


<RICKS Valves 


weights, dimensions and prices. Get your 
copy now. 


Also Builders of Farm & Sawmill Machinery 


YOU can spend more... 
But you can’t buy better th 


NATIONAL MARKET 
EQUIPMENT COMPANY 


410 E. FIFTH ST. 
ROYAL OAK, MICHIGAN 


steel, 
finish. 


Model OPS-8 
Length 96”, width 34” 
Height 54”, % H.P. 
sealed 


{ NATIONAL MaRKET EQUIPMENT COMPANY 
| 410 E. Fifth St., Royal Oak, Michigan 
Rush me free information and literature on the National line. 


an NATIONAL! 


The NATIONAL produce merchan- 
diser, for fruits and vegetables, is a 
compact, self-contained cabinet. Ready 
to plug in. Made with heavy gauge 
hi-gloss, 


Has automatic defrosting, evaporating 
drain, low temperature approved, vapor 
sealed insulation. Fluorescent lighting. 
Condensing unit is Hermetically sealed, 
110 volt service. Refrigerant: 


Compare National’s exclusive features 
. . . compare the price! Discover why 
“Dollar for dollar, you can’t buy better 
than NATIONAL!” 


SEND TODAY FOR INFORMATION 


ee 


white baked enamel 
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AIR CONDITIONING & REFRIGERATION NEWS, 


JULY 12, 1954 


PATENTS 


Week of March 16 
(Continued) 


2,672,026. TWO-TEMPERATURE RE- 
FRIGERATOR HAVING SPECIAL AIR 
DIRECTING BAFFLE. John M. Murphy, 
Oakwood, Ohio, assignor to General 
Motors Corp., Dayton, Ohio, a corporation 
of Delaware. Application March 4, 1952, 
Serial No. 274,691. 2 Claims. (Cl. 62—103.) 


[ 


1. In a refrigerator having a food stor- 
age compartment and a frozen food com- 
partment, a first evaporator for cooling 
said frozen food compartment, a second 
evaporator for cooling said food storage 
compartment, said frozen food compart- 
ment being disposed above said food stor- 
age compartment, an outer door for pro- 
viding access to said compartments, an 
inner door for said frozen food compart- 
ment, said second evaporator comprising 
a plate type evaporator disposed hori- 
zontally adjacent the upper rear portion 
of said food storage compartment, an air 
directing baffle supported beneath said 
frozen food compartment so as to inter- 
cept condensate formed on the lower sur- 
face of said frozen food compartment and 
to convey said condensate to a point sub- 
stantially above said plate type evapora- 
tor, means for directing the condensate 
leaving said plate type evaporator onto 
the rear wall of said food storage com- 
partment, a food drawer, and means for 
slidably supporting said food drawer 
adjacent the bottom surface of said baffle 
whereby said baffle serves to close the 
upper side of said drawer. 


H. Wurtz, Oakwood, Ohio, assignor to 


“. 48 

3. A refrigerator cabinet including insu- 
lated walls enclosing a freezing compart- 
ment and a food compartment, a partition 
wall separating the freezing and food 
compartments, a box shaped freezing eva- 
porating unit in the freezing compartment, 
a generally flat evaporating unit having 
flexible connections with the freezing eva- 
porating unit, said freezing evaporating 
unit having support means for removably 
supporting said generally flat evaporat- 
ing unit adjacent its rear wall, said par- 
tition wall being provided with an opening 
adjacent the rear of the partition wall be- 
tween the freezing and food compartments 
sufficiently large to permit the movement 
of the entire generally flat evaporating 
unit downwardly through it, and means 
for supporting said generally flat eva- 
porating unit in the food compartment, 
in vertical position beneath said opening. 


2,672,027. PLURAL REFRIGERATED 
COMPARTMENTS WITH CONDENSATE 
DISPOSAL MEANS. Clifford H. Wurtz, 
Oakwood, Ohio, assignor to General 
Motors Corp., Dayton, Ohio. 


fs 


1. A refrigerator comprising, a cabinet 
having outer walls, an open top metal 
liner spaced from said cabinet outer walls, 
insulating material in the space between 
said cabinet outer walls and said liner, 
the open top of said liner being located 
a substantial distance below the top wall 
of said cabinet and forming a food stor- 
age compartment in the lower portion of 
said cabinet, means for refrigerating the 
interior of said lower food compartment 
to a temperature above freezing, a sec- 
ond metal liner above said open top liner 
spaced from said cabinet outer walls and 
forming another food storage compart- 
ment in the upper portion of said cabi- 
net, means forming a plurality of refrig- 
erant evaporating passages about said sec- 
ond liner for cooling the interior of said 
another food compartment to a tempera- 
ture below freezing, insulation in her- 
metically sealed bag form in the space 
between said cabinet outer walls and said 


second liner pressed against said refrig- 
erant passage forming means, a plate 
spaced from the bottom of said second 
liner forming the top of said lower com- 
partment, insulation in hermetically sealed 
bag form in the space between the bottom 
of said second liner and said plate pressed 
against said refrigerant passage forming 
means, means for supporting said plate 
from said open top liner, said last named 
means being in the form of a trough ex- 
tending along edges of said plate, said 
trough being adapted to receive conden- 
sate water from the spaces in which said 
bagged insulation is disposed, and means 
for directing water received in said 
trough into said lower food storage com- 
partment. 


2,672,029. REMOVABLE UNIT IN RE- 
FPRIGERATING APPARATUS. Orson V. 
Saunders, Dayton, Ohio, assignor to Gen- 
eral Motors Corp., Dayton, Ohio, a cor- 
poration of Delaware. Application March 

1952, Serial No. 277,112. 6 Claims. (Cl. 
62—117.2.) 


1. In a refrigerator assembly, a sheet 
metal outer cabinet member having a 
front opening, a door for said front open- 
ing, an inner liner forming a food storage 
chamber within said cabinet, insulating 
means between said outer cabinet and 
said inner liner, evaporator means for 
cooling the contents of said inner liner, a 
refrigerant liquefying means for supply- 
ing liquid refrigerant to said evapora- 
tor, means including a frame for remov- 
ably supporting said refrigerant lique- 
fying means on said outer cabinet mem- 
ber beneath said food storage chamber, 
a plurality of shelves slidably mounted 
within said inner liner for movement for- 
wardly of said cabinet whereby the cen- 


INFORMATION 


The following is a ligt of proposed procurements issued by the 


PROCUREMENT 


various indicated U. Government procurement offices. This 
list is compiled and made available daily on a _— pick-up basis. 
Prospective bidders may obtain complete bid by a request 
to the purchasing officer under which the usgnaee s listed in 
this Synopsis. Be sure to identify completely the Sia” invitation 
wish by including in your request the item description, the 
nvitation number or reference number and the opening date. 


It is not necessary to refer solely to the issuing office for 
adenpons data on_a bid invitation issued by any of the follow- 
g U. S. Army Ordnance Offices: Ordnance Tank Automotive 
Cotse: Detroit Arsenal; Frankford Arsenal; Picatinny Arsenal; 
Raritan Arsenal; Ordnance Ammunition Center, Joliet, IIL; 
Rock_ Island Arsenal ; Springfield Armory; Watertown Arsenal: 
and Watervliet Arsenal. Complete information on urchase 
listed by any of those offices alone can be obtained Km the 
Ordnance District Office nearest you. Its address is on file in 
your nearest Department of Commerce Field Office. Do not 
ask an Ordnance District Office for information on a purchase 
unless it is listed by one of the above-named offices. 


ony tgtions for Bids numbers will be followed by the letter 
Lae oe Penn Or quotations will be indicated in 

this column + fr letter “Q’’ or, if numbered, the number 
will be followed by “the letter —_ 


DEPARTMENT OF DEFENSE 


Description Quantity a ne App. ._ 
Da 

Public Weeks Office, Marine Corps Base, Camp Lejeune, 

North Carolina 

Air Conditioning Camp Job 42773B 19 Jul 54 
Cafeteria, Bldg. No. 1006. 
Deposit Check $10. 

District Public Works Office, Eleventh Naval District, 

San Diego, California 

Cold storage bldg., Mcrd Job 42837 27 Jul 54 
San Diego. 


Galveston District, Corps of Engineers, P.O. Box 1229, 
Galveston, Texas 


Airmens Service Club, Job (ENG-41- 10 Aug 54 
Laredo A.F.B., Texas. 243-55-2B) 
Work consists of Const. 
of 1-Story Semi-Perma- 
nent Wood Frame Structure of Approx. 10,829 sq. ft. of Floor 


Area, Service Club will be provided W/Summer > Winter Air 
Conditioning Except Kitchen Area which will be served W/ 
Separate Heating System, Air Conditioning to Consist of 3 
separate Zones ea, served by a package Unit W/Hot Water 
Coil for heating. 

Wing Headquarters Bldg., Job (ENG-41- 11 Aug 54 
Lake Charles A.F.B 243-55-3B) 
Work to consist of Const. 
of a wood frame 2-story 
Bldg. of Approx. 120,000 Sq. Ft. Floor Area, Complete W/Air 
Conditioning. 


GENERAL SERVICES ADMINISTRATION 


General Services Administration, Business Service a 
Region 3, 7th and D Sts., S.W., Washington 
Exhaust fans. 4 ea. 4H-47349R * 30 Jul 54 


CONTRACTS AWARDED THROUGH JULY 2 


Public Works Office, Eleventh Naval District, San Diego 32, 
California 
Conversion of building No. 7 to oe Storm P patlding, Oe 
Supply Depot, San Diego, Calif. 89,800.— 
C. Anderson Co., 3040 Hancock ee = ie ésiit. 
Pk Bw Air Materiel Area, McClellan Air Force Base, 
McClellan, California 


Refrigerating Equip. and Parts.—Various Ty - P uantities, 
% Te .—Moore & Hanks Co., 9702 E. Rus Monte, 
ali 

Purchasing and Contractin Goi, 3800th Air University Wing, 

Maxwell Air Force Base, Alabama 

Construction of air conditioned addition to building 745, Max- 
well Air Force Base, Alabama. 01-600-54-63.—Job, $41,900.— 


Bell and Williams, P.O. Box 1603, Montgomery, Alabama, 


ter of gravity of the assembly is adapted 
to be shifted forwardly upon forward 
movement of one or more of said shelves, 
said frame including floor engaging means 
extending out in front of said cabinet 
member so as to provide a vertical sup- 
port for said cabinet in front of said front 
opening. 


2,672,324. TUBE AND PLATE TYPE 
HEAT EXCHANGER AND METHOD OF 
MAKING. Louis Weiss, St. Louis, Mo. 
Application Sept. 29, 1948, Serial No. 


51,780. 6 Claims. (Cl. 257—262.18.) 
2. In a coil and plate assembly, a plate 
of conductive material formed to provide 


a series of spaced parallel ridge portions, 
the plate being apertured so as to pro- 


vide paired aligned apertures in opposite 
sides of each of a plurality of said ridge 
portions, a length of tubing extending 
through a series of the aligned apertures, 
each of said ridge portions being slotted 
in its upper surface with such slots of 
lesser width than the tubing diameter and 
connecting the paired apertures in the 
opposite sides of the ridge portion, the 
length of tubing extending through a 
number of said apertures in the ridge 
portions, and lying beneath and extended 
along said slots. 


———— 
IT PAYS TO acy 


“1s IT PAID?” 


-|- 1S FOR AUDIT 


The Audit Bureau of Circulations audit 
of a magazine is a standard measure- 
ment, verified by a standard, impartial 


a score of other important facts to help 
the advertiser make intelligent media 
decisions. 


method of checking. 

The reports of semi-annual audits of 
the entire subscription list are published 
in ABC statements which tell you how 
many people subscribed, what they do, 
where they are, how much they paid, 
how subscriptions were obtained . . . and 


The ABC audits PAID magazines . . 
whose circulations can only be built and 
maintained by people who want the serv- 
ice, and whose subscribers constitute a 
self-selected, interested and editorially 
conditioned audience that is responsive 
to intelligently planned advertising. 


iS IT PAID?” 


People do not read business magazines 


industry, and for ideas to help them 


with their jobs. 

Before a prospective subscriber sends 
in his check (or asks his company to send 
in its check) he must be convinced that 


reading he feels he needs. 

The acceptance of a subscription es- 
tablishes a contractual relationship be- 
tween the reader and the publisher. Be- 
cause the reader shares the cost of pub- 
lishing, the publisher must see that he 


--|- 1S FOR BUSINESS PUBLICATIONS 


for entertainment, but for news of their 


the publication will provide the type of 


gets the magazine for the life of the 
subscription, and the editors must main- 
tain the interest of the reader. 

Without reader interest, the publisher 
of a paid-for magazine can’t get circula- 
tion. Without circulation he can’t get 
advertising . . . and without advertising 
he goes out of business. 

Conversely, new subscriptions and re- 
newals are an indication that a publica- 
tion is wanted by readers. Evidenced by 
cash-in-advance subscriptions, such 
reader interest makes the magazine an 
excellent advertising medium. 
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CLASSIFIED ADVERTISING 


RATES for “Positions Wanted” $7.50 
per insertion. Limit 50 words. 15¢ per 
word over 50. 

RATES for all other classifications $10.00 
per insertion. Limit 50 words. 20¢ per 
word over 50. 

ADVERTISEMENTS set in usual classi- 
fied style. Box addresses count as five 
words, other addresses by actual word 
count. Please send payment with order. 


POSITIONS WANTED 


ATTENTION, MANUFACTURERS—Maybe 
you don’t need a full-time writer for your 
instruction sheets and manuals. In that 
case, it will pay you to look into a new 
writing service offered by a practical re- 
frigeration and air conditioning man who 
can handle clear “American” English. 
VIRGIL C. JAMES, Cuba, Missouri. 


YOUNG, CAPABLE salesman with 15 
years of sales and advertising experience 
would like position with progressive air 
conditioning manufacturer. Believes the 
industry has tremendous future and 
wants to grow with it. Experienced in 
setting up distribution. Married. Resides 
in Chicago. Excellent references. Write 
BOX A4597, Air Conditioning & Refrig- 
eration News. 


POSITIONS AVAILABLE 


PRODUCTION FOREMAN for small mid- 
west plant—man who has worked in man- 
ufacture of large cooling coils, evapora- 
tive condensers, etc. and understands re- 
frigeration manufacture and application 
of compressors. Write BOX 4592, Air Con- 
ditioning & Refrigeration News giving 
education, experience, salary desired, etc. 


MANUFACTURERS REPRESENTA- 
TIVES. Leading manufacturer low-tem- 
perature prefabricated sectional walk-in 
freezers and coolers has open territories 
for aggressive manufacturers represen- 


tatives. High quality product accepted by 
outstanding national users. Extremely 
Saleable item to frozen food distributors 
and packers, ice cream manufacturers 
and their outlets, super markets, dealers 
and industrial users. High unit sale on 
specialized item with little competition. 
BOX A4598, Air Conditioning & Refrig- 
eration News. 


HAVE 7 YORK top section models 450 
and 450A in good working order and 
several bins—will trade for Ajax Ice Ma- 
chines models A5A-2 or A5A-4 units or 
Frigidaire cuber. Please advise serial 
numbers and particulars. AUTOMATIC 
COOLING & HEATING COMPANY, 6734 
Central Avenue, St. Petersburg, Florida. 


ATTENTION SERVICEMEN: Send for 
our refrigeration parts and supplies cata- 
log. Save up to 50% on many items. Re- 
lays, V belts, T.X. valves, fittings, con- 
trols, driers. New—guaranteed merchan- 
dise. WALTER W. STARR REFRIGERA- 
TION, 2833 Lincoln Avenue, Chicago 13, 
Illinois. 


1 McQUAY LOW-TEMPERATURE LT5- 
sharp freeze blower coil for use with 5 
h.p. compressor. 1 Kramer low-tempera- 
ture coil, 1 2 h.p. Copeland Compressor. 
All in good condition. Best offer taken. 
WESTERN SERVICE, 912 Front Street, 
Fargo, North Dakota. 


BUSINESS OPPORTUNITIES 


REFRIGERATION & air conditioning 
business for sale. Beautiful showroom, 
offices, & warehouse for lease. Located 
in city of over 100,000 population. Frigid- 
aire commercial franchise plus other of 
the top associated lines. Established over 
20 years ago. Includes all necessary 
equipment, tools, vehicles, reconditioning 
& service facilities. BOX A4599, Air Con- 
ditioning & Refrigeration News. 


Jacobson & Co. Handles 
Burgess-Manning Ceiling 


CHICAGO — Jacobson & Co., 
eastern acoustical contractor, has 
been named an exclusive territorial 
contractor for the new Burgess- 
Manning “3-Way Functional Ceil- 
ing” that heats or cools radiantly 
and incorporates acoustical control, 
Dudley W. Day, vice president, 
Burgess-Manning Co., has an- 
nounced. 

The Jacobson territory will in- 
clude the New York, New Jersey, 
and eastern Pennsylvania areas. 

“The 3-Way Functional Ceiling, 
which has been installed through- 
out the new 30-story Alcoa build- 
ing in Pittsburgh, and in numerous 
hospitals, schools, cafeterias, and 
commercial buildings in several 
parts of the country, utilizes per- 
forated aluminum panels heated 
by hot water for radiant heating,” 
Burgess-Manning pointed out. 

“Water coils are covered by an 
acoustic-thermal blanket that pro- 
vides sound control. In warm 
weather cold water is circulated 
through the coils to provide radi- 
ant cooling.” 

Jacobson will handle the new 
ceiling through its offices in New 
York, Elizabeth, N. J., and Phila- 
delphia and Harrisburg, Pa. The 
company is one of the oldest ceil- 
ing contractors in the country, 
dating to 1889. It has been in the 
acoustical business exclusively 
since 1932. 


Westinghouse Forms 
Fair Trade Committee 


MANSFIELD, Ohio—The forma- 
tion of a fair trade enforcement 
committee to develop and coordin- 
ate the newly-intensified program 
of the Westinghouse Electric Ap- 
pliance Div. was announced here 
recently by Robert M. Oliver, man- 
ager of portable appliances. 


“Functions of this committee,” 
according to Oliver, “will be the 
close coordination of sales and 
legal activities in the interests of 
the maintenance of fair traded 
prices which have been established 
for Westinghouse portable appli- 
ances in states having applicable 
fair trade laws.” 


Chairman of the committee will 
be M. J. Dunn, marketing assist- 
ant to Oliver. Others on the com- 
mittee are Oliver; J. E Hugo, sales 
manager of portable appliances; 
R. Z. Sorenson, manager of elec- 
tric housewares; W. C. Parker, 
public relations manager—all of 
the Electric Appliance Div.; C. P. 
Myers, F. W. Gaines, Jr., and 
J. W. G. Tenney of the corpora- 
tion’s law department in Pitts- 
burgh and New York. 

Oliver said that all fair trade 
matters will be referred to this 
committee and “it will be the re- 
sponsibility of the committee to 
take appropriate action to make 
certain that Westinghouse fair 
traded price schedules are being 
followed.” 


OF PAID CIRCULATION 


--|- 1S FOR CIRCULATION COVERAGE 


Circulation value is not merely a ques- 
tion of quantity, but of quality. 

The surest way to reduce waste circu- 
lation in a business publication is to ask 
readers to pay for the magazine and 
eliminate those who won’t. That is what 
audited, paid publications must do if 
they are to stay in business. 

When paid subscriptions come up for 
renewal, “dead” names are automatically 
purged from an ABC publication list . . . 
not merely those who aren’t there any 
more, but those who are no longer inter- 


ested in the publication. The ABC pub- 
lisher cuts them off his list. He has to, for 
arrears show up on an ABC audit. 

In the very act of renewal, subscribers 
record any changes in title, addresses 
or occupancy of position. This provides 
a continual, systematic and automatic 
check on the entire subscription list. 

This paid-subscription form of opera- 
tion insures valid, vital circulation . . . 
and assures the advertiser that in a paid- 
circulation publication the reader is al- 
ways the boss. 


“iS iT PAID?” 


HERE'S PROOF THAT READERS PREFER PAID-CIRCULATION PUBLICATIONS! 


In the Cooperative Readership Study Among 

Men in Industry* 42,878 customers and pros- 

pects of 18 leading industrial companies named __—-~ 
the publication they considered “most useful.” | 
Tabulation of returns showed that in 34 of 35 | 


fields served by an ABC publication an ABC 
publication was preferred! 


PROVING THAT 


*Your McGraw-Hill man can get you a copy. 


ae 


HEADQUARTERS FOR BUSINESS INFORMATION 


Mc GRAW-HILL x 
“ FOR BUSINESS 
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330 WEST 42nd STREET, NEW YORK 36, N, ¥. 


McGRAW-HILL PUBLISHING COMPANY, INC. 


Hotpoint Workshop 
Conferences To Be 
Held In 13 Cities 


CHICAGO—A series of two-day 
distributor salesmen workshop con- 
ferences, to be held in 13 key 
cities throughout the United States 
from Aug. 12 through 27, has been 
announced by John F. McDaniel, 
vice president, marketing, Hotpoint 
Co. 

Purpose of the workshop confer- 
ence is aimed at helping distribu- 
tor personnel become better equip- 
ped to face the competitive period 
ahead through an exchange of sell- 
ing ideas. 


CONFERENCE SCHEDULE 


Under the direction of D. D. 
Thompson, sales training manager, 
the workshop conferences will be 
held in Chicago, Aug. 12-13; 
Charlotte, N. C., Cleveland, and 
Seattle, Aug. 16-17; Philadelphia, 
Cincinnati, and San Francisco, 
Aug. 19-20; New York City, At- 
lanta, and Los Angeles, Aug. 23- 
24; and Boston, Kansas City, and 
Houston, Aug. 26-27. 

In making the announcement of 
the conferences, described as one 
of the most outstanding contribu- 
tions made by an appliance manu- 
facturer to a distributor organiza- 
tion, McDaniel said that the need 
for such a conference was greater 
today than in 1952 when the first 


% workshop conference originated. 


In explaining the program, Mc- 
Daniel said that basically it was a 
selling-idea exchange program, de- 
signed for use over a period of 
four months. 

First there is a one month pre- 
conference assignment book which 
the distributor salesman fills out. 
The subjects covered during the 
course include time planning, 
toughest problems, dealer develop- 
ment, franchising, store promo- 
tions, product demonstrations, 
trade-ins, group meetings, and 
competitive selling. 

Based on previous experience, 
the distributor salesman completes 
the pre-conference assignment, 
brings his answers to the work- 
shop, discusses the techniques he 
has used or seen used by other 
salesmen, and exchanges ideas. 


POST CONFERENCE CONTEST 


The third phase of the program 
is a 12-week post-conference con- 
test wherein the salesman puts 
into practice the other ideas he has 
received from fellow distributor 
salesmen. 

More than 700 distributor per- 
sonnel are expected to attend and 
participate in the conference-work- 
shop program, which is entirely 
voluntary. About 97% attendance 
from Hotpoint’s distributor organi- 
zation is expected. 

McDaniel stressed the impor- 
tance of preparedness now for the 
coming competitive period in the 
next 18 to 24 months. “The real 
key to increased sales at all levels 
is taking time now to prepare our 
salesmen, plus some very hard 
work,” he added. 

The same techniques that were 
used in the 1952 conference-work- 
shop will again be used: platform 
presentations, round table confer- 
ences, night study sessions, outline 
notebooks, visual media, and idea 
exchange. 

“We found that a combination 
of sound counsel from experienced 
men and fresh new ideas from 
younger salesmen formed the 
basis for an ideal exchange of 
ideas among all groups which pay 
sales dividends,’ McDaniel added. 


April Refrigerator Output 
In Canada Advances 22% 


OTTAWA, Ont., Can.—aA total 
of 39,000 electric refrigerators 
were produced in Canada during 
April, according to the Bureau of 
Statistics. This was an increase 
of 22% compared with the same 
month of 1953. 
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(Concluded from Page 1, Col. 3) 

The FTC, however, will not be 
much help, it seems, in view of its 
recent opinion holding that the 
exclusive-dealing practices of the 
Harley-Davidson Motor Co. of Mil- 
waukee “have the capacity and 
probability of causing a substan- 
tial adverse effect on competition” 
and “creating a substantial tend- 
ency toward monopoly.” 

Now the dealers look to a bill 
in Congress introduced by Senator 
Dirksen (R. Ill.) which would make 
manufacturer-dealer sales  con- 
tracts an exception to the anti- 
trust laws. Senate hearings on 
this measure, before a committee 
headed by Senator Purtell (R. 
Conn.) are scheduled to get under 
way July 20. 

In the order prohibiting the 
Harley-Davidson Co. from binding 
its 800 dealers to refrain from 
selling competitive products, the 
FTC said in part: 

“Section 3 of the Clayton Act 
does not prohibit all exclusive deal- 
ing agreements. It only prohibits 
those agreements which have the 
capacity and likelihood of lessen- 


Manufacturer 
of Full Line 
Air Conditioning 
Equipment 


has a number of metro- 
politan territories avail- 
able to high-type manu- 
facturers’ agents with no 
competing lines. Line in- 
cludes Compressors, Chill- 
ers, Coils, Condensers, | 
Towers, ete. Sold direct 
to Contractors. Write | 
Schnacke, Inc., Evansville, | 
| 
| 


md 7, Indiana. 


COOL any 


building from | 


the ROOF with 


RUPPRIGHT’S ROTARY 
ROOF COOLER 


For our free literature write to 
Box 6795n, Los Angeles 22, Cal. | 


| Davidson can select its own deal- 


| and oil, we believe that an agree- 


La. Firm Gets Charter 
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Dealers Look To Senate Franchise Bill-- 


ing competition or tending to 
create a monopoly in any line of 
commerce. 

“The legislative history of this 
Act shows that Congress believed 
that exclusive dealing agreements 
by a small business trying to break 
into a market should not be pro- 
hibited. Such agreements would 
not provide a substantial threat 
to free competition even though 
all exclusive dealing agreements 
by their very nature foreclose some 
accounts to competitors. 

“Thus, such restrictive agree- 
ments standing alone might not 
merit the attention of the Commis- 
sion. However, here these agree- 
ments are between the largest 
domestic manufacturer of motor- 
cycles and its large and effective 
dealer organization in the field 
where the bonds between the 
motorcyclist and the dealer are es- 
pecially strong. 

“In addition, competitors of re- 
spondent have lost business and in 
varying degrees have been fore- 
closed from the market represented 
by respondent’s dealers. 

“These facts establish that these 
exclusive dealing agreements have 
the capacity and probability of 


- causing a substantial adverse ef- 


fect on competition in this field 
and of creating a substantial tend- 
ency toward monopoly.” 

The Commission further said 
that 

“The paramount need in this 


case is to prohibit respondent from ¢—— 


restricting its independently owned 
dealers from exercising their right 
to make their own decisions as to 
what they want to sell. Harley- 


ers, but it cannot legally, by 
threats of cancellation, force its 
dealer to agree to sell any class 
of its products exclusively. 
“However, as to functional parts 


ment prohibiting the use of oil or 
parts which would adversely affect 
the mechanical operations of Har- 
ley-Davidson motorcycles would 
be proper in all respects.” 


LAKE CHARLES, La. — Lake 
Charles Air Conditioning, Inc., 
1912 Moss St., has been granted 
charter of incorporation. Mrs. 
Josephine Lanza is vice president 
of the company; Mike Lanza, 
president; and Joseph Lanza, sec- 
retary-treasurer. 
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WRITE NOW 
_..for the NEW 1954 Coldin 
Catalogue showing the 
current and complete Com- 
mercial Refrigeration line. 


COLDIN CABINET CO., Inc. 2800 WEBSTER AVENUE » NEW YORK 58, W. 
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Parts Wholesaler Takes 
A Comparison With ’53 
—Finds ’54 Way Ahead 


SIDNEY, Ohio—Officials of 
Copeland Refrigeration Corp. think 
one of the most optimistic notes 
they’ve seen on business this year 
comes from Hoffman Supply Co., 
Springfield, Mo. refrigeration sup- 
plies and equipment wholesaler. 

Harry G. Hoffman, manager, re- 
ported March refrigeration business 
increased 98% over the same 
month of 1953. March over Febru- 
ary volume was up 80%. And 
Hoffman’s total refrigeration sales 
for the 12 months March 1953 to 
March 1954 showed an increase of 
23%. 

“We attribute practically all of 
this increase in sales to Copeland 
refrigeration equipment,” Hoffman 
said. ‘From these figures, we cer- 
tainly cannot believe there is a 
‘depression’ or ‘recession’ going on 
in this country.” 


Ranney Appoints Eggar-Bennett 


MINNEAPOLIS — Eggar-Ben- 
nett here has been appointed rep- 
resentative of the Ranney Refrig- 
erator Co., Greenville, Mich., manu- 
facturer of electric refrigerators 
and upright home freezers. 

Eggar-Bennett will market Ran- 
ney products in the states of North 
and South Dakota, Minnesota, and 
western Wisconsin to distributors 
and key accounts. 


New Air Conditioning 
Firm To Operate In 
Mountain States Area 


SALT LAKE CITY—tThe newly 
formed firm of Climate Engineer- 
ing Co. has been named distribu- 
tor for Carrier Corp. in the states 
of Utah, Idaho, northeastern 
Nevada, western Montana, and 
western Wyoming, it was an- 
nounced here recently. 

The Climate Engineering Co. 
office is located at 751 W. Eighth 
S. here. Warehousing of parts and 
supplies is planned, along with 
complete engineering service. 

Principal officers of the new 
Carrier outlet are Ralph E. Wool- 
ley, president; Jay A. Quealy, Jr., 
vice president, secretary, and trea- 
surer; and Wilson K. Abbott, vice 
president and general manager. 

Woolley, a general contractor 
and builder, and Quealy are resi- 
dents of Honolulu, T. H. and offi- 
cers of Air Conditioning Co. of 
Hawaii, distributor for Carrier air 
conditioning and_ refrigeration 
equipment in the Pacific area. 

Abbott, who is moving to Salt 
Lake City from Los Angeles, first 
became associated with Carrier in 
1949, serving as western states 
merchandising manager. 

William R. Olsen, professor of 
mechanical engineering at the Uni- 
versity of Utah, will leave his 
teaching position to direct the en- 


| CORRECTION | 


R. E. Engel 


W. W. Bolton 
President of Wolverine Sales 
Dryomatic Corp. Representative 


In articles on page 11 of the 
June 28 issue of AIR CONDITION- 
ING & REFRIGERATION NEwS the 
pictures of Walter W. Bolton, new 
president of Dryomatic Corp., and 
R. E. Engel, newly appointed sales 
representative in the Oklahoma- 
Kansas area for Wolverine Tube 
Div. of Calumet & Hecla, Inc., 
were inadvertently transposed. 
With the pictures and captions 
above the NEws sets the record 
straight. 


Bagpipes Bag °Em 


TORONTO, Ont., Can.—A girls’ 
bagpipe band was a traffic puller 
during the formal opening of Best- 
way’s third appliance store here 
at 2419 Yonge St. 

Other traffic getters were free 
cones and ice cream for all visitors. 
The firm has two other locations 
in Toronto. 


gineering staff. 


Prin Coils... 
BUSH Research in Action 


Inner-Fin coils . . . a BUSH exclusive . . . represent the first really new develop- 


ment in heat transfer engineering since finned coil replaced bare pipe. 


BUSH Inner-Fin, now being widely used in window air conditioners, packaged 
units, etc., provides a higher rate of heat transfer in less space ... permits 
manufacturers more flexibility in design of their units, compactness in construction. 


INNER-FIN 


BUSH MANUFACTURING COMPANY 
WEST HARTFORD 10, CONNECTICUT 


Perhaps Inner-Fin can be utilized to make your heat transfer products better. 
Drop a line. We'll be glad to talk it over. 
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